JAI HIND COLLEGE, EMPOWERED AUTONOMOUS
Consolidated Result: TYBMM, Sem VI, Reqular Exam, Mar'26; Batch 2023-26

Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
AHUJA KRISHA AJAY KOMAL 22 186 8.45 PASSES/A Grade
1 DIGITAL STRATEGIES FOR MEDIA44 31 75 A+ 4 9 36
2023 0164 015 CONTEMPORARY ISSUES & GLOL25 27 52 B 4 6 24
23BMMO001 RURAL & RETAIL MARKETING 33 39 72 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE45 42 87 (e} 4 10 40
LEGAL CODE IN ADVERTISING 15 18 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
BAHETI RIDDHI NIRMAL SHOBHA 22 192 8.73 PASSES/A Grade
2 DIGITAL STRATEGIES FOR MEDIA37 25 62 A 4 8 32
2023 0164 015 CONTEMPORARY ISSUES & GLOK30 25 55 B+ 4 7 28
23BMMO002 RURAL & RETAIL MARKETING 44 39 83 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE 46 39 85 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 13 30 A 2 8 16
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (6] 2 10 20
BANSAL VEDIKA SATISH KAVITA 22 202 9.18 PASSES/A+ Grade
3 DIGITAL STRATEGIES FOR MEDIA42 45 87 (6] 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOL28 29 57 B+ 4 7 28
23BMMO003 RURAL & RETAIL MARKETING 43 43 86 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE 46 41 87 (6] 4 10 40
LEGAL CODE IN ADVERTISING 18 21 40* (6] 2 10 20
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
BHAN TIYASHA SUNDEEP KOELI 22 216 9.82 PASSES/A+ Grade
4 DIGITAL STRATEGIES FOR MEDIA43 39 82 (6] 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOE35 41 80* (6] 4 10 40
23BMMO004 RURAL & RETAIL MARKETING 42 45 87 (6] 4 10 40
NEWS MANAGEMENT & MEDIA EI'45 41 86 (6] 4 10 40
PRESS LEGAL FRAMEWORK 15 20 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
BHATIA PARAM KAUSHAL MAMTA 22 178 8.09 PASSES/A Grade
5 DIGITAL STRATEGIES FOR MEDIA40 27 70* A+ 4 9 36
2023 0164 014CONTEMPORARY ISSUES & GLOE29 20 49 C 4 5 20
23BMMO005 RURAL & RETAIL MARKETING 33 40 73 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 34 82 (6] 4 10 40
LEGAL CODE IN ADVERTISING 15 12 27 B 2 6 12
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
BHOJWANI DIYA SUNIL LATA 22 168 7.64 PASSES/B+ Grade
6 DIGITAL STRATEGIES FOR MEDIA36 20% 56 B+ 4 7 28
2023 0164 015 CONTEMPORARY ISSUES & GLOR27 20 47 C 4 5 20
23BMMO006 RURAL & RETAIL MARKETING 36 40 76 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE45 40 85 (6] 4 10 40
LEGAL CODE IN ADVERTISING 15 10$ 25 B 2 6 12
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
BISHAYEE MEGHNA SUBHASIS MUNMUN 22 152 16.91 PASSES/B Grade
7 DIGITAL STRATEGIES FOR MEDIA28 25 53 B 4 6 24
2023 0164 012CONTEMPORARY ISSUES & GLOE20 22 42 D 4 4 16
23BMMO007 RURAL & RETAIL MARKETING 26 42 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE42 33 75 A+ 4 9 36
LEGAL CODE IN ADVERTISING 18 14 32 A 2 8 16
DOCUMENTARY FILMMAKING - - - D 2 4 8
FIELD PROJECT (FP) - - - A 2 8 16
CHAUHAN PRIYAL RAKESH KOMAL 22 198 |9 PASSES/A+ Grade
8 DIGITAL STRATEGIES FOR MEDIA43 36 80* (e} 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOE25 32 57 B+ 4 7 28
23BMMO008 RURAL & RETAIL MARKETING 45 42 87 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE44 141 85 o 4 10 40
LEGAL CODE IN ADVERTISING 18 119 37 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B 2 6 12

$: Grace Marks for passing a course;

#: Condonation

Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
FIELD PROJECT (FP) - - - (e} 2 10 20
CHAWLA RISHITAA RAVI SAAKSHI 22 202 9.18 PASSES/A+ Grade
9 DIGITAL STRATEGIES FOR MEDIA40 40 80 (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOE25 36 61 A 4 8 32
23BMMO009 RURAL & RETAIL MARKETING 33 46 80* (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 44 92 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 19 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
CHHUGANI NIDHI DILIP HEENA 22 178 8.09 PASSES/A Grade
10 DIGITAL STRATEGIES FOR MEDIA41 29 70 A+ 4 9 36
2023 0164 015 CONTEMPORARY ISSUES & GLOE22 22 44 D 4 4 16
23BMMO010 RURAL & RETAIL MARKETING 44 39 83 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 42 90 (6] 4 10 40
LEGAL CODE IN ADVERTISING 18 17 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - D 2 4 8
FIELD PROJECT (FP) - - - (6] 2 10 20
CHIJWANI TANISHA KISHORE MANISHA 22 170 7.73 PASSES/B+ Grade
11 DIGITAL STRATEGIES FOR MEDIA43 28 71 A+ 4 9 36
2023 0164 018CONTEMPORARY ISSUES & GLOE25  120$ 145 C 4 5 20
23BMMO011 RURAL & RETAIL MARKETING 28 38 66 A 4 8 32
AGENCY MANAGEMENT & ENTRE48 36 84 (6] 4 10 40
LEGAL CODE IN ADVERTISING 18 10$ 28 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - A 2 8 16
CHUGEJA KHUSHI MAHESH NIKITA 22 200 9.09 PASSES/A+ Grade
12 DIGITAL STRATEGIES FOR MEDIA42 39 81 (6] 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOE29 26 55 B+ 4 7 28
23BMM012 RURAL & RETAIL MARKETING 48 33 81 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 42 90 (6] 4 10 40
LEGAL CODE IN ADVERTISING 17 17 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
DHARIA BHOOMIKA KALPESH JALPA 22 200 9.09 PASSES/A+ Grade
13 DIGITAL STRATEGIES FOR MEDIA44 30 74 A+ 4 9 36
2023 0164 012CONTEMPORARY ISSUES & GLOE31 30 61 A 4 8 32
23BMMO013 RURAL & RETAIL MARKETING 40 43 83 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 42 90 (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 15 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (6] 2 10 20
GANGAPURKAR TANUJA NITIN MOHINI 22 208 9.45 PASSES/A+ Grade
15 DIGITAL STRATEGIES FOR MEDIA36 40 80* (6] 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOE36 31 70* A+ 4 9 36
23BMMO015 RURAL & RETAIL MARKETING 33 42 75 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE43 40 83 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 18 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (e} 2 10 20
GUPTA ANNA PRAVEEN NIDHI 22 188 18.55 PASSES/A Grade
16 DIGITAL STRATEGIES FOR MEDIA41 26 70* A+ 4 9 36
2023 0164 012CONTEMPORARY ISSUES & GLOE30 29 59 B+ 4 7 28
23BMMO016 RURAL & RETAIL MARKETING 30 31 61 A 4 8 32
AGENCY MANAGEMENT & ENTRE48 40 88 (e} 4 10 40
LEGAL CODE IN ADVERTISING 15 17 32 A 2 8 16
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (e} 2 10 20
HARCHANI KASHISH RAJESH KAJAL 22 204 19.27 PASSES/A+ Grade
17 DIGITAL STRATEGIES FOR MEDIA42 38 80 (e} 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOE30 130 60 A 4 8 32
23BMMO017 1RURAL & RETAIL MARKETING 36 137 73 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE47 140 87 o 4 10 40
LEGAL CODE IN ADVERTISING {20 118 40* o 2 10 20

$: Grace Marks for passing a course;

#: Condonation

Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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DOCUMENTARY FILMMAKING - - A 2 8 16
FIELD PROJECT (FP) - - (e} 2 10 20
HEMDEYV TANUJ NIRAJ DIVYA 22 216 9.82 PASSES/A+ Grade
19 DIGITAL STRATEGIES FOR MEDIA40 44 84 (e} 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOL44 26 70 A+ 4 9 36
23BMMO019 RURAL & RETAIL MARKETING 36 48 84 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE47 41 88 (e} 4 10 40
LEGAL CODE IN ADVERTISING 15 23 40* (e} 2 10 20
DOCUMENTARY FILMMAKING - - (e} 2 10 20
FIELD PROJECT (FP) - - (e} 2 10 20
JAGADI SIYA SHANTKUMAR ANUPAMA 22 202 9.18 PASSES/A+ Grade
21 DIGITAL STRATEGIES FOR MEDIA46 47 93 (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOE30 136 70* A+ 4 9 36
23BMM021 RURAL & RETAIL MARKETING 28 39 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE46 42 88 (6] 4 10 40
LEGAL CODE IN ADVERTISING 17 20 37 A+ 2 9 18
DOCUMENTARY FILMMAKING - - A 2 8 16
FIELD PROJECT (FP) - - A 2 8 16
JAIN PEARL ANIL SARIKA 22 212 9.64 PASSES/A+ Grade
22 DIGITAL STRATEGIES FOR MEDIA45 47 92 (6] 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOE36 38 74 A+ 4 9 36
23BMM022 RURAL & RETAIL MARKETING 43 45 88 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 41 89 (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 17 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - A+ 2 9 18
FIELD PROJECT (FP) - - (6] 2 10 20
JAIN PRANJAL PANKAJ MEENAKSHI 22 192 8.73 PASSES/A Grade
23 DIGITAL STRATEGIES FOR MEDIA41 26 70* A+ 4 9 36
2023 0164 012CONTEMPORARY ISSUES & GLOE25 30 55 B+ 4 7 28
23BMMO023 RURAL & RETAIL MARKETING 43 35 80* (6] 4 10 40
AGENCY MANAGEMENT & ENTRE40 41 81 (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 15 31 A 2 8 16
DOCUMENTARY FILMMAKING - - B 2 6 12
FIELD PROJECT (FP) - - (6] 2 10 20
JANJANI ASTHA SUNIL ALKA 22 200 9.09 PASSES/A+ Grade
24 DIGITAL STRATEGIES FOR MEDIA40 37 80* (6] 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOE29 28 57 B+ 4 7 28
23BMM024 RURAL & RETAIL MARKETING 43 38 81 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 40 88 (6] 4 10 40
LEGAL CODE IN ADVERTISING 18 19 37 A+ 2 9 18
DOCUMENTARY FILMMAKING - - B+ 2 7 14
FIELD PROJECT (FP) - - (6] 2 10 20
KALRA NISHITA SANJAY VIVIDHA 22 210 9.55 PASSES/A+ Grade
25 DIGITAL STRATEGIES FOR MEDIA44 40 84 (6] 4 10 40
2023 0164 015CONTEMPORARY ISSUES & GLOE34 39 73 A+ 4 9 36
23BMMO025 RURAL & RETAIL MARKETING 32 47 80* (e} 4 10 40
AGENCY MANAGEMENT & ENTRE46 41 87 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 16 32 A 2 8 16
DOCUMENTARY FILMMAKING - - A+ 2 9 18
FIELD PROJECT (FP) - - (e} 2 10 20
KHAN DANIYA SAMIR AYESHA 22 190 18.64 PASSES/A Grade
26 DIGITAL STRATEGIES FOR MEDIA43 32 75 A+ 4 9 36
2023 0164 014CONTEMPORARY ISSUES & GLOR25 30 55 B+ 4 7 28
23BMMO026 RURAL & RETAIL MARKETING 36 37 73 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE44 42 86 (e} 4 10 40
LEGAL CODE IN ADVERTISING 18 18 36 A+ 2 9 18
DOCUMENTARY FILMMAKING - - B 2 6 12
FIELD PROJECT (FP) - - (e} 2 10 20
KHATWANI SAKSHI SUNIL KASHISH 22 186 18.45 PASSES/A Grade
27 DIGITAL STRATEGIES FOR MEDIA40 32 72 A+ 4 9 36
2023 0164 015CONTEMPORARY ISSUES & GLOk27 130 57 B+ 4 7 28
23BMM027 1RURAL & RETAIL MARKETING 33 132 65 A 4 8 32
AGENCY MANAGEMENT & ENTRE48 {40 88 o 4 10 40

$: Grace Marks for passing a course;

#: Condonation

Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail




JAI HIND COLLEGE, EMPOWERED AUTONOMOUS
Consolidated Result: TYBMM, Sem VI, Reqular Exam, Mar'26; Batch 2023-26

Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
LEGAL CODE IN ADVERTISING 15 20 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
KHITHANI CHETNA PRAVEEN JANVI 22 186 8.45 PASSES/A Grade
28 DIGITAL STRATEGIES FOR MEDIA39 29 70* A+ 4 9 36
2023 0164 012 CONTEMPORARY ISSUES & GLOE25 26 51 B 4 6 24
23BMMO028 RURAL & RETAIL MARKETING 46 32 80* (e} 4 10 40
AGENCY MANAGEMENT & ENTRE44 40 84 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 12 28 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
PALCHHIN 22 186 8.45 PASSES/A Grade
29 DIGITAL STRATEGIES FOR MEDIA37 32 70* A+ 4 9 36
2023 0164 012CONTEMPORARY ISSUES & GLOE27 29 56 B+ 4 7 28
23BMMO029 RURAL & RETAIL MARKETING 43 35 80* (6] 4 10 40
NEWS MANAGEMENT & MEDIA ENl28 34 62 A 4 8 32
PRESS LEGAL FRAMEWORK 19 14 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (6] 2 10 20
LALA PRIYANSHI GIRIRAJ KANAK 22 164 7.45 PASSES/B+ Grade
31 DIGITAL STRATEGIES FOR MEDIA35 24 59 B+ 4 7 28
2023 0164 014 CONTEMPORARY ISSUES & GLOE22 20 42 D 4 4 16
23BMMO031 RURAL & RETAIL MARKETING 33 35 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE46 34 80 (6] 4 10 40
LEGAL CODE IN ADVERTISING 17 13 30 A 2 8 16
DOCUMENTARY FILMMAKING - - - D 2 4 8
FIELD PROJECT (FP) - - - (6] 2 10 20
JAIN JEETH AJITH VANITHA 0 0 F(7) FAILS/ATKT
32 DIGITAL STRATEGIES FOR MEDIAOF AbF 0 F 0 0 0
2023 0164 016 CONTEMPORARY ISSUES & GLOEAbF 1AbF 0 F 0 0 0
23BMM032 RURAL & RETAIL MARKETING OF AbF 0 F 0 0 0
AGENCY MANAGEMENT & ENTREOF AbF 0 F 0 0 0
LEGAL CODE IN ADVERTISING OF OF 0 F 0 0 0
DOCUMENTARY FILMMAKING - - - F 0 0 0
FIELD PROJECT (FP) - - - F 0 0 0
MENGHANI BHAVIKA AVINASH KOMAL 22 156 7.09 PASSES/B+ Grade
33 DIGITAL STRATEGIES FOR MEDIA31 25 56 B+ 4 7 28
2023 0164 015CONTEMPORARY ISSUES & GLOR25 26 51 B 4 6 24
23BMMO033 RURAL & RETAIL MARKETING 43 23 70* A+ 4 9 36
NEWS MANAGEMENT & MEDIA EN25 25 50 B 4 6 24
PRESS LEGAL FRAMEWORK 16 10 26 B 2 6 12
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (6] 2 10 20
MODI HIYA APURVA DIPALI 22 212 9.64 PASSES/A+ Grade
34 DIGITAL STRATEGIES FOR MEDIA46 35 81 (6] 4 10 40
2023 0164 015CONTEMPORARY ISSUES & GLOR33 133 70* A+ 4 9 36
23BMMO034 RURAL & RETAIL MARKETING 48 37 85 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE47 40 87 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 17 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (e} 2 10 20
MUKHI HIYA ANIL KASHISH 22 196 18.91 PASSES/A Grade
35 DIGITAL STRATEGIES FOR MEDIA45 36 81 (e} 4 10 40
2023 0164 015CONTEMPORARY ISSUES & GLOK34 20 54 B 4 6 24
23BMMO035 RURAL & RETAIL MARKETING 32 36 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE43 37 80 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 17 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (e} 2 10 20
PANCHAL MAURYA KALPESH VANDANA 22 200 19.09 PASSES/A+ Grade
37 DIGITAL STRATEGIES FOR MEDIA33 129 62 A 4 8 32
2023 0164 014CONTEMPORARY ISSUES & GLOk36 135 71 A+ 4 9 36
23BMMO037 {RURAL & RETAIL MARKETING 47 138 85 o 4 10 40

$: Grace Marks for passing a course;

#: Condonation

Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail




JAI HIND COLLEGE, EMPOWERED AUTONOMOUS
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Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
AGENCY MANAGEMENT & ENTRE42 38 80 (e} 4 10 40
LEGAL CODE IN ADVERTISING 15 14 29 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (e} 2 10 20
PANDEY ATHARV MANISH RAJANI 22 188 8.55 PASSES/A Grade
38 DIGITAL STRATEGIES FOR MEDIA29 31 60 A 4 8 32
2023 0164 014 CONTEMPORARY ISSUES & GLOE30 31 61 A 4 8 32
23BMMO038 RURAL & RETAIL MARKETING 28 40 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE44 40 84 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 16 32 A 2 8 16
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - A 2 8 16
RENAVIKAR MADHURA 22 204 9.27 PASSES/A+ Grade
39 DIGITAL STRATEGIES FOR MEDIA37 36 73 A+ 4 9 36
2023 0164 014CONTEMPORARY ISSUES & GLOR33 28 61 A 4 8 32
23BMMO039 RURAL & RETAIL MARKETING 44 41 85 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 40 88 (6] 4 10 40
LEGAL CODE IN ADVERTISING 19 18 37 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
PEER TAERA KAUS PEARL 22 190 8.64 PASSES/A Grade
40 DIGITAL STRATEGIES FOR MEDIA42 33 75 A+ 4 9 36
2023 0164 015CONTEMPORARY ISSUES & GLOR31 25 56 B+ 4 7 28
23BMMO040 RURAL & RETAIL MARKETING 33 40 73 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE46 36 82 (6] 4 10 40
LEGAL CODE IN ADVERTISING 15 13 28 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (6] 2 10 20
PINJANI RISHI VIJAY SHALINI 22 206 9.36 PASSES/A+ Grade
41 DIGITAL STRATEGIES FOR MEDIA38 36 74 A+ 4 9 36
2023 0164 014CONTEMPORARY ISSUES & GLOR36 34 70 A+ 4 9 36
23BMM041 RURAL & RETAIL MARKETING 45 37 82 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE43 37 80 (6] 4 10 40
LEGAL CODE IN ADVERTISING 15 16 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
PUNJABI RISHI BHISHAM ROMA 22 184 8.36 PASSES/A Grade
42 DIGITAL STRATEGIES FOR MEDIA39 28 70* A+ 4 9 36
2023 0164 014CONTEMPORARY ISSUES & GLOK28 22 50 B 4 6 24
23BMM042 RURAL & RETAIL MARKETING 40 32 72 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE44 37 81 (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 13 29 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
PURSWANI HIMALAYA KHEMO VANISHA 22 196 8.91 PASSES/A Grade
43 DIGITAL STRATEGIES FOR MEDIA42 36 80* (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOK31 28 59 B+ 4 7 28
23BMMO043 RURAL & RETAIL MARKETING 33 41 74 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 38 86 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 15 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (e} 2 10 20
RADHAKRISHNANI KAVYA ANUP DEEPA 22 172 17.82 PASSES/B+ Grade
44 DIGITAL STRATEGIES FOR MEDIA40 29 69 A 4 8 32
2023 0164 015 CONTEMPORARY ISSUES & GLOL25 20# 45 C 4 5 20
23BMM044 RURAL & RETAIL MARKETING 32 28 60 A 4 8 32
AGENCY MANAGEMENT & ENTRE48 39 87 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 15 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
RAGHANI APEKSHA RAJEEV SAKSHI 22 196 18.91 PASSES/A Grade
45 DIGITAL STRATEGIES FOR MEDIA41 138 80* o 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOK31 130 61 A 4 8 32

$: Grace Marks for passing a course;

#: Condonation

Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
23BMMO045 RURAL & RETAIL MARKETING 28 40 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 41 89 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 13 30 A 2 8 16
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - A 2 8 16
ROKANI HIYA KARAN PANKTI 22 210 9.55 PASSES/A+ Grade
46 DIGITAL STRATEGIES FOR MEDIA43 29 72 A+ 4 9 36
2023 0164 015 CONTEMPORARY ISSUES & GLOR44 25 70* A+ 4 9 36
23BMMO046 RURAL & RETAIL MARKETING 43 45 88 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 42 90 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 20 36 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - (e} 2 10 20
FIELD PROJECT (FP) - - - (e} 2 10 20
ROKDE ANANNYA NEERAJ ANAGHA 22 210 9.55 PASSES/A+ Grade
47 DIGITAL STRATEGIES FOR MEDIA46 43 89 (6] 4 10 40
2023 0164 015CONTEMPORARY ISSUES & GLOR36 131 70* A+ 4 9 36
23BMM047 RURAL & RETAIL MARKETING 45 45 90 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 41 89 (6] 4 10 40
LEGAL CODE IN ADVERTISING 15 17 32 A 2 8 16
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
LALWANI JEEVIKA RAKESH SANYA 22 176 8 PASSES/A Grade
48 DIGITAL STRATEGIES FOR MEDIA33 31 64 A 4 8 32
2023 0164 014CONTEMPORARY ISSUES & GLOR25 20# 45 C 4 5 20
23BMMO048 RURAL & RETAIL MARKETING 44 35 79 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 39 87 (6] 4 10 40
LEGAL CODE IN ADVERTISING 17 14 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (6] 2 10 20
SALUJA SOUMIL NEERAJ KANCHAN 22 186 8.45 PASSES/A Grade
49 DIGITAL STRATEGIES FOR MEDIA34 30 64 A 4 8 32
2023 0164 014CONTEMPORARY ISSUES & GLOk27 26 53 B 4 6 24
23BMMO049 RURAL & RETAIL MARKETING 43 45 88 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE45 40 85 (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 17 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (6] 2 10 20
SEJPAL YASH JIGNESH ASHA 22 218 9.91 PASSES/A+ Grade
50 DIGITAL STRATEGIES FOR MEDIA43 44 87 (6] 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOL44 34 80* (6] 4 10 40
23BMMO050 RURAL & RETAIL MARKETING 40 39 80* (6] 4 10 40
AGENCY MANAGEMENT & ENTRE40 40 80 (6] 4 10 40
LEGAL CODE IN ADVERTISING 18 17 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - (6] 2 10 20
FIELD PROJECT (FP) - - - (6] 2 10 20
SEWANI YASHIKA MANOJ BHUMIKA 10 60 F(4) FAILS/ATKT
51 DIGITAL STRATEGIES FOR MEDIA20$ 128 44 D 4 4 16
2023 0164 014CONTEMPORARY ISSUES & GLOEAbF 116F 16 F 0 0 0
23BMMO051 RURAL & RETAIL MARKETING OF 25 25 F 0 0 0
AGENCY MANAGEMENT & ENTRE22 37 59 B+ 4 7 28
LEGAL CODE IN ADVERTISING 17 15 32 A 2 8 16
DOCUMENTARY FILMMAKING - - - F 0 0 0
FIELD PROJECT (FP) - - - F 0 0 0
SHETTY MOHISHA SURESH SANGITA 22 210 19.55 PASSES/A+ Grade
52 DIGITAL STRATEGIES FOR MEDIA38 35 73 A+ 4 9 36
2023 0164 014CONTEMPORARY ISSUES & GLOL44 28 72 A+ 4 9 36
23BMMO052 RURAL & RETAIL MARKETING 32 44 80* (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 39 87 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 21 37 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - (e} 2 10 20
FIELD PROJECT (FP) - - - o 2 10 20
SHROFF JAHNVI MANISH BHAVIKA 22 208 19.45 PASSES/A+ Grade
53 iDIGITAL STRATEGIES FOR MEDIA43 135 80* o 4 10 40

$: Grace Marks for passing a course;

#: Condonation

Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail




JAI HIND COLLEGE, EMPOWERED AUTONOMOUS
Consolidated Result: TYBMM, Sem VI, Reqular Exam, Mar'26; Batch 2023-26

Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
2023 0164 015CONTEMPORARY ISSUES & GLOR31 31 62 A 4 8 32
23BMMO053 RURAL & RETAIL MARKETING 48 44 92 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 40 88 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 22 40* (e} 2 10 20
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (e} 2 10 20
SINGH MOKKSHITA SAMAR SANJANA 22 200 9.09 PASSES/A+ Grade
54 DIGITAL STRATEGIES FOR MEDIA44 31 75 A+ 4 9 36
2023 0164 014CONTEMPORARY ISSUES & GLOk34 129 63 A 4 8 32
23BMMO054 RURAL & RETAIL MARKETING 33 36 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 41 89 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 16 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
SOMANI SANIKA TEJ KUMAR KIRTI 18 114 F(1) FAILS/ATKT
55 DIGITAL STRATEGIES FOR MEDIA32 13F 45 F 0 0 0
2023 0164 015CONTEMPORARY ISSUES & GLOK20 20% 40 D 4 4 16
23BMMO055 RURAL & RETAIL MARKETING 27 25 52 B 4 6 24
AGENCY MANAGEMENT & ENTRE44 35 79 A+ 4 9 36
LEGAL CODE IN ADVERTISING 16 13 29 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - D 2 4 8
FIELD PROJECT (FP) - - - A 2 8 16
SONI ADITI GUMAN SUMAN 22 186 8.45 PASSES/A Grade
56 DIGITAL STRATEGIES FOR MEDIA43 37 80 (6] 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOL20 27 47 C 4 5 20
23BMMO056 RURAL & RETAIL MARKETING 44 41 85 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE44 43 87 (6] 4 10 40
LEGAL CODE IN ADVERTISING 17 16 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - D 2 4 8
FIELD PROJECT (FP) - - - (6] 2 10 20
TAARANA MANASVI KAILAS ASHWINI 22 206 9.36 PASSES/A+ Grade
57 DIGITAL STRATEGIES FOR MEDIA44 44 88 (6] 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOL31 29 60 A 4 8 32
23BMMO057 RURAL & RETAIL MARKETING 47 45 92 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 40 88 (6] 4 10 40
LEGAL CODE IN ADVERTISING 19 18 37 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (6] 2 10 20
TAKHTANI KRISH VINOD HARSITA 22 178 8.09 PASSES/A Grade
58 DIGITAL STRATEGIES FOR MEDIA44 25 70* A+ 4 9 36
2023 0164 014CONTEMPORARY ISSUES & GLOE25 21 46 C 4 5 20
23BMMO058 RURAL & RETAIL MARKETING 43 30 73 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 41 89 (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 13 29 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
TECKWANI NAISHA PINKESH PURVI 22 192 18.73 PASSES/A Grade
59 DIGITAL STRATEGIES FOR MEDIA40 26 70* A+ 4 9 36
2023 0164 015 CONTEMPORARY ISSUES & GLOK25 33 58 B+ 4 7 28
23BMMO059 RURAL & RETAIL MARKETING 48 39 87 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE 44 40 84 (e} 4 10 40
LEGAL CODE IN ADVERTISING 18 12 30 A 2 8 16
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
TEJNANI NANDIKA SURESH KOMAL 22 200 19.09 PASSES/A+ Grade
60 DIGITAL STRATEGIES FOR MEDIA43 36 80* (e} 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOK30 {36 70* A+ 4 9 36
23BMMO060 RURAL & RETAIL MARKETING 28 32 60 A 4 8 32
AGENCY MANAGEMENT & ENTRE48 41 89 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 21 40* (e} 2 10 20
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - A 2 8 16
TOLWANI KAPIL RAVI SHAKSHI 0 0 F(7) FAILS/ATKT

$: Grace Marks for passing a course;

#: Condonation

Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail




JAI HIND COLLEGE, EMPOWERED AUTONOMOUS
Consolidated Result: TYBMM, Sem VI, Reqular Exam, Mar'26; Batch 2023-26

Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
61 DIGITAL STRATEGIES FOR MEDIAOF AbF 0 F 0 0 0
2023 0164 015CONTEMPORARY ISSUES & GLOEAbF 1AbF 0 F 0 0 0
23BMMO061 RURAL & RETAIL MARKETING OF AbF 0 F 0 0 0
AGENCY MANAGEMENT & ENTREOF AbF 0 F 0 0 0
LEGAL CODE IN ADVERTISING OF AbF 0 F 0 0 0
DOCUMENTARY FILMMAKING - - - F 0 0 0
FIELD PROJECT (FP) - - - F 0 0 0
UPADHYAY AARAV RAJESH REENA 22 212 9.64 PASSES/A+ Grade
62 DIGITAL STRATEGIES FOR MEDIA44 41 85 (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOK35 138 73 A+ 4 9 36
23BMMO062 RURAL & RETAIL MARKETING 43 45 88 (e} 4 10 40
NEWS MANAGEMENT & MEDIA EI}45 40 85 (e} 4 10 40
PRESS LEGAL FRAMEWORK 19 18 37 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
UPADHYAY SHRIVATSA HEAMANT CHANDA 22 196 8.91 PASSES/A Grade
63 DIGITAL STRATEGIES FOR MEDIA39 32 71 A+ 4 9 36
2023 0164 015 CONTEMPORARY ISSUES & GLOL29 35 64 A 4 8 32
23BMMO063 RURAL & RETAIL MARKETING 43 48 91 (6] 4 10 40
NEWS MANAGEMENT & MEDIA EI'28 42 70 A+ 4 9 36
PRESS LEGAL FRAMEWORK 15 18 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
VANJARA TANYA OBAID SONALI 22 214 9.73 PASSES/A+ Grade
64 DIGITAL STRATEGIES FOR MEDIA43 38 81 (6] 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOE35 39 74 A+ 4 9 36
23BMM064 RURAL & RETAIL MARKETING 42 48 90 (6] 4 10 40
NEWS MANAGEMENT & MEDIA EI'45 42 87 (6] 4 10 40
PRESS LEGAL FRAMEWORK 21 18 40* (6] 2 10 20
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
VARLYANI LIZA PAWAN PRIYANSHI 22 200 9.09 PASSES/A+ Grade
65 DIGITAL STRATEGIES FOR MEDIA32 41 73 A+ 4 9 36
2023 0164 014 CONTEMPORARY ISSUES & GLOE29 34 63 A 4 8 32
23BMMO065 RURAL & RETAIL MARKETING 40 46 86 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE40 40 80 (6] 4 10 40
LEGAL CODE IN ADVERTISING 18 18 36 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
CHHABRA SHIVAM JAI RENU 0 0 F(7) FAILS/ATKT
67 DIGITAL STRATEGIES FOR MEDIAOF AbF 0 F 0 0 0
2023 0164 015 CONTEMPORARY ISSUES & GLOLOF AbF 0 F 0 0 0
23BMMO067 RURAL & RETAIL MARKETING OF AbF 0 F 0 0 0
AGENCY MANAGEMENT & ENTREOF AbF 0 F 0 0 0
LEGAL CODE IN ADVERTISING OF AbF 0 F 0 0 0
DOCUMENTARY FILMMAKING - - - F 0 0 0
FIELD PROJECT (FP) - - - F 0 0 0
AGARWAL VAIBHAV PANKAJ RITU 14 108 F(3) FAILS/ATKT
72 DIGITAL STRATEGIES FOR MEDIA23 23 46 C 4 5 20
2023 0164 016 CONTEMPORARY ISSUES & GLOR15F |21 36 F 0 0 0
23BMMO072 RURAL & RETAIL MARKETING 34 31 65 A 4 8 32
AGENCY MANAGEMENT & ENTRE 35 38 73 A+ 4 9 36
LEGAL CODE IN ADVERTISING OF 9F 9 F 0 0 0
DOCUMENTARY FILMMAKING - - - F 0 0 0
FIELD PROJECT (FP) - - - (e} 2 10 20
AGRAWAL PIYAA DEEPAK SHRUTIKA 22 176 18 PASSES/A Grade
73 DIGITAL STRATEGIES FOR MEDIA42 34 80* (e} 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOHE22 31 53 B 4 6 24
23BMMO073 RURAL & RETAIL MARKETING 28 44 72 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 41 89 (e} 4 10 40
LEGAL CODE IN ADVERTISING 115 110 25 B 2 6 12
DOCUMENTARY FILMMAKING - - - D 2 4 8
FIELD PROJECT (FP) - - - A 2 8 16

$: Grace Marks
#: Condonation
*: Higher Cours

for passing a course;
Gracing;
e Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail




JAI HIND COLLEGE, EMPOWERED AUTONOMOUS
Consolidated Result: TYBMM, Sem VI, Reqular Exam, Mar'26; Batch 2023-26

Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
AILANI RONIT KAMLESH ROSHNI 22 202 9.18 PASSES/A+ Grade
74 DIGITAL STRATEGIES FOR MEDIA40 40 80 (e} 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOK30 27 57 B+ 4 7 28
23BMMO074 RURAL & RETAIL MARKETING 45 45 90 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 38 86 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 18 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (e} 2 10 20
BATHIJA UDAY KAILASH TANU 0 0 F(7) FAILS/ATKT
75 DIGITAL STRATEGIES FOR MEDIAOF AbF 0 F 0 0 0
2023 0164 015 CONTEMPORARY ISSUES & GLOHKAbF {AbF 0 F 0 0 0
23BMMOQ075 RURAL & RETAIL MARKETING OF AbF 0 F 0 0 0
AGENCY MANAGEMENT & ENTREOF AbF 0 F 0 0 0
LEGAL CODE IN ADVERTISING OF AbF 0 F 0 0 0
DOCUMENTARY FILMMAKING - - - F 0 0 0
FIELD PROJECT (FP) - - - F 0 0 0
BHAMBHANI SURYANSHU HARKISHAN GITA 22 198 9 PASSES/A+ Grade
76 DIGITAL STRATEGIES FOR MEDIA40 37 77 A+ 4 9 36
2023 0164 015 CONTEMPORARY ISSUES & GLOK30 {38 68 A 4 8 32
23BMMO076 RURAL & RETAIL MARKETING 47 47 94 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 36 84 (6] 4 10 40
LEGAL CODE IN ADVERTISING 18 10# 28 B+ 2 7 14
DOCUMENTARY FILMMAKING - - A 2 8 16
FIELD PROJECT (FP) - - (6] 2 10 20
BHARDWAJ DHRUV KAMAL SANJEEVA 22 214 9.73 PASSES/A+ Grade
77 DIGITAL STRATEGIES FOR MEDIA45 41 86 (6] 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOL44 31 75 A+ 4 9 36
23BMMO77 RURAL & RETAIL MARKETING 48 42 90 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE45 41 86 (6] 4 10 40
LEGAL CODE IN ADVERTISING 18 18 36 A+ 2 9 18
DOCUMENTARY FILMMAKING - - (6] 2 10 20
FIELD PROJECT (FP) - - (6] 2 10 20
BHATIA DEVESH MAHESH BARKHA 22 204 9.27 PASSES/A+ Grade
78 DIGITAL STRATEGIES FOR MEDIA43 38 81 (6] 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOE32 28 60 A 4 8 32
23BMMO078 RURAL & RETAIL MARKETING 32 37 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 42 90 (6] 4 10 40
LEGAL CODE IN ADVERTISING 20 19 40* (6] 2 10 20
DOCUMENTARY FILMMAKING - - A 2 8 16
FIELD PROJECT (FP) - - (6] 2 10 20
CHARA ADEEBA ADIL FARHEEN 22 214 9.73 PASSES/A+ Grade
79 DIGITAL STRATEGIES FOR MEDIA44 32 80* (6] 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOE40 28 70* A+ 4 9 36
23BMMO079 RURAL & RETAIL MARKETING 42 42 84 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE46 40 86 (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 17 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - (e} 2 10 20
FIELD PROJECT (FP) - - (e} 2 10 20
BHUTDA SANKET DEEPAK JYOTI 22 208 19.45 PASSES/A+ Grade
80 DIGITAL STRATEGIES FOR MEDIA40 35 75 A+ 4 9 36
2023 0164 014 CONTEMPORARY ISSUES & GLOE44 25 70* A+ 4 9 36
23BMMO080 RURAL & RETAIL MARKETING 36 33 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 42 90 (e} 4 10 40
LEGAL CODE IN ADVERTISING 19 19 40* (e} 2 10 20
DOCUMENTARY FILMMAKING - - (e} 2 10 20
FIELD PROJECT (FP) - - (e} 2 10 20
CHANDNANI FAIRY DEEPAK BHAVIKA 22 148 16.73 PASSES/B Grade
81 DIGITAL STRATEGIES FOR MEDIA28 20 48 C 4 5 20
2023 0164 012CONTEMPORARY ISSUES & GLOE20 20 40 D 4 4 16
23BMMO081 RURAL & RETAIL MARKETING 25 37 62 A 4 8 32
AGENCY MANAGEMENT & ENTRE40 136 80* o 4 10 40
LEGAL CODE IN ADVERTISING 116 114 30 A 2 8 16
DOCUMENTARY FILMMAKING - - D 2 4 8

$: Grace Marks for passing a course;

#: Condonation

Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
FIELD PROJECT (FP) - - A 2 8 16
CHOUDHARY JIYA SANJAY NEENA 22 218 9.91 PASSES/A+ Grade
82 DIGITAL STRATEGIES FOR MEDIA42 39 81 (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOL44 35 80* (e} 4 10 40
23BMMO082 RURAL & RETAIL MARKETING 43 48 91 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 41 89 (e} 4 10 40
LEGAL CODE IN ADVERTISING 15 20 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - (e} 2 10 20
FIELD PROJECT (FP) - - (e} 2 10 20
DUTTA SAPTAPARNA JHANKAR ANAMIKA 22 216 9.82 PASSES/A+ Grade
84 DIGITAL STRATEGIES FOR MEDIA45 43 88 (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOR40 35 75 A+ 4 9 36
23BMMO084 RURAL & RETAIL MARKETING 47 39 86 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE45 44 89 (6] 4 10 40
LEGAL CODE IN ADVERTISING 17 21 40* (6] 2 10 20
DOCUMENTARY FILMMAKING - - (6] 2 10 20
FIELD PROJECT (FP) - - (6] 2 10 20
GANDHI ASMI DHARMESH AVNI 22 212 9.64 PASSES/A+ Grade
85 DIGITAL STRATEGIES FOR MEDIA45 43 88 (6] 4 10 40
2023 0164 018 CONTEMPORARY ISSUES & GLOE36 139 75 A+ 4 9 36
23BMMO085 RURAL & RETAIL MARKETING 46 44 90 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 42 90 (6] 4 10 40
LEGAL CODE IN ADVERTISING 14 21 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - A+ 2 9 18
FIELD PROJECT (FP) - - (6] 2 10 20
GANGWANI JANHAVI RAJKUMAR DIVYA 22 184 8.36 PASSES/A Grade
86 DIGITAL STRATEGIES FOR MEDIA40 37 80* (6] 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOR27 20 47 C 4 5 20
23BMMO086 RURAL & RETAIL MARKETING 42 41 83 (6] 4 10 40
NEWS MANAGEMENT & MEDIA EN38 36 74 A+ 4 9 36
PRESS LEGAL FRAMEWORK 16 14 30 A 2 8 16
DOCUMENTARY FILMMAKING - - B 2 6 12
FIELD PROJECT (FP) - - (6] 2 10 20
GANGWANI SERA ANIL SIMRAN 22 166 7.55 PASSES/B+ Grade
87 DIGITAL STRATEGIES FOR MEDIA24 31 55 B+ 4 7 28
2023 0164 012CONTEMPORARY ISSUES & GLOE20 31 51 B 4 6 24
23BMMO087 RURAL & RETAIL MARKETING 24 36 60 A 4 8 32
AGENCY MANAGEMENT & ENTRE41 40 81 (6] 4 10 40
LEGAL CODE IN ADVERTISING 19 14 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - D 2 4 8
FIELD PROJECT (FP) - - A 2 8 16
GODWANI ARCHIE SUSHIL KIRAN 22 196 8.91 PASSES/A Grade
89 DIGITAL STRATEGIES FOR MEDIA41 29 70 A+ 4 9 36
2023 0164 012CONTEMPORARY ISSUES & GLOE28 27 55 B+ 4 7 28
23BMMO089 RURAL & RETAIL MARKETING 45 41 86 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE45 42 87 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 17 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - B+ 2 7 14
FIELD PROJECT (FP) - - (e} 2 10 20
GUPTA ISHITA AMIT NEETU 22 214 19.73 PASSES/A+ Grade
90 DIGITAL STRATEGIES FOR MEDIA41 40 81 (e} 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOE33 140 73 A+ 4 9 36
23BMMO090 RURAL & RETAIL MARKETING 43 46 89 (e} 4 10 40
NEWS MANAGEMENT & MEDIA EN39 40 80* (e} 4 10 40
PRESS LEGAL FRAMEWORK 20 19 40* (e} 2 10 20
DOCUMENTARY FILMMAKING - - A+ 2 9 18
FIELD PROJECT (FP) - - (e} 2 10 20
GUPTA SUHANI ANUJ KIRTI 22 172 17.82 PASSES/B+ Grade
91 DIGITAL STRATEGIES FOR MEDIA38 20 58 B+ 4 7 28
2023 0164 014CONTEMPORARY ISSUES & GLOR27 27 54 B 4 6 24
23BMM091 1RURAL & RETAIL MARKETING 33 138 71 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE44 142 86 o 4 10 40
LEGAL CODE IN ADVERTISING {14 113 27 B 2 6 12

$: Grace Marks for passing a course;

#: Condonation

Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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Student Total !Total
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DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
GURNANI UDAI MUKESH POOJA 22 182 8.27 PASSES/A Grade
92 DIGITAL STRATEGIES FOR MEDIA32 33 65 A 4 8 32
2023 0164 014 CONTEMPORARY ISSUES & GLOE25 33 58 B+ 4 7 28
23BMM092 RURAL & RETAIL MARKETING 32 32 64 A 4 8 32
AGENCY MANAGEMENT & ENTRE45 37 82 (e} 4 10 40
LEGAL CODE IN ADVERTISING 19 14 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
JHAWAR KANGANA UMESH RASHMI 22 212 9.64 PASSES/A+ Grade
93 DIGITAL STRATEGIES FOR MEDIA39 41 80 (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOE35 132 70* A+ 4 9 36
23BMMO093 RURAL & RETAIL MARKETING 47 41 88 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 45 93 (6] 4 10 40
LEGAL CODE IN ADVERTISING 20 16 36 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
JAIN SIDDHI HANUMAN REKHA 22 198 9 PASSES/A+ Grade
94 DIGITAL STRATEGIES FOR MEDIA41 36 80* (6] 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOl27 32 59 B+ 4 7 28
23BMM094 RURAL & RETAIL MARKETING 44 40 84 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE47 41 88 (6] 4 10 40
LEGAL CODE IN ADVERTISING 17 16 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (6] 2 10 20
KAPOOR KAJOL RAJESH SONALI 22 214 9.73 PASSES/A+ Grade
95 DIGITAL STRATEGIES FOR MEDIA44 39 83 (6] 4 10 40
2023 0164 018 CONTEMPORARY ISSUES & GLOE33 140 73 A+ 4 9 36
23BMMO095 RURAL & RETAIL MARKETING 43 44 87 (6] 4 10 40
NEWS MANAGEMENT & MEDIA ENl42 44 86 (6] 4 10 40
PRESS LEGAL FRAMEWORK 21 21 42 (6] 2 10 20
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
KESWANI KANHA YASH KHYAATI 22 162 7.36 PASSES/B+ Grade
96 DIGITAL STRATEGIES FOR MEDIA33 27 60 A 4 8 32
2023 0164 014 CONTEMPORARY ISSUES & GLOE25 23 48 C 4 5 20
23BMMO096 RURAL & RETAIL MARKETING 29 31 60 A 4 8 32
AGENCY MANAGEMENT & ENTRE44 29 73 A+ 4 9 36
LEGAL CODE IN ADVERTISING 18 10# 28 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - A 2 8 16
KHANDELWAL HIMADRI MANISH SANJANA 22 196 8.91 PASSES/A Grade
97 DIGITAL STRATEGIES FOR MEDIA35 34 70* A+ 4 9 36
2023 0164 015CONTEMPORARY ISSUES & GLOR30 29 59 B+ 4 7 28
23BMM097 RURAL & RETAIL MARKETING 40 37 80* (e} 4 10 40
AGENCY MANAGEMENT & ENTRE46 42 88 (e} 4 10 40
LEGAL CODE IN ADVERTISING 14 17 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (e} 2 10 20
HITANSHI 22 176 18 PASSES/A Grade
98 DIGITAL STRATEGIES FOR MEDIA30 39 70* A+ 4 9 36
2023 0164 015CONTEMPORARY ISSUES & GLOR27 21 48 C 4 5 20
23BMM098 RURAL & RETAIL MARKETING 43 40 83 (e} 4 10 40
NEWS MANAGEMENT & MEDIA ENI25 37 62 A 4 8 32
PRESS LEGAL FRAMEWORK 15 15 30 A 2 8 16
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
LAKHANI ANMOL ROSHAN SUNITA 18 142 F(1) FAILS/ATKT
99 DIGITAL STRATEGIES FOR MEDIA37 23 60 A 4 8 32
2023 0164 014CONTEMPORARY ISSUES & GLOk25 113F 138 F 0 0 0
23BMM099 1RURAL & RETAIL MARKETING 43 132 75 A+ 4 9 36
NEWS MANAGEMENT & MEDIA Ei38 123 61 A 4 8 32

$: Grace Marks
#: Condonation
*: Higher Cours

for passing a course;
Gracing;
e Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
PRESS LEGAL FRAMEWORK 14 10 24 C 2 5 10
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
LAMBA AVNI ASHWINDER MONIKA 22 206 9.36 PASSES/A+ Grade
100 DIGITAL STRATEGIES FOR MEDIA36 41 80* (e} 4 10 40
2023 0164 018 CONTEMPORARY ISSUES & GLOE32 133 65 A 4 8 32
23BMM100 RURAL & RETAIL MARKETING 45 33 80* (e} 4 10 40
AGENCY MANAGEMENT & ENTRE46 42 88 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 16 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (e} 2 10 20
LUNAWAT MOLLY ANURAG ABHILASHA 22 166 7.55 PASSES/B+ Grade
101 DIGITAL STRATEGIES FOR MEDIA38 27 65 A 4 8 32
2023 0164 012CONTEMPORARY ISSUES & GLOE22 22 44 D 4 4 16
23BMM101 RURAL & RETAIL MARKETING 39 35 74 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE35 41 80* (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 13 29 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - D 2 4 8
FIELD PROJECT (FP) - - - (6] 2 10 20
MANUSHRI 22 196 18.91 PASSES/A Grade
103 DIGITAL STRATEGIES FOR MEDIA41 38 80* (6] 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOE25 33 58 B+ 4 7 28
23BMM103 RURAL & RETAIL MARKETING 44 34 80* (6] 4 10 40
AGENCY MANAGEMENT & ENTRE46 40 86 (6] 4 10 40
LEGAL CODE IN ADVERTISING 15 16 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (6] 2 10 20
MANWANI RIDDHI AJAY MAHAK 22 200 9.09 PASSES/A+ Grade
104 DIGITAL STRATEGIES FOR MEDIA39 35 74 A+ 4 9 36
2023 0164 015 CONTEMPORARY ISSUES & GLOHE33 134 70* A+ 4 9 36
23BMM104 RURAL & RETAIL MARKETING 27 43 70 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 39 87 (6] 4 10 40
LEGAL CODE IN ADVERTISING 18 16 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - A 2 8 16
MEHRA TIA GAUTAM SHEETAL 22 204 9.27 PASSES/A+ Grade
105 DIGITAL STRATEGIES FOR MEDIA43 33 80* (6] 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOk28 135 63 A 4 8 32
23BMM105 RURAL & RETAIL MARKETING 43 41 84 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE46 41 87 (6] 4 10 40
LEGAL CODE IN ADVERTISING 15 19 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
MOTWANI VIDHI SANJAY ANJALI 22 212 9.64 PASSES/A+ Grade
106 DIGITAL STRATEGIES FOR MEDIA43 44 87 (6] 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOR44 27 71 A+ 4 9 36
23BMM106 RURAL & RETAIL MARKETING 40 43 83 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 44 92 (e} 4 10 40
LEGAL CODE IN ADVERTISING 15 17 32 A 2 8 16
DOCUMENTARY FILMMAKING - - - (e} 2 10 20
FIELD PROJECT (FP) - - - (e} 2 10 20
MURARKA KHUSHI PANKAJ SEEMA 22 210 19.55 PASSES/A+ Grade
107 DIGITAL STRATEGIES FOR MEDIA43 39 82 (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOR35 29 64 A 4 8 32
23BMM107 RURAL & RETAIL MARKETING 42 40 82 (e} 4 10 40
NEWS MANAGEMENT & MEDIA E45 41 86 (e} 4 10 40
PRESS LEGAL FRAMEWORK 21 20 41 (e} 2 10 20
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (e} 2 10 20
MURPANA LEHER GOPAL MANJU 22 144 16.55 PASSES/B Grade
108 DIGITAL STRATEGIES FOR MEDIA32 122 54 B 4 6 24
2023 0164 015CONTEMPORARY ISSUES & GLOK20 123 43 D 4 4 16
23BMM108 {RURAL & RETAIL MARKETING 28 131 59 B+ 4 7 28

$: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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JAI HIND COLLEGE, EMPOWERED AUTONOMOUS
Consolidated Result: TYBMM, Sem VI, Reqular Exam, Mar'26; Batch 2023-26

Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
AGENCY MANAGEMENT & ENTRE48 40 88 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 10# 26 B 2 6 12
DOCUMENTARY FILMMAKING - - - D 2 4 8
FIELD PROJECT (FP) - - - A 2 8 16
NASHINE SAWANEE TRILOK LEENA 22 180 8.18 PASSES/A Grade
109 DIGITAL STRATEGIES FOR MEDIA29 36 65 A 4 8 32
2023 0164 014CONTEMPORARY ISSUES & GLOE29 126 55 B+ 4 7 28
23BMM109 RURAL & RETAIL MARKETING 25 36 61 A 4 8 32
AGENCY MANAGEMENT & ENTRE48 42 90 (e} 4 10 40
LEGAL CODE IN ADVERTISING 18 17 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - A 2 8 16
PANJWANI ANANYA RAVI KIRAN 0 0 F(7) FAILS/ATKT
110 DIGITAL STRATEGIES FOR MEDIAOF AbF 0 F 0 0 0
2023 0164 015CONTEMPORARY ISSUES & GLOEAbF 1AbF 0 F 0 0 0
23BMM110 RURAL & RETAIL MARKETING OF AbF 0 F 0 0 0
AGENCY MANAGEMENT & ENTREOF AbF 0 F 0 0 0
LEGAL CODE IN ADVERTISING OF AbF 0 F 0 0 0
DOCUMENTARY FILMMAKING - - - F 0 0 0
FIELD PROJECT (FP) - - - F 0 0 0
PAREKH HEER RITESH AVNI 22 204 9.27 PASSES/A+ Grade
111 DIGITAL STRATEGIES FOR MEDIA44 36 80 (6] 4 10 40
2023 0164 015CONTEMPORARY ISSUES & GLOR29 34 63 A 4 8 32
23BMM111 RURAL & RETAIL MARKETING 42 43 85 (6] 4 10 40
NEWS MANAGEMENT & MEDIA ENL40 41 81 (6] 4 10 40
PRESS LEGAL FRAMEWORK 17 17 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
PESWANI SAKSHAM KAILASH KAVITA 22 154 7 PASSES/B+ Grade
112 DIGITAL STRATEGIES FOR MEDIA32 25 57 B+ 4 7 28
2023 0164 015CONTEMPORARY ISSUES & GLOR20 20 40 D 4 4 16
23BMM112 RURAL & RETAIL MARKETING 37 26 63 A 4 8 32
AGENCY MANAGEMENT & ENTRE40 34 74 A+ 4 9 36
LEGAL CODE IN ADVERTISING 17 12 29 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - D 2 4 8
FIELD PROJECT (FP) - - - (6] 2 10 20
RANADIVE KAAVYA NILESH NIDHI 22 194 8.82 PASSES/A Grade
113 DIGITAL STRATEGIES FOR MEDIA43 37 80 (6] 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOK28 29 57 B+ 4 7 28
23BMM113 RURAL & RETAIL MARKETING 33 35 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE44 40 84 (6] 4 10 40
LEGAL CODE IN ADVERTISING 18 12 30 A 2 8 16
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
RAMCHANDANI LEHAR GAUTAM KARISHMA 22 192 8.73 PASSES/A Grade
114 DIGITAL STRATEGIES FOR MEDIA41 37 80* (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOK25 29 54 B 4 6 24
23BMM114 RURAL & RETAIL MARKETING 32 40 72 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 42 90 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 22 40* (e} 2 10 20
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - (e} 2 10 20
NIMBALKAR VEDANT SANJEEV PUSHPA 22 162 17.36 PASSES/B+ Grade
115 DIGITAL STRATEGIES FOR MEDIA29 27 56 B+ 4 7 28
2023 0164 014CONTEMPORARY ISSUES & GLOL24 21 45 C 4 5 20
23BMM115 RURAL & RETAIL MARKETING 40 33 73 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE38 41 79 A+ 4 9 36
LEGAL CODE IN ADVERTISING 15 10# 25 B 2 6 12
DOCUMENTARY FILMMAKING - - - C 2 5 10
FIELD PROJECT (FP) - - - (e} 2 10 20
RUPARELIA DEVARYA VISHAL TRUPTI 22 204 19.27 PASSES/A+ Grade
116 DIGITAL STRATEGIES FOR MEDIA47 140 87 o 4 10 40
2023 0164 015CONTEMPORARY ISSUES & GLOK31 i34 65 A 4 8 32

$: Grace Marks
#: Condonation
*: Higher Cours

for passing a course;
Gracing;
e Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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JAI HIND COLLEGE, EMPOWERED AUTONOMOUS
Consolidated Result: TYBMM, Sem VI, Reqular Exam, Mar'26; Batch 2023-26

Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
23BMM116 RURAL & RETAIL MARKETING 47 38 85 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 43 91 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 15 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (e} 2 10 20
SADIKOT NAKIYA YUSUF SHIREEN 22 206 9.36 PASSES/A+ Grade
117 DIGITAL STRATEGIES FOR MEDIA44 40 84 (e} 4 10 40
2023 0164 015CONTEMPORARY ISSUES & GLOR33 132 65 A 4 8 32
23BMM117 RURAL & RETAIL MARKETING 42 43 85 (e} 4 10 40
NEWS MANAGEMENT & MEDIA ENh40 37 80* (e} 4 10 40
PRESS LEGAL FRAMEWORK 21 11 32 A 2 8 16
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (e} 2 10 20
SANGTANI HARSHIT MUKESH NEETU 22 186 8.45 PASSES/A Grade
118 DIGITAL STRATEGIES FOR MEDIA32 28 60 A 4 8 32
2023 0164 014CONTEMPORARY ISSUES & GLOR33 20# 53 B 4 6 24
23BMM118 RURAL & RETAIL MARKETING 48 41 89 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE45 40 85 (6] 4 10 40
LEGAL CODE IN ADVERTISING 17 12 29 B+ 2 7 14
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (6] 2 10 20
CHANDAN KRISHI HITESH DIMPLE 22 196 8.91 PASSES/A Grade
119 DIGITAL STRATEGIES FOR MEDIA43 31 74 A+ 4 9 36
2023 0164 015CONTEMPORARY ISSUES & GLOR31 26 57 B+ 4 7 28
23BMM119 RURAL & RETAIL MARKETING 43 35 80* (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 41 89 (6] 4 10 40
LEGAL CODE IN ADVERTISING 15 15 30 A 2 8 16
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (6] 2 10 20
SHAHARE ARNAV UMESH PREETI 22 192 8.73 PASSES/A Grade
120 DIGITAL STRATEGIES FOR MEDIA38 32 70 A+ 4 9 36
2023 0164 015CONTEMPORARY ISSUES & GLOK30 34 64 A 4 8 32
23BMM120 RURAL & RETAIL MARKETING 33 28 61 A 4 8 32
AGENCY MANAGEMENT & ENTRE46 37 83 (6] 4 10 40
LEGAL CODE IN ADVERTISING 19 12 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (6] 2 10 20
SHARMA SHARVI DEEPAK RITU 22 210 9.55 PASSES/A+ Grade
121 DIGITAL STRATEGIES FOR MEDIA47 39 86 (6] 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOK36 136 72 A+ 4 9 36
23BMM121 RURAL & RETAIL MARKETING 46 45 91 (6] 4 10 40
AGENCY MANAGEMENT & ENTREA47 42 89 (6] 4 10 40
LEGAL CODE IN ADVERTISING 17 15 32 A 2 8 16
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
SHIRODKAR NUPUR MILIND SURABHI 22 212 19.64 PASSES/A+ Grade
122 DIGITAL STRATEGIES FOR MEDIA48 45 93 (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOK33 35 70* A+ 4 9 36
23BMM122 RURAL & RETAIL MARKETING 43 43 86 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 43 91 (e} 4 10 40
LEGAL CODE IN ADVERTISING 16 20 36 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (e} 2 10 20
SHIVDASANI BHUMIKA RAJESH REKHA 22 198 19 PASSES/A+ Grade
123 DIGITAL STRATEGIES FOR MEDIA46 41 87 (e} 4 10 40
2023 0164 014 CONTEMPORARY ISSUES & GLOE25 30 55 B+ 4 7 28
23BMM123 RURAL & RETAIL MARKETING 40 47 87 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 36 84 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 18 35 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - B 2 6 12
FIELD PROJECT (FP) - - - o 2 10 20
SIDHWANI PRISHA MAHESH RIA 22 206 19.36 PASSES/A+ Grade
124 iDIGITAL STRATEGIES FOR MEDIA45 136 81 o 4 10 40

$: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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JAI HIND COLLEGE, EMPOWERED AUTONOMOUS
Consolidated Result: TYBMM, Sem VI, Reqular Exam, Mar'26; Batch 2023-26

Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
2023 0164 014CONTEMPORARY ISSUES & GLOK30 133 63 A 4 8 32
23BMM124 RURAL & RETAIL MARKETING 46 47 93 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE46 40 86 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 20 37 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (e} 2 10 20
SOLANKI URAV MAYUR BHAVNA 22 208 9.45 PASSES/A+ Grade
125 DIGITAL STRATEGIES FOR MEDIA44 32 80* (e} 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOR33 129 62 A 4 8 32
23BMM125 RURAL & RETAIL MARKETING 45 34 80* (e} 4 10 40
AGENCY MANAGEMENT & ENTRE48 40 88 (e} 4 10 40
LEGAL CODE IN ADVERTISING 17 17 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
SIMONE SUDHIR SAVITHA 22 212 9.64 PASSES/A+ Grade
126 DIGITAL STRATEGIES FOR MEDIA41 40 81 (6] 4 10 40
2023 0164 014CONTEMPORARY ISSUES & GLOK36 30 70* A+ 4 9 36
23BMM126 RURAL & RETAIL MARKETING 43 48 91 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 41 89 (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 20 36 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
THAKURIYA UNNATI MANISH KAJAL 22 198 9 PASSES/A+ Grade
127 DIGITAL STRATEGIES FOR MEDIA41 35 80* (6] 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOL29 26 55 B+ 4 7 28
23BMM127 RURAL & RETAIL MARKETING 48 32 80 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 34 82 (6] 4 10 40
LEGAL CODE IN ADVERTISING 15 15 30 A 2 8 16
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
THAR YASHIKA RUSHI MANISHA 22 186 8.45 PASSES/A Grade
128 DIGITAL STRATEGIES FOR MEDIA42 24 70* A+ 4 9 36
2023 0164 015 CONTEMPORARY ISSUES & GLOL28 21 49 C 4 5 20
23BMM128 RURAL & RETAIL MARKETING 45 47 92 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 39 87 (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 15 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (6] 2 10 20
TOLANI SNEAH SATISH SEEMA 22 190 8.64 PASSES/A Grade
129 DIGITAL STRATEGIES FOR MEDIA36 39 75 A+ 4 9 36
2023 0164 014CONTEMPORARY ISSUES & GLOL34 20 54 B 4 6 24
23BMM129 RURAL & RETAIL MARKETING 43 26 70* A+ 4 9 36
AGENCY MANAGEMENT & ENTRE46 40 86 (6] 4 10 40
LEGAL CODE IN ADVERTISING 17 14 31 A 2 8 16
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (e} 2 10 20
TRIVEDI ATEESH AMITABH DEEPTI 22 166 17.55 PASSES/B+ Grade
130 DIGITAL STRATEGIES FOR MEDIA38 20# 58 B+ 4 7 28
2023 0164 015 CONTEMPORARY ISSUES & GLOK29 20 49 C 4 5 20
23BMM130 RURAL & RETAIL MARKETING 42 40 82 (e} 4 10 40
NEWS MANAGEMENT & MEDIA EI'36 24 60 A 4 8 32
PRESS LEGAL FRAMEWORK 15 11 26 B 2 6 12
DOCUMENTARY FILMMAKING - - - B+ 2 7 14
FIELD PROJECT (FP) - - - (e} 2 10 20
TYAGI MANYA VIDHYASAGAR ADITI 22 178 18.09 PASSES/A Grade
131 DIGITAL STRATEGIES FOR MEDIA33 23 56 B+ 4 7 28
2023 0164 015 CONTEMPORARY ISSUES & GLOR22 30 52 B 4 6 24
23BMM131 RURAL & RETAIL MARKETING 47 40 87 (e} 4 10 40
AGENCY MANAGEMENT & ENTRE47 41 88 (e} 4 10 40
LEGAL CODE IN ADVERTISING 18 15 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - - D 2 4 8
FIELD PROJECT (FP) - - - o 2 10 20
UDAWAT GARGI GOPAL MANJUL 22 202 19.18 PASSES/A+ Grade

$: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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JAI HIND COLLEGE, EMPOWERED AUTONOMOUS
Consolidated Result: TYBMM, Sem VI, Reqular Exam, Mar'26; Batch 2023-26

Student Total !Total
Detail Subject CA ISEE 1TOT Grade iC G CG iC CG SGPI RESULT
132 DIGITAL STRATEGIES FOR MEDIA35 36 71 A+ 4 9 36
2023 0164 015CONTEMPORARY ISSUES & GLOK33 136 70* A+ 4 9 36
23BMM132 RURAL & RETAIL MARKETING 33 38 71 A+ 4 9 36
AGENCY MANAGEMENT & ENTRE48 40 88 (e} 4 10 40
LEGAL CODE IN ADVERTISING 15 17 32 A 2 8 16
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (e} 2 10 20
VORA KHUSHI MANOJ BANSARI 18 154 F(1) FAILS/ATKT
133 DIGITAL STRATEGIES FOR MEDIA34 31 65 A 4 8 32
2023 0164 014CONTEMPORARY ISSUES & GLO:K34 132 66 A 4 8 32
23BMM133 RURAL & RETAIL MARKETING 44 CCF 144 F 0 0 0
AGENCY MANAGEMENT & ENTRE44 32 76 A+ 4 9 36
LEGAL CODE IN ADVERTISING 19 19 38 A+ 2 9 18
DOCUMENTARY FILMMAKING - - - A 2 8 16
FIELD PROJECT (FP) - - - (6] 2 10 20
VORA MOKSH AMISH BHARTI 22 182 8.27 PASSES/A Grade
134 DIGITAL STRATEGIES FOR MEDIA27 26 53 B 4 6 24
2023 0164 014CONTEMPORARY ISSUES & GLOL36 26 62 A 4 8 32
23BMM134 RURAL & RETAIL MARKETING 38 40 80* (6] 4 10 40
AGENCY MANAGEMENT & ENTRE40 34 74 A+ 4 9 36
LEGAL CODE IN ADVERTISING 15 10 25 B 2 6 12
DOCUMENTARY FILMMAKING - - - A+ 2 9 18
FIELD PROJECT (FP) - - - (6] 2 10 20
WADHWANI TANISHA JAI VARSHA 22 204 9.27 PASSES/A+ Grade
135 DIGITAL STRATEGIES FOR MEDIA32 41 73 A+ 4 9 36
2023 0164 014CONTEMPORARY ISSUES & GLOK33 32 65 A 4 8 32
23BMM135 RURAL & RETAIL MARKETING 40 43 83 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE40 40 80 (6] 4 10 40
LEGAL CODE IN ADVERTISING 15 18 35* A+ 2 9 18
DOCUMENTARY FILMMAKING - - A+ 2 9 18
FIELD PROJECT (FP) - - (6] 2 10 20
WAGHRALKAR SVARA SUNIL HEMLATA 22 214 9.73 PASSES/A+ Grade
136 DIGITAL STRATEGIES FOR MEDIA43 39 82 (6] 4 10 40
2023 0164 015 CONTEMPORARY ISSUES & GLOE40 31 71 A+ 4 9 36
23BMM136 RURAL & RETAIL MARKETING 43 47 90 (6] 4 10 40
AGENCY MANAGEMENT & ENTRE48 40 88 (6] 4 10 40
LEGAL CODE IN ADVERTISING 16 20 36 A+ 2 9 18
DOCUMENTARY FILMMAKING - - (6] 2 10 20
FIELD PROJECT (FP) - - (6] 2 10 20

$: Grace Marks
#: Condonation

for passing a course;
Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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