
Student Detail Subject CA SEE PR Overall Grade C G CG Total C Total CG SGPI RESULT

/ MENGHANI BHAVIKA AVINASH KOMAL 20 108 F(1) FAILS/ATKT

7 PUBLIC DISCOURSE AND THE MAKING OF PUBLIC CONSCIOUSNESS(JUAMM-DSC501)20 23 + - 43 D 4 4 16

'2023016401517341SEMIOTICS OF ADVERTISING: BRANDING AND CONSUMER PERCEPTION(JUAMM-DSC502)25 21 + - 46 C 4 5 20

23BMM033 CONSUMER INSIGHTS AND MEDIA RESEARCH(JUAMM-DSC503)26 + 20_$ + - 46 + C 4 5 20

THE INDIAN LANGUAGE PRESS(JUAMM-DSE501)38 + 25 + - 63 + A 4 8 32

MEDIA LOGIC AND PR PRACTICE(JUAMM-MIN501)10_$ + 12 + - 22 + D 2 4 8

NEWS & DESIGN PORTFOLIO(JUAMMM- VSC501)13 + - 14 + 27 + B 2 6 12

INTERNSHIPS(INT) - - - - F 0 0 0

AGARWAL VAIBHAV PANKAJ RITU 18 128 F(1) FAILS/ATKT

21 PUBLIC DISCOURSE AND THE MAKING OF PUBLIC CONSCIOUSNESS(JUAMM-DSC501)22 + 27 + - 49 + C 4 5 20

'2023016401607405SEMIOTICS OF ADVERTISING: BRANDING AND CONSUMER PERCEPTION(JUAMM-DSC502)0F 0F - 0F F 0 0 0

23BMM072 CONSUMER INSIGHTS AND MEDIA RESEARCH(JUAMM-DSC503)33 + 21 + - 54 + B 4 6 24

MEDIA MARKETING & FINANCIAL MANAGEMENT(JUAMM-DSE502)36 31 + - 67 A 4 8 32

COPYWRITING (JUAMM-MIN502) 23 + 21 + - 44 + O 2 10 20

NEWS & DESIGN PORTFOLIO(JUAMMM- VSC501)12 + - 15 + 27 + B 2 6 12

INTERNSHIPS(INT) - - - - O 2 10 20

/ BISHAYEE MEGHNA SUBHASIS MUNMUN 20 136 F(1) FAILS/ATKT

25 PUBLIC DISCOURSE AND THE MAKING OF PUBLIC CONSCIOUSNESS(JUAMM-DSC501)31 + 24 + - 55 + B+ 4 7 28

'2023016401537883SEMIOTICS OF ADVERTISING: BRANDING AND CONSUMER PERCEPTION(JUAMM-DSC502)25 + 28 + - 53 + B 4 6 24

23BMM007 CONSUMER INSIGHTS AND MEDIA RESEARCH(JUAMM-DSC503)42 + 25 - 67 A 4 8 32

MEDIA MARKETING & FINANCIAL MANAGEMENT(JUAMM-DSE502)20_$ + 21 + - 41_$ + D 4 4 16

COPYWRITING (JUAMM-MIN502) 21 + 21 + - 42 + O 2 10 20

NEWS & DESIGN PORTFOLIO(JUAMMM- VSC501)15 + - 16 + 31 + A 2 8 16

INTERNSHIPS(INT) - - - - F 0 0 0

/ CHIJWANI TANISHA KISHORE MANISHA 18 138 F(1) FAILS/ATKT

31 PUBLIC DISCOURSE AND THE MAKING OF PUBLIC CONSCIOUSNESS(JUAMM-DSC501)41 + 26 + - 67 + A 4 8 32

'2023016401543856SEMIOTICS OF ADVERTISING: BRANDING AND CONSUMER PERCEPTION(JUAMM-DSC502)38 + 27 + - 65 + A 4 8 32

23BMM011 CONSUMER INSIGHTS AND MEDIA RESEARCH(JUAMM-DSC503)49 + 12F - 61F F 0 0 0

MEDIA MARKETING & FINANCIAL MANAGEMENT(JUAMM-DSE502)26 + 23 + - 49 + C 4 5 20

COPYWRITING (JUAMM-MIN502) 23 + 23 + - 46 + O 2 10 20

NEWS & DESIGN PORTFOLIO(JUAMMM- VSC501)14 + - 14 + 28 + B+ 2 7 14

INTERNSHIPS(INT) - - - - O 2 10 20

/ MURPANA LEHER GOPAL MANJU 18 120 F(1) FAILS/ATKT

45 PUBLIC DISCOURSE AND THE MAKING OF PUBLIC CONSCIOUSNESS(JUAMM-DSC501)22 + 29 + - 51 + B 4 6 24

'2023016401521145SEMIOTICS OF ADVERTISING: BRANDING AND CONSUMER PERCEPTION(JUAMM-DSC502)0F 32 + - 32F F 0 0 0

23BMM108 CONSUMER INSIGHTS AND MEDIA RESEARCH(JUAMM-DSC503)35 + 23 + - 58 + B+ 4 7 28

MEDIA MARKETING & FINANCIAL MANAGEMENT(JUAMM-DSE502)20_$ + 23 + - 43 + D 4 4 16

COPYWRITING (JUAMM-MIN502) 18 + 17 + - 35 + A+ 2 9 18

NEWS & DESIGN PORTFOLIO(JUAMMM- VSC501)13 + - 15 + 28 + B+ 2 7 14

INTERNSHIPS(INT) - - - - O 2 10 20

/ PANJWANI ANANYA RAVI KIRAN 2 20 F(6) FAILS/ATKT

50 PUBLIC DISCOURSE AND THE MAKING OF PUBLIC CONSCIOUSNESS(JUAMM-DSC501)0F 21 - 21F F 0 0 0

'2023016401527045SEMIOTICS OF ADVERTISING: BRANDING AND CONSUMER PERCEPTION(JUAMM-DSC502)0F 20 - 20F F 0 0 0

23BMM110 CONSUMER INSIGHTS AND MEDIA RESEARCH(JUAMM-DSC503)ABF ABF - ABF F 0 0 0

MEDIA MARKETING & FINANCIAL MANAGEMENT(JUAMM-DSE502)ABF ABF - ABF F 0 0 0

COPYWRITING (JUAMM-MIN502) ABF ABF - ABF F 0 0 0

NEWS & DESIGN PORTFOLIO(JUAMMM- VSC501)ABF - 0F 0F F 0 0 0

INTERNSHIPS(INT) - - - - O 2 10 20
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/ SOMANI SANIKA TEJ KUMAR KIRTI 18 126 F(1) FAILS/ATKT

65 PUBLIC DISCOURSE AND THE MAKING OF PUBLIC CONSCIOUSNESS(JUAMM-DSC501)23 + 20 + - 43 + D 4 4 16

'2023016401528532SEMIOTICS OF ADVERTISING: BRANDING AND CONSUMER PERCEPTION(JUAMM-DSC502)0F 22 + - 22F F 0 0 0

23BMM055 CONSUMER INSIGHTS AND MEDIA RESEARCH(JUAMM-DSC503)32 + 22 + - 54 + B 4 6 24

MEDIA MARKETING & FINANCIAL MANAGEMENT(JUAMM-DSE502)44 30 - 74 A+ 4 9 36

COPYWRITING (JUAMM-MIN502) 21 + 13 + - 34 + A 2 8 16

NEWS & DESIGN PORTFOLIO(JUAMMM- VSC501)14 + - 15 + 29 + B+ 2 7 14

INTERNSHIPS(INT) - - - - O 2 10 20


