JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem |V, Reqular Exam, Mar 2024: Batch 2022 - 25

Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
AGARWAL DIYA SACHIN NEETU 25 236 9.44 1PASSES/A+ Grade
1 FOUNDATION COURSE (BUSINES!38 41 80* (¢] 3 10 130
2022 0164 0i1STRATEGIC MANAGEMENT 29 37 66 A 4 8 32
22BMS001 iBUSINESS RESEARCH METHODS36 40 76 A+ 4 9 36
INFORMATION TECHNOLOGY IN E29 38 70* A+ 2 9 18
DIRECT TAX 40 44 84 (¢] 4 10 {40
RURAL MARKETING 34 47 81 (0] 4 10 140
STRATEGIC COST MANAGEMENT!28 51 80* (¢] 4 10 140
AGARWAL AYUSH BRIJMOHAN PREETI 25 250 10 PASSES/O Grade
2 FOUNDATION COURSE (BUSINES:39 55 94 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 36 52 88 (0] 4 10 140
22BMS002 iBUSINESS RESEARCH METHODS|39 48 87 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E38 53 91 (0] 2 10 {20
DIRECT TAX 40 56 96 (¢] 4 10 40
RURAL MARKETING 34 52 86 (0] 4 10 40
STRATEGIC COST MANAGEMENT!40 58 98 (¢] 4 10 140
AGGARWAL AADIT VINAY SAPNA 25 244 9.76 1PASSES/A+ Grade
3 FOUNDATION COURSE (BUSINES:39 48 87 (¢] 3 10 130
2022 0164 0:STRATEGIC MANAGEMENT 37 44 81 (0] 4 10 40
22BMS003 {BUSINESS RESEARCH METHODS|32 39 71 A+ 4 9 36
INFORMATION TECHNOLOGY IN E36 35 71 A+ 2 9 18
DIRECT TAX 33 49 82 (¢] 4 10 40
RURAL MARKETING 30 50 80 (0] 4 10 40
STRATEGIC COST MANAGEMENTi40 41 81 (¢] 4 10 140
ASRANI MONISHKA SUNIL RAKHI 25 198 7.92 1PASSES/B+ Grade
4 FOUNDATION COURSE (BUSINESi35 27 62 A 3 8 24
2022 0164 01STRATEGIC MANAGEMENT 29 29 58 B+ 4 7 28
22BMS004 }BUSINESS RESEARCH METHODS|34 30 64 A 4 8 32
INFORMATION TECHNOLOGY IN E26 30 56 B+ 2 7 14
DIRECT TAX 32 37 70* A+ 4 9 36
RURAL MARKETING 30 37 70* A+ 4 9 36
STRATEGIC COST MANAGEMENTi 17 42 59 B+ 4 7 28
BAJAJ KRISH YOGESH ANISHA 25 219 8.76 1PASSES/A Grade
5 FOUNDATION COURSE (BUSINES}37 38 75 A+ 3 9 27
2022 0164 0;STRATEGIC MANAGEMENT 29 45 74 A+ 4 9 36
22BMS005 |BUSINESS RESEARCH METHODS}35 40 75 A+ 4 9 36
INFORMATION TECHNOLOGY IN E25 35 60 A 2 8 16
DIRECT TAX 32 42 74 A+ 4 9 36
RURAL MARKETING 32 40 72 A+ 4 9 36
STRATEGIC COST MANAGEMENT; 24 37 61 A 4 8 32
BELANI SHWETA RAJENDER SUNITA 25 236 9.44 (PASSES/A+ Grade
6 FOUNDATION COURSE (BUSINES;}36 43 80* (¢] 3 10 {30
2022 0164 0}STRATEGIC MANAGEMENT 33 43 76 A+ 4 9 36
22BMS006 !BUSINESS RESEARCH METHODS!32 43 75 A+ 4 9 36
INFORMATION TECHNOLOGY IN B33 42 75 A+ 2 9 18
DIRECT TAX 34 48 82 (¢] 4 10 140
RURAL MARKETING 33 37 70 A+ 4 9 36
STRATEGIC COST MANAGEMENTi 36 54 90 (¢] 4 10 140
BHANSALI YASH MAN MOHAN SUNITA 25 244 9.76 |PASSES/A+ Grade
7 FOUNDATION COURSE (BUSINES}36 46 82 (¢] 3 10 130
2022 0164 0}STRATEGIC MANAGEMENT 33 49 82 (6] 4 10 40
22BMS007 !BUSINESS RESEARCH METHODS!34 54 88 (¢] 4 10 140
INFORMATION TECHNOLOGY IN B33 43 76 A+ 2 9 18
DIRECT TAX 40 52 92 (¢] 4 10 140
RURAL MARKETING 31 38 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT; 39 53 92 (¢] 4 10 140
BOTHRA HARSH MAHENDRA SHARDA 25 229 9.16 |PASSES/A+ Grade
8 FOUNDATION COURSE (BUSINES!30 41 71 A+ 3 9 27
2022 0164 01STRATEGIC MANAGEMENT 32 33 65 A 4 8 32
22BMS008 1BUSINESS RESEARCH METHODSI34 36 70 A+ 4 9 36
INFORMATION TECHNOLOGY IN 31 37 70* A+ 2 9 18
DIRECT TAX 36 45 81 (¢] 4 10 140
RURAL MARKETING 30 40 70 A+ 4 9 36
STRATEGIC COST MANAGEMENT}40 50 90 (¢] 4 10 {40

$: Grace Marks for passing a course;
#: Condonation Gracing;

*: Higher Cou

rse Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail




JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem |V, Reqular Exam, Mar 2024: Batch 2022 - 25

Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
BULCHANDANI ROHIT SUNIL KAJAL 25 231 9.24 1PASSES/A+ Grade
9 FOUNDATION COURSE (BUSINES!36 33 70* A+ 3 9 27
2022 0164 0i1STRATEGIC MANAGEMENT 37 42 80* (0] 4 10 140
22BMS009 iBUSINESS RESEARCH METHODS36 35 71 A+ 4 9 36
INFORMATION TECHNOLOGY IN g27 34 61 A 2 8 16
DIRECT TAX 39 30 70* A+ 4 9 36
RURAL MARKETING 36 33 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT!38 54 92 (¢] 4 10 140
CHHAWANI RISHIKA KAMLESH BHAWNA 25 246 9.84 IPASSES/A+ Grade
10 FOUNDATION COURSE (BUSINES:33 45 80* (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 33 46 80* (0] 4 10 140
22BMS010 iBUSINESS RESEARCH METHODS|36 44 80 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E36 44 80 (0] 2 10 {20
DIRECT TAX 35 51 86 (¢] 4 10 40
RURAL MARKETING 34 35 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT!40 53 93 (¢] 4 10 140
CHOITHWANI KASHISH PRAKASH JUHI 25 210 8.4 1PASSES/A Grade
11 FOUNDATION COURSE (BUSINES:36 42 80* (¢] 3 10 130
2022 0164 0:STRATEGIC MANAGEMENT 29 45 74 A+ 4 9 36
22BMS011 {BUSINESS RESEARCH METHODS|34 33 70* A+ 4 9 36
INFORMATION TECHNOLOGY IN g25 36 61 A 2 8 16
DIRECT TAX 31 30 61 A 4 8 32
RURAL MARKETING 31 32 63 A 4 8 32
STRATEGIC COST MANAGEMENTi 20 38 58 B+ 4 7 28
DEDHIA RUPANKI PARAS KASHMIRA 25 250 10 PASSES/O Grade
12 FOUNDATION COURSE (BUSINESi38 51 89 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 38 46 84 (0] 4 10 40
22BMS012 }BUSINESS RESEARCH METHODS|38 52 90 (¢] 4 10 }40
INFORMATION TECHNOLOGY IN B34 44 80* (0] 2 10 20
DIRECT TAX 37 60 97 (¢] 4 10 140
RURAL MARKETING 35 58 93 (0] 4 10 40
STRATEGIC COST MANAGEMENTi 34 56 90 (¢] 4 10 140
DOCTOR AASHNA RAJESH SHWETA 25 217 8.68 1PASSES/A Grade
13 FOUNDATION COURSE (BUSINES}37 36 73 A+ 3 9 27
2022 0164 0;STRATEGIC MANAGEMENT 37 33 70 A+ 4 9 36
22BMS013 !BUSINESS RESEARCH METHODS}37 39 76 A+ 4 9 36
INFORMATION TECHNOLOGY IN B35 37 72 A+ 2 9 18
DIRECT TAX 36 33 70* A+ 4 9 36
RURAL MARKETING 35 37 72 A+ 4 9 36
STRATEGIC COST MANAGEMENT; 23 32 55 B+ 4 7 28
DUDHERIA RASHI NARENDRA SHILPA 25 241 9.64 (PASSES/A+ Grade
14 FOUNDATION COURSE (BUSINES;}33 41 74 A+ 3 9 27
2022 0164 0}STRATEGIC MANAGEMENT 36 46 82 (e} 4 10 40
22BMS014 !BUSINESS RESEARCH METHODS!36 43 80* (¢] 4 10 140
INFORMATION TECHNOLOGY IN E36 34 70 A+ 2 9 18
DIRECT TAX 38 56 94 (¢] 4 10 140
RURAL MARKETING 33 39 72 A+ 4 9 36
STRATEGIC COST MANAGEMENT;40 50 90 (¢] 4 10 140
GHOSE TIA KALLOL MONICA 25 232 9.28 |PASSES/A+ Grade
15 FOUNDATION COURSE (BUSINES}38 40 80* (¢] 3 10 130
2022 0164 0}STRATEGIC MANAGEMENT 35 42 80* (6] 4 10 40
22BMS015 'BUSINESS RESEARCH METHODS!35 40 75 A+ 4 9 36
INFORMATION TECHNOLOGY IN B34 39 73 A+ 2 9 18
DIRECT TAX 35 58 93 (¢] 4 10 140
RURAL MARKETING 36 44 80 (6] 4 10 40
STRATEGIC COST MANAGEMENT; 24 31 55 B+ 4 7 28
GUJRAL SIMRAN INDERJEET SARABJEET 25 228 9.12 |PASSES/A+ Grade
16 FOUNDATION COURSE (BUSINES!38 49 87 (¢] 3 10 130
2022 0164 0ISTRATEGIC MANAGEMENT 33 44 80* (6] 4 10 40
22BMS016 1BUSINESS RESEARCH METHODSI28 30 58 B+ 4 7 28
INFORMATION TECHNOLOGY IN E29 43 72 A+ 2 9 18
DIRECT TAX 38 60 98 (¢] 4 10 140
RURAL MARKETING 34 39 73 A+ 4 9 36
STRATEGIC COST MANAGEMENT}36 40 76 A+ 4 9 36

$: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem |V, Reqular Exam, Mar 2024: Batch 2022 - 25

Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
GULATI CHAKSHU SURINDER PAL SANGEETA 25 186 7.44 1PASSES/B+ Grade
17 FOUNDATION COURSE (BUSINES!34 30 64 A 3 8 24
2022 0164 0i1STRATEGIC MANAGEMENT 27 31 58 B+ 4 7 28
22BMS017 iBUSINESS RESEARCH METHODS;29 27 56 B+ 4 7 28
INFORMATION TECHNOLOGY IN E25 34 59 B+ 2 7 14
DIRECT TAX 34 36 70 A+ 4 9 36
RURAL MARKETING 32 38 70 A+ 4 9 36
STRATEGIC COST MANAGEMENT! 10 39 49 C 4 5 20
TOURANI KHUSHI RAMESH SIMRAN 25 236 9.44 1PASSES/A+ Grade
18 FOUNDATION COURSE (BUSINES:35 48 83 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 30 44 74 A+ 4 9 36
22BMS018 iBUSINESS RESEARCH METHODS|35 36 71 A+ 4 9 36
INFORMATION TECHNOLOGY IN E26 31 57 B+ 2 7 14
DIRECT TAX 33 44 80* (¢] 4 10 40
RURAL MARKETING 33 44 80* (0] 4 10 40
STRATEGIC COST MANAGEMENT! 30 50 80 (¢] 4 10 140
GUPTA PRAKHAR RAJESH RANJANA 25 216 8.64 1PASSES/A Grade
19 FOUNDATION COURSE (BUSINES:37 41 80* (¢] 3 10 130
2022 0164 0:STRATEGIC MANAGEMENT 28 40 70* A+ 4 9 36
22BMS019 {BUSINESS RESEARCH METHODS|27 29 56 B+ 4 7 28
INFORMATION TECHNOLOGY IN g33 40 73 A+ 2 9 18
DIRECT TAX 31 26 57 B+ 4 7 28
RURAL MARKETING 32 37 70* A+ 4 9 36
STRATEGIC COST MANAGEMENTi30 51 81 (¢] 4 10 140
HEMDEV NIDHI MANISH RITU 25 223 8.92 1PASSES/A Grade
20 FOUNDATION COURSE (BUSINES:37 35 72 A+ 3 9 27
2022 0164 01STRATEGIC MANAGEMENT 32 40 72 A+ 4 9 36
22BMS020 }BUSINESS RESEARCH METHODS|34 34 70* A+ 4 9 36
INFORMATION TECHNOLOGY IN B27 33 60 A 2 8 16
DIRECT TAX 31 44 75 A+ 4 9 36
RURAL MARKETING 36 45 81 (0] 4 10 40
STRATEGIC COST MANAGEMENTi 30 30 60 A 4 8 32
HEMDEV NIKKI MANISH RITU 25 206 8.24 PASSES/A Grade
21 FOUNDATION COURSE (BUSINES}37 41 80* (¢] 3 10 130
2022 0164 0;STRATEGIC MANAGEMENT 33 29 62 A 4 8 32
22BMS021 !BUSINESS RESEARCH METHODS}34 35 70* A+ 4 9 36
INFORMATION TECHNOLOGY IN E28 33 61 A 2 8 16
DIRECT TAX 30 36 66 A 4 8 32
RURAL MARKETING 32 38 70 A+ 4 9 36
STRATEGIC COST MANAGEMENT; 18 33 51 B 4 6 24
HEMNANI JATIN GIRISH VIDHI 25 222 8.88 IPASSES/A Grade
22 FOUNDATION COURSE (BUSINES;}35 42 80* (¢] 3 10 {30
2022 0164 0}STRATEGIC MANAGEMENT 34 42 76 A+ 4 9 36
22BMS022 !BUSINESS RESEARCH METHODS|34 40 74 A+ 4 9 36
INFORMATION TECHNOLOGY IN B27 39 66 A 2 8 16
DIRECT TAX 27 45 72 A+ 4 9 36
RURAL MARKETING 28 43 71 A+ 4 9 36
STRATEGIC COST MANAGEMENTi 29 36 65 A 4 8 32
JAGTIANI TANNISHTA PRASHANT JEEYA 0 0 F(7) {FAILS/ATKT
23 FOUNDATION COURSE (BUSINES!AbF !AbF }AbF F 0 0 0
2022 0164 0}STRATEGIC MANAGEMENT OF AbF OF F 0 0 0
22BMS023 !BUSINESS RESEARCH METHODS!IAbF IAbF  I1AbF F 0 0 0
INFORMATION TECHNOLOGY IN EOF AbF OF F 0 0 0
DIRECT TAX AbF 1AbF  i1AbF F 0 0 0
RURAL MARKETING OF AbF OF F 0 0 0
STRATEGIC COST MANAGEMENT;0F AbF  |OF F 0 0 0
JAIN SAMANYU SANDEEP APARNA 25 212 8.48 |PASSES/A Grade
24 FOUNDATION COURSE (BUSINES!32 34 66 A 3 8 24
2022 0164 0ISTRATEGIC MANAGEMENT 28 40 70* A+ 4 9 36
22BMS024 1BUSINESS RESEARCH METHODSI27 37 64 A 4 8 32
INFORMATION TECHNOLOGY IN 24 36 60 A 2 8 16
DIRECT TAX 27 39 66 A 4 8 32
RURAL MARKETING 28 40 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT}25 44 70* A+ 4 9 36

$: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail




JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem |V, Reqular Exam, Mar 2024: Batch 2022 - 25

Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
JAIN MAHAK YOGESH LAXMI 25 229 9.16 IPASSES/A+ Grade
25 FOUNDATION COURSE (BUSINES!35 41 76 A+ 3 9 27
2022 0164 0i1STRATEGIC MANAGEMENT 34 50 84 (0] 4 10 140
22BMS025 iBUSINESS RESEARCH METHODS34 30 64 A 4 8 32
INFORMATION TECHNOLOGY IN E33 36 70* A+ 2 9 18
DIRECT TAX 35 47 82 (¢] 4 10 {40
RURAL MARKETING 31 40 71 A+ 4 9 36
STRATEGIC COST MANAGEMENT!34 40 74 A+ 4 9 36
JAISWAL NISHANT DEEPAK SUCHITA 25 237 9.48 1IPASSES/A+ Grade
26 FOUNDATION COURSE (BUSINES!:36 40 76 A+ 3 9 27
2022 0164 01STRATEGIC MANAGEMENT 36 41 80* (0] 4 10 140
22BMS026 iBUSINESS RESEARCH METHODS|32 38 70 A+ 4 9 36
INFORMATION TECHNOLOGY IN E30 40 70 A+ 2 9 18
DIRECT TAX 39 53 92 (¢] 4 10 40
RURAL MARKETING 35 43 80* (0] 4 10 40
STRATEGIC COST MANAGEMENT! 30 42 72 A+ 4 9 36
KAPOOR AANSH KAPIL PREETI 25 233 9.32 1PASSES/A+ Grade
27 FOUNDATION COURSE (BUSINES:35 40 75 A+ 3 9 27
2022 0164 0:STRATEGIC MANAGEMENT 33 44 80* (0] 4 10 40
22BMS027 {BUSINESS RESEARCH METHODS|34 51 85 (¢] 4 10 {40
INFORMATION TECHNOLOGY IN g35 38 73 A+ 2 9 18
DIRECT TAX 35 60 95 (¢] 4 10 40
RURAL MARKETING 32 42 74 A+ 4 9 36
STRATEGIC COST MANAGEMENTi32 34 66 A 4 8 32
KATARIYA SANIYA SANJAY MONIKA 25 226 9.04 PASSES/A+ Grade
28 FOUNDATION COURSE (BUSINESi35 46 81 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 27 49 76 A+ 4 9 36
22BMS028 |BUSINESS RESEARCH METHODS|34 40 74 A+ 4 9 36
INFORMATION TECHNOLOGY IN B22 41 63 A 2 8 16
DIRECT TAX 34 38 72 A+ 4 9 36
RURAL MARKETING 34 52 86 (0] 4 10 40
STRATEGIC COST MANAGEMENTi 21 45 66 A 4 8 32
KHAN SHARIYA JALALUDDIN RESHMA 25 242 9.68 PASSES/A+ Grade
29 FOUNDATION COURSE (BUSINES}38 45 83 (¢] 3 10 130
2022 0164 0;STRATEGIC MANAGEMENT 28 45 73 A+ 4 9 36
22BMS029 !BUSINESS RESEARCH METHODS}37 46 83 (¢] 4 10 40
INFORMATION TECHNOLOGY IN B33 45 80* (e} 2 10 20
DIRECT TAX 39 50 89 (¢] 4 10 140
RURAL MARKETING 30 45 75 A+ 4 9 36
STRATEGIC COST MANAGEMENT: 35 51 86 (¢] 4 10 140
LALWANI TRIPTI SHAILENDRA KARUNA 25 246 9.84 [|PASSES/A+ Grade
32 FOUNDATION COURSE (BUSINES;}38 46 84 (¢] 3 10 {30
2022 0164 01STRATEGIC MANAGEMENT 32 45 80* (0] 4 10 140
22BMS032 !BUSINESS RESEARCH METHODS|34 51 85 (¢] 4 10 140
INFORMATION TECHNOLOGY IN B34 51 85 (e} 2 10 20
DIRECT TAX 35 52 87 (¢] 4 10 140
RURAL MARKETING 33 43 76 A+ 4 9 36
STRATEGIC COST MANAGEMENT;40 59 99 (¢] 4 10 140
MAKHIJA ASHNA ROSHAN SIMRAN 25 244 9.76 |PASSES/A+ Grade
33 FOUNDATION COURSE (BUSINES}39 47 86 (¢] 3 10 130
2022 0164 0ISTRATEGIC MANAGEMENT 31 48 80* (0] 4 10 40
22BMS033 !BUSINESS RESEARCH METHODS!35 42 80* (¢] 4 10 140
INFORMATION TECHNOLOGY IN E37 37 74 A+ 2 9 18
DIRECT TAX 34 49 83 (¢] 4 10 140
RURAL MARKETING 35 46 81 (6] 4 10 40
STRATEGIC COST MANAGEMENT; 22 46 70* A+ 4 9 36
MANGLANI KASHISH DEVENDRA NISHITA 25 193 7.72 |PASSES/B+ Grade
34 FOUNDATION COURSE (BUSINES!30 38 70* A+ 3 9 27
2022 0164 01STRATEGIC MANAGEMENT 29 36 65 A 4 8 32
22BMS034 1BUSINESS RESEARCH METHODSI29 28 57 B+ 4 7 28
INFORMATION TECHNOLOGY IN B25 31 56 B+ 2 7 14
DIRECT TAX 28 48 76 A+ 4 9 36
RURAL MARKETING 26 43 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT}22 27 49 C 4 5 20

$: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem |V, Reqular Exam, Mar 2024: Batch 2022 - 25

Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
MANSHANI RASHI BRIJESH PRIYANKA 25 242 9.68 IPASSES/A+ Grade
35 FOUNDATION COURSE (BUSINES!36 48 84 (¢] 3 10 130
2022 0164 0i1STRATEGIC MANAGEMENT 34 49 83 (0] 4 10 140
22BMS035 iBUSINESS RESEARCH METHODS34 40 74 A+ 4 9 36
INFORMATION TECHNOLOGY IN E34 46 80 (0] 2 10 120
DIRECT TAX 39 52 91 (¢] 4 10 {40
RURAL MARKETING 33 34 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT!40 60 100 (¢] 4 10 140
MEHTA MANTHAN NILAY RITU 25 210 8.4 IPASSES/A Grade
36 FOUNDATION COURSE (BUSINES:37 40 80* (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 26 35 61 A 4 8 32
22BMS036 iBUSINESS RESEARCH METHODS|25 29 54 B 4 6 24
INFORMATION TECHNOLOGY IN E28 36 64 A 2 8 16
DIRECT TAX 33 47 80 (¢] 4 10 40
RURAL MARKETING 32 36 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT! 20 44 64 A 4 8 32
MEHTA MEHAK NILESH KRISHNA 25 199 7.96 1PASSES/B+ Grade
37 FOUNDATION COURSE (BUSINES:37 35 72 A+ 3 9 27
2022 0164 0:STRATEGIC MANAGEMENT 33 31 64 A 4 8 32
22BMS037 {BUSINESS RESEARCH METHODS|34 24 58 B+ 4 7 28
INFORMATION TECHNOLOGY IN g29 31 60 A 2 8 16
DIRECT TAX 36 36 72 A+ 4 9 36
RURAL MARKETING 30 29 59 B+ 4 7 28
STRATEGIC COST MANAGEMENTi30 30 60 A 4 8 32
NAGRECHA SIDDH BHARAT RENUKA 25 238 9.52 IPASSES/A+ Grade
39 FOUNDATION COURSE (BUSINESi38 39 80* (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 38 47 85 (0] 4 10 40
22BMS039 |BUSINESS RESEARCH METHODS|38 38 76 A+ 4 9 36
INFORMATION TECHNOLOGY IN E28 38 66 A 2 8 16
DIRECT TAX 38 50 88 (¢] 4 10 140
RURAL MARKETING 32 43 75 A+ 4 9 36
STRATEGIC COST MANAGEMENTi40 56 96 (¢] 4 10 140
PAHUJA JAY DHEERAJ ANJALI 25 225 9 PASSES/A+ Grade
40 FOUNDATION COURSE (BUSINES}33 39 72 A+ 3 9 27
2022 0164 0;STRATEGIC MANAGEMENT 36 36 72 A+ 4 9 36
22BMS040 !BUSINESS RESEARCH METHODS}35 36 71 A+ 4 9 36
INFORMATION TECHNOLOGY IN B35 40 75 A+ 2 9 18
DIRECT TAX 32 46 80* (¢] 4 10 140
RURAL MARKETING 38 38 76 A+ 4 9 36
STRATEGIC COST MANAGEMENT: 26 35 61 A 4 8 32
PARASWANI VIKAS SANJAY JYOTI 25 191 7.64 (PASSES/B+ Grade
41 FOUNDATION COURSE (BUSINES;}35 36 71 A+ 3 9 27
2022 0164 0}STRATEGIC MANAGEMENT 31 25 56 B+ 4 7 28
22BMS041 !BUSINESS RESEARCH METHODS!33 21# 54 B 4 6 24
INFORMATION TECHNOLOGY IN E30 36 66 A 2 8 16
DIRECT TAX 37 32 69 A 4 8 32
RURAL MARKETING 32 31 63 A 4 8 32
STRATEGIC COST MANAGEMENT; 32 31 63 A 4 8 32
PARWANI SAKSHI RAJU SONAM 25 195 7.8 |PASSES/B+ Grade
43 FOUNDATION COURSE (BUSINES}36 39 75 A+ 3 9 27
2022 0164 0}STRATEGIC MANAGEMENT 29 35 64 A 4 8 32
22BMS043 'BUSINESS RESEARCH METHODS!32 21 53 B 4 6 24
INFORMATION TECHNOLOGY IN E25 41 66 A 2 8 16
DIRECT TAX 32 50 82 (¢] 4 10 140
RURAL MARKETING 32 29 61 A 4 8 32
STRATEGIC COST MANAGEMENT; 20 34 54 B 4 6 24
PATLE DIYA EKNATH PREMKALA 25 224 8.96 |PASSES/A Grade
44 FOUNDATION COURSE (BUSINES!38 43 81 (¢] 3 10 130
2022 0164 0ISTRATEGIC MANAGEMENT 31 43 74 A+ 4 9 36
22BMS044 1BUSINESS RESEARCH METHODSI34 38 72 A+ 4 9 36
INFORMATION TECHNOLOGY IN 24 34 58 B+ 2 7 14
DIRECT TAX 37 38 75 A+ 4 9 36
RURAL MARKETING 31 36 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT}32 35 70* A+ 4 9 36

$: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail




JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem |V, Reqular Exam, Mar 2024: Batch 2022 - 25

Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
PESHWANI TUSHAR MANOJ SEEMA 0 0 F(7) IFAILS/ATKT
45 FOUNDATION COURSE (BUSINES!IAbF 1AbF  1AbF F 0 0 0
2022 0164 0i1STRATEGIC MANAGEMENT OF AbF  i10F F 0 0 0
22BMS045 iBUSINESS RESEARCH METHODSIAbF 1AbF  1AbF F 0 0 0
INFORMATION TECHNOLOGY IN EOF AbF  |OF F 0 0 0
DIRECT TAX AbF {AbF  |AbF F 0 0 0
RURAL MARKETING OF AbF  10F F 0 0 0
STRATEGIC COST MANAGEMENT!OF AbF  10F F 0 0 0
PODDAR RAHUL GANESH SHASHI 25 250 10 PASSES/O Grade
46 FOUNDATION COURSE (BUSINES:38 41 80* (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 34 47 81 (0] 4 10 140
22BMS046 iBUSINESS RESEARCH METHODS33 45 80* (¢] 4 10 140
INFORMATION TECHNOLOGY IN §37 42 80* (0] 2 10 {20
DIRECT TAX 40 48 88 (¢] 4 10 40
RURAL MARKETING 32 47 80* (0] 4 10 40
STRATEGIC COST MANAGEMENT! 38 58 96 (¢] 4 10 140
RANA VIPUL JASWANT SUNITA 25 231 9.24 1PASSES/A+ Grade
48 FOUNDATION COURSE (BUSINES:39 37 76 A+ 3 9 27
2022 0164 0:STRATEGIC MANAGEMENT 34 28 62 A 4 8 32
22BMS048 {BUSINESS RESEARCH METHODS|39 38 80* (¢] 4 10 {40
INFORMATION TECHNOLOGY IN E30 35 65 A 2 8 16
DIRECT TAX 40 53 93 (¢] 4 10 40
RURAL MARKETING 34 42 76 A+ 4 9 36
STRATEGIC COST MANAGEMENTi38 53 91 (¢] 4 10 140
SACHDEV SAMIYA MAHESH ANITA 25 238 9.52 IPASSES/A+ Grade
49 FOUNDATION COURSE (BUSINES:37 48 85 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 30 44 74 A+ 4 9 36
22BMS049 |BUSINESS RESEARCH METHODS|37 39 76 A+ 4 9 36
INFORMATION TECHNOLOGY IN E40 40 80 (0] 2 10 20
DIRECT TAX 40 50 90 (¢] 4 10 140
RURAL MARKETING 30 42 72 A+ 4 9 36
STRATEGIC COST MANAGEMENTi33 51 84 (¢] 4 10 140
SANKHLA YASH KAILASH KOMAL 25 223 8.92 PASSES/A Grade
50 FOUNDATION COURSE (BUSINES{30 41 71 A+ 3 9 27
2022 0164 0;STRATEGIC MANAGEMENT 29 35 64 A 4 8 32
22BMS050 !BUSINESS RESEARCH METHODS}34 39 73 A+ 4 9 36
INFORMATION TECHNOLOGY IN E28 37 65 A 2 8 16
DIRECT TAX 29 49 80* (¢] 4 10 140
RURAL MARKETING 26 49 75 A+ 4 9 36
STRATEGIC COST MANAGEMENT; 25 50 75 A+ 4 9 36
SARNA KABIR DEVAN ANSHU 25 206 8.24 PASSES/A Grade
51 FOUNDATION COURSE (BUSINES;30 48 80* (¢] 3 10 {30
2022 0164 0}STRATEGIC MANAGEMENT 15 42 57 B+ 4 7 28
22BMS051 !BUSINESS RESEARCH METHODS|29 43 72 A+ 4 9 36
INFORMATION TECHNOLOGY IN E32 45 80* (e} 2 10 20
DIRECT TAX 20 28 48 C 4 5 20
RURAL MARKETING 32 41 73 A+ 4 9 36
STRATEGIC COST MANAGEMENTi 16 52 70* A+ 4 9 36
SENANI SUDHANSHU SUNIL KIRTI 25 175 7 PASSES/B+ Grade
52 FOUNDATION COURSE (BUSINES}33 40 73 A+ 3 9 27
2022 0164 0}STRATEGIC MANAGEMENT 15 31 46 C 4 5 20
22BMS052 'BUSINESS RESEARCH METHODS!16 25 41 D 4 4 16
INFORMATION TECHNOLOGY IN E20 34 54 B 2 6 12
DIRECT TAX 34 44 80* (¢] 4 10 140
RURAL MARKETING 28 41 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT; 10 42 52 B 4 6 24
SHAHANI NAKUUL RAVI KAMINI 25 229 9.16 |PASSES/A+ Grade
53 FOUNDATION COURSE (BUSINES!32 40 72 A+ 3 9 27
2022 0164 0ISTRATEGIC MANAGEMENT 29 40 70* A+ 4 9 36
22BMS053 1BUSINESS RESEARCH METHODSI31 41 72 A+ 4 9 36
INFORMATION TECHNOLOGY IN B33 36 70* A+ 2 9 18
DIRECT TAX 34 53 87 (¢] 4 10 140
RURAL MARKETING 32 34 66 A 4 8 32
STRATEGIC COST MANAGEMENT}40 51 91 (¢] 4 10 {40

$: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem |V, Reqular Exam, Mar 2024: Batch 2022 - 25

Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
SHEIKH MUHAMMED ALI ABDUL SATTAR SHIFA 25 218 8.72 IPASSES/A Grade
54 FOUNDATION COURSE (BUSINES!38 42 80 (¢] 3 10 130
2022 0164 0i1STRATEGIC MANAGEMENT 28 45 73 A+ 4 9 36
22BMS054 BUSINESS RESEARCH METHODS35 33 70* A+ 4 9 36
INFORMATION TECHNOLOGY IN g27 34 61 A 2 8 16
DIRECT TAX 33 33 66 A 4 8 32
RURAL MARKETING 30 32 62 A 4 8 32
STRATEGIC COST MANAGEMENT!30 40 70 A+ 4 9 36
SHETH HETVI CHETAN MONIKA 25 246 9.84 IPASSES/A+ Grade
55 FOUNDATION COURSE (BUSINES:38 45 83 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 32 47 80* (0] 4 10 140
22BMS055 iBUSINESS RESEARCH METHODS|36 51 87 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E39 49 88 (0] 2 10 {20
DIRECT TAX 38 58 96 (¢] 4 10 40
RURAL MARKETING 31 44 75 A+ 4 9 36
STRATEGIC COST MANAGEMENT! 38 60 98 (¢] 4 10 140
SOHPAL SAANVI JASWINDER NIDHI 25 226 9.04 1PASSES/A+ Grade
56 FOUNDATION COURSE (BUSINES:37 50 87 (¢] 3 10 130
2022 0164 0:STRATEGIC MANAGEMENT 37 47 84 (0] 4 10 40
22BMS056 {BUSINESS RESEARCH METHODS|35 38 73 A+ 4 9 36
INFORMATION TECHNOLOGY IN g25 39 64 A 2 8 16
DIRECT TAX 38 51 89 (¢] 4 10 40
RURAL MARKETING 34 45 80* (0] 4 10 40
STRATEGIC COST MANAGEMENTi 26 28 54 B 4 6 24
SOMANI MEGHASHREE RADHESHYAM URMILA 25 250 10 PASSES/O Grade
57 FOUNDATION COURSE (BUSINESi38 47 85 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 37 50 87 (0] 4 10 40
22BMS057 |BUSINESS RESEARCH METHODS|36 53 89 (¢] 4 10 }40
INFORMATION TECHNOLOGY IN B35 43 80* (0] 2 10 20
DIRECT TAX 39 44 83 (¢] 4 10 140
RURAL MARKETING 37 49 86 (0] 4 10 40
STRATEGIC COST MANAGEMENTi40 55 95 (¢] 4 10 140
TAHLANI CHAITANYA MANISH BHAVIKA 25 171 6.84 1PASSES/B Grade
58 FOUNDATION COURSE (BUSINES}35 23 58 B+ 3 7 21
2022 0164 0;STRATEGIC MANAGEMENT 15 34 49 C 4 5 20
22BMS058 !BUSINESS RESEARCH METHODS}26 27 53 B 4 6 24
INFORMATION TECHNOLOGY IN E20 29 49 C 2 5 10
DIRECT TAX 30 41 71 A+ 4 9 36
RURAL MARKETING 28 24 52 B 4 6 24
STRATEGIC COST MANAGEMENT; 19 49 70* A+ 4 9 36
THARIANI PEHAL SUNIL KASHISH 25 212 8.48 IPASSES/A Grade
59 FOUNDATION COURSE (BUSINES;}36 45 81 (¢] 3 10 {30
2022 0164 0}STRATEGIC MANAGEMENT 28 44 72 A+ 4 9 36
22BMS059 !BUSINESS RESEARCH METHODS!30 32 62 A 4 8 32
INFORMATION TECHNOLOGY IN E22 33 55 B+ 2 7 14
DIRECT TAX 36 34 70 A+ 4 9 36
RURAL MARKETING 30 42 72 A+ 4 9 36
STRATEGIC COST MANAGEMENTi 29 27 56 B+ 4 7 28
WADHWA PRANAV DEEPAK VIDHI 25 210 8.4 |PASSES/A Grade
60 FOUNDATION COURSE (BUSINES}32 32 64 A 3 8 24
2022 0164 0ISTRATEGIC MANAGEMENT 26 36 62 A 4 8 32
22BMS060 !'BUSINESS RESEARCH METHODS!28 36 64 A 4 8 32
INFORMATION TECHNOLOGY IN E28 31 59 B+ 2 7 14
DIRECT TAX 36 40 76 A+ 4 9 36
RURAL MARKETING 34 26 60 A 4 8 32
STRATEGIC COST MANAGEMENT; 34 50 84 (¢] 4 10 140
YAMANI MARIYA MUFADDAL UMMULKIRAM 25 250 10 PASSES/O Grade
61 FOUNDATION COURSE (BUSINES!38 48 86 (¢] 3 10 130
2022 0164 0ISTRATEGIC MANAGEMENT 36 51 87 (6] 4 10 40
22BMS061 1BUSINESS RESEARCH METHODSI39 47 86 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E40 48 88 (6] 2 10 20
DIRECT TAX 40 60 100 (¢] 4 10 140
RURAL MARKETING 36 47 83 (6] 4 10 40
STRATEGIC COST MANAGEMENT}38 60 98 (¢] 4 10 {40

$: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem |V, Reqular Exam, Mar 2024: Batch 2022 - 25

Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
YAMANI ZAINAB MUFADDAL UMMULKIRAM 25 250 10 PASSES/O Grade
62 FOUNDATION COURSE (BUSINES!38 51 89 (¢] 3 10 130
2022 0164 0i1STRATEGIC MANAGEMENT 37 45 82 (0] 4 10 140
22BMS062 iBUSINESS RESEARCH METHODS;39 51 90 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E35 48 83 (0] 2 10 120
DIRECT TAX 40 55 95 (¢] 4 10 {40
RURAL MARKETING 35 53 88 (0] 4 10 140
STRATEGIC COST MANAGEMENT!40 53 93 (¢] 4 10 140
TRIPATHI TAMANNA RAKESH CHARU 25 250 10 PASSES/O Grade
64 FOUNDATION COURSE (BUSINES:37 48 85 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 31 49 80 (0] 4 10 140
22BMS064 iBUSINESS RESEARCH METHODS|35 57 92 (¢] 4 10 140
INFORMATION TECHNOLOGY IN §37 44 81 (0] 2 10 {20
DIRECT TAX 35 51 86 (¢] 4 10 40
RURAL MARKETING 34 45 80* (0] 4 10 40
STRATEGIC COST MANAGEMENT!40 56 96 (¢] 4 10 140
MASAND NAMRATA HARISH NEHA 25 168 6.72 1PASSES/B Grade
65 FOUNDATION COURSE (BUSINES:30 30 60 A 3 8 24
2022 0164 0:STRATEGIC MANAGEMENT 23 33 56 B+ 4 7 28
22BMS065 {BUSINESS RESEARCH METHODS|14 31 45 C 4 5 20
INFORMATION TECHNOLOGY IN g20 33 53 B 2 6 12
DIRECT TAX 29 21 50 B 4 6 24
RURAL MARKETING 32 29 61 A 4 8 32
STRATEGIC COST MANAGEMENTi 31 25 56 B+ 4 7 28
MALANI YASH SAJAN TARA 25 188 7.52 1PASSES/B+ Grade
66 FOUNDATION COURSE (BUSINESi35 43 80* (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 25 35 60 A 4 8 32
22BMS066 }BUSINESS RESEARCH METHODS|25 30 55 B+ 4 7 28
INFORMATION TECHNOLOGY IN E26 33 59 B+ 2 7 14
DIRECT TAX 28 37 65 A 4 8 32
RURAL MARKETING 28 36 64 A 4 8 32
STRATEGIC COST MANAGEMENTi 14 35 49 C 4 5 20
AGARWAL KRISHANG SUSHIL SANGEETHA 25 230 9.2 PASSES/A+ Grade
67 FOUNDATION COURSE (BUSINES}35 42 80* (¢] 3 10 130
2022 0164 0;STRATEGIC MANAGEMENT 36 37 73 A+ 4 9 36
22BMS067 !BUSINESS RESEARCH METHODS}32 43 75 A+ 4 9 36
INFORMATION TECHNOLOGY IN E25 40 65 A 2 8 16
DIRECT TAX 40 34 74 A+ 4 9 36
RURAL MARKETING 28 39 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT; 30 50 80 (¢] 4 10 140
AGARWAL VIDISHA RAJESH PRAMILA 25 215 8.6 1PASSES/A Grade
68 FOUNDATION COURSE (BUSINES;}34 35 70* A+ 3 9 27
2022 0164 0}STRATEGIC MANAGEMENT 28 33 61 A 4 8 32
22BMS068 !BUSINESS RESEARCH METHODS}22 49 71 A+ 4 9 36
INFORMATION TECHNOLOGY IN E25 36 61 A 2 8 16
DIRECT TAX 35 45 80 (¢] 4 10 140
RURAL MARKETING 30 40 70 A+ 4 9 36
STRATEGIC COST MANAGEMENTi 25 33 58 B+ 4 7 28
AHUJA OSHIN AMIT ANITA 25 222 8.88 |PASSES/A Grade
69 FOUNDATION COURSE (BUSINES}34 32 66 A 3 8 24
2022 0164 0}STRATEGIC MANAGEMENT 34 37 71 A+ 4 9 36
22BMS069 'BUSINESS RESEARCH METHODS!31 33 64 A 4 8 32
INFORMATION TECHNOLOGY IN E31 36 70* A+ 2 9 18
DIRECT TAX 32 51 83 (¢] 4 10 140
RURAL MARKETING 32 38 70 A+ 4 9 36
STRATEGIC COST MANAGEMENT; 38 31 70* A+ 4 9 36
BAJAJ HARSH RAJESH SIMRAN 25 221 8.84 |PASSES/A Grade
70 FOUNDATION COURSE (BUSINES!32 38 70 A+ 3 9 27
2022 0164 0ISTRATEGIC MANAGEMENT 31 35 66 A 4 8 32
22BMS070 1BUSINESS RESEARCH METHODSI31 34 65 A 4 8 32
INFORMATION TECHNOLOGY IN B37 33 70 A+ 2 9 18
DIRECT TAX 35 44 80* (¢] 4 10 140
RURAL MARKETING 32 36 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT}20 50 70 A+ 4 9 36

$: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
BHAMBHANI TANYA VINOD PRITI 25 240 9.6 IPASSES/A+ Grade
72 FOUNDATION COURSE (BUSINES!38 41 80* (¢] 3 10 130
2022 0164 0i1STRATEGIC MANAGEMENT 36 38 74 A+ 4 9 36
22BMS072 iBUSINESS RESEARCH METHODS;30 49 80* (¢] 4 10 140
INFORMATION TECHNOLOGY IN E35 32 70* A+ 2 9 18
DIRECT TAX 32 55 87 (¢] 4 10 {40
RURAL MARKETING 34 43 77 A+ 4 9 36
STRATEGIC COST MANAGEMENT!40 44 84 (¢] 4 10 140
BOLE AAHANSH SACHIN SUJATA 25 250 10 PASSES/O Grade
73 FOUNDATION COURSE (BUSINES:38 50 88 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 38 48 86 (0] 4 10 140
22BMS073 iBUSINESS RESEARCH METHODS|35 48 83 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E35 57 92 (0] 2 10 {20
DIRECT TAX 39 60 99 (¢] 4 10 40
RURAL MARKETING 34 58 92 (0] 4 10 40
STRATEGIC COST MANAGEMENT!40 53 93 (¢] 4 10 140
BUDHWANI DIYA VIJAY POOJA 25 222 8.88 1PASSES/A Grade
74 FOUNDATION COURSE (BUSINES:37 43 80 (¢] 3 10 130
2022 0164 0:STRATEGIC MANAGEMENT 28 46 74 A+ 4 9 36
22BMS074 {BUSINESS RESEARCH METHODS|32 43 75 A+ 4 9 36
INFORMATION TECHNOLOGY IN g29 36 65 A 2 8 16
DIRECT TAX 37 36 73 A+ 4 9 36
RURAL MARKETING 28 45 73 A+ 4 9 36
STRATEGIC COST MANAGEMENTi 21 45 66 A 4 8 32
CHAWLA TIANA DINESH VIDHIKA 25 236 9.44 PASSES/A+ Grade
75 FOUNDATION COURSE (BUSINESi38 46 84 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 34 36 70 A+ 4 9 36
22BMS075 |BUSINESS RESEARCH METHODS|39 36 75 A+ 4 9 36
INFORMATION TECHNOLOGY IN B35 37 72 A+ 2 9 18
DIRECT TAX 34 54 88 (¢] 4 10 140
RURAL MARKETING 34 34 70* A+ 4 9 36
STRATEGIC COST MANAGEMENTi40 53 93 (¢] 4 10 140
DARYANI UNNATI DEEPAK HEMA 25 246 9.84 PASSES/A+ Grade
76 FOUNDATION COURSE (BUSINES}38 49 87 (¢] 3 10 130
2022 0164 0;STRATEGIC MANAGEMENT 38 46 84 (e} 4 10 40
22BMS076 |BUSINESS RESEARCH METHODS}36 39 75 A+ 4 9 36
INFORMATION TECHNOLOGY IN B34 52 86 (e} 2 10 20
DIRECT TAX 39 49 88 (¢] 4 10 140
RURAL MARKETING 35 47 82 (e} 4 10 40
STRATEGIC COST MANAGEMENT:40 44 84 (¢] 4 10 140
DHORDA BRINDA JIGNESHBHAI PALLAVIBEN 25 242 9.68 (PASSES/A+ Grade
77 FOUNDATION COURSE (BUSINES}39 40 80* (¢] 3 10 {30
2022 0164 0}STRATEGIC MANAGEMENT 34 41 75 A+ 4 9 36
22BMS077 !BUSINESS RESEARCH METHODS!39 46 85 (¢] 4 10 140
INFORMATION TECHNOLOGY IN B34 44 80* (e} 2 10 20
DIRECT TAX 40 47 87 (¢] 4 10 140
RURAL MARKETING 35 39 74 A+ 4 9 36
STRATEGIC COST MANAGEMENT;40 53 93 (¢] 4 10 140
DUBASH YAZISHNI CAWAS POURUCHISTI 25 246 9.84 |PASSES/A+ Grade
78 FOUNDATION COURSE (BUSINES}38 50 88 (¢] 3 10 130
2022 0164 0}STRATEGIC MANAGEMENT 36 48 84 (6] 4 10 40
22BMS078 'BUSINESS RESEARCH METHODS!32 44 76 A+ 4 9 36
INFORMATION TECHNOLOGY IN B35 47 82 (6] 2 10 20
DIRECT TAX 40 54 94 (¢] 4 10 140
RURAL MARKETING 36 48 84 (6] 4 10 40
STRATEGIC COST MANAGEMENT;40 57 97 (¢] 4 10 140
GARG LAKSHYA BIPIN REKHA 25 215 8.6 |PASSES/A Grade
79 FOUNDATION COURSE (BUSINES!35 38 73 A+ 3 9 27
2022 0164 0ISTRATEGIC MANAGEMENT 33 31 64 A 4 8 32
22BMS079 1BUSINESS RESEARCH METHODS!34 24 58 B+ 4 7 28
INFORMATION TECHNOLOGY IN E29 35 64 A 2 8 16
DIRECT TAX 38 47 85 (¢] 4 10 140
RURAL MARKETING 31 42 73 A+ 4 9 36
STRATEGIC COST MANAGEMENT}27 45 72 A+ 4 9 36

$: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail




JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem |V, Reqular Exam, Mar 2024: Batch 2022 - 25

Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
GUPTA RISHABH RADHEY SANCHITA 25 244 9.76 IPASSES/A+ Grade
81 FOUNDATION COURSE (BUSINES!38 45 83 (¢] 3 10 130
2022 0164 0i1STRATEGIC MANAGEMENT 32 48 80 (0] 4 10 140
22BMS081 iBUSINESS RESEARCH METHODS;39 43 82 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E30 38 70* A+ 2 9 18
DIRECT TAX 40 48 88 (¢] 4 10 {40
RURAL MARKETING 35 37 72 A+ 4 9 36
STRATEGIC COST MANAGEMENT!37 46 83 (¢] 4 10 140
GURBAXANI CHESHTA SONU GHAHNAA 25 243 9.72 1PASSES/A+ Grade
82 FOUNDATION COURSE (BUSINES!:36 40 76 A+ 3 9 27
2022 0164 01STRATEGIC MANAGEMENT 34 36 70 A+ 4 9 36
22BMS082 iBUSINESS RESEARCH METHODS|36 43 80* (¢] 4 10 140
INFORMATION TECHNOLOGY IN §37 45 82 (0] 2 10 {20
DIRECT TAX 37 53 90 (¢] 4 10 40
RURAL MARKETING 34 43 80* (0] 4 10 40
STRATEGIC COST MANAGEMENT! 38 47 85 (¢] 4 10 140
HURKAT PRARTHANA SANJAY KAVITA 17 120 F(2) 1FAILS/ATKT
83 FOUNDATION COURSE (BUSINES:35 34 69 A 3 8 24
2022 0164 0:STRATEGIC MANAGEMENT 28 29 57 B+ 4 7 28
22BMS083 |BUSINESS RESEARCH METHODS|14 18F 32F F 0 0 0
INFORMATION TECHNOLOGY IN g22 30 52 B 2 6 12
DIRECT TAX 31 29 60 A 4 8 32
RURAL MARKETING 28 24 52 B 4 6 24
STRATEGIC COST MANAGEMENTi 11 21 32F F 0 0 0
JAIN TANU AJIT SEEMA 25 250 10 PASSES/O Grade
84 FOUNDATION COURSE (BUSINES:37 40 80* (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 34 47 81 (0] 4 10 40
22BMS084 |BUSINESS RESEARCH METHODS|36 43 80* (¢] 4 10 }40
INFORMATION TECHNOLOGY IN B35 51 86 (0] 2 10 20
DIRECT TAX 40 58 98 (¢] 4 10 140
RURAL MARKETING 35 47 82 (0] 4 10 40
STRATEGIC COST MANAGEMENTi40 53 93 (¢] 4 10 140
JAIN TANZIL CHANDRA KUMAR RUCHI 25 242 9.68 PASSES/A+ Grade
85 FOUNDATION COURSE (BUSINES{30 52 82 (¢] 3 10 130
2022 0164 0;STRATEGIC MANAGEMENT 34 46 80 (0] 4 10 {40
22BMS085 |BUSINESS RESEARCH METHODS}35 46 81 (¢] 4 10 40
INFORMATION TECHNOLOGY IN B35 45 80 (e} 2 10 20
DIRECT TAX 32 54 86 (¢] 4 10 140
RURAL MARKETING 35 37 72 A+ 4 9 36
STRATEGIC COST MANAGEMENT; 31 43 74 A+ 4 9 36
JAIN SUJAL SAJAL SONAL 25 248 10** PASSES/O Grade
86 FOUNDATION COURSE (BUSINES;}33 49 82 (¢] 3 10 {30
2022 0164 0}STRATEGIC MANAGEMENT 38 43 81 (e} 4 10 40
22BMS086 !BUSINESS RESEARCH METHODS!35 46 81 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E26 45 71 A+ 2 9 18
DIRECT TAX 37 46 83 (¢] 4 10 140
RURAL MARKETING 34 58 92 (e} 4 10 40
STRATEGIC COST MANAGEMENT; 37 54 91 (¢] 4 10 140
JAISINGHANI KANISHKA JAGDISH HEMA 25 219 8.76 |PASSES/A Grade
87 FOUNDATION COURSE (BUSINES}36 35 71 A+ 3 9 27
2022 0164 0}STRATEGIC MANAGEMENT 29 37 66 A 4 8 32
22BMS087 'BUSINESS RESEARCH METHODS!27 37 64 A 4 8 32
INFORMATION TECHNOLOGY IN E25 40 65 A 2 8 16
DIRECT TAX 35 54 89 (¢] 4 10 140
RURAL MARKETING 31 31 62 A 4 8 32
STRATEGIC COST MANAGEMENT; 24 55 80* (¢] 4 10 140
KALWANI SHIKSHA NAVEEN DISHA 25 240 9.6 |PASSES/A+ Grade
88 FOUNDATION COURSE (BUSINES!33 49 82 (¢] 3 10 130
2022 0164 0ISTRATEGIC MANAGEMENT 35 48 83 (6] 4 10 40
22BMS088 1BUSINESS RESEARCH METHODSI35 41 76 A+ 4 9 36
INFORMATION TECHNOLOGY IN 31 41 72 A+ 2 9 18
DIRECT TAX 32 52 84 (¢] 4 10 140
RURAL MARKETING 37 47 84 (6] 4 10 40
STRATEGIC COST MANAGEMENT}30 41 71 A+ 4 9 36

$: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail
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KASTURI ISHAN KAMAL RESHAM 25 243 9.72 IPASSES/A+ Grade
89 FOUNDATION COURSE (BUSINES!33 43 76 A+ 3 9 27
2022 0164 0i1STRATEGIC MANAGEMENT 36 41 80* (0] 4 10 140
22BMS089 iBUSINESS RESEARCH METHODS;37 49 86 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E39 48 87 (0] 2 10 120
DIRECT TAX 39 55 94 (¢] 4 10 {40
RURAL MARKETING 33 35 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT!40 60 100 (¢] 4 10 140
KATPAL MANAV SURESH VINITA 25 218 8.72 IPASSES/A Grade
90 FOUNDATION COURSE (BUSINES:34 32 66 A 3 8 24
2022 0164 01STRATEGIC MANAGEMENT 31 29 60 A 4 8 32
22BMS090 iBUSINESS RESEARCH METHODS|30 32 62 A 4 8 32
INFORMATION TECHNOLOGY IN g31 44 75 A+ 2 9 18
DIRECT TAX 38 54 92 (¢] 4 10 40
RURAL MARKETING 30 44 74 A+ 4 9 36
STRATEGIC COST MANAGEMENT! 30 43 73 A+ 4 9 36
KHUBCHANDANI TANYA KAMAL MAMTA 25 208 8.32 1PASSES/A Grade
92 FOUNDATION COURSE (BUSINES:37 43 80 (¢] 3 10 130
2022 0164 0:STRATEGIC MANAGEMENT 29 33 62 A 4 8 32
22BMS092 {BUSINESS RESEARCH METHODS|32 29 61 A 4 8 32
INFORMATION TECHNOLOGY IN E34 34 70* A+ 2 9 18
DIRECT TAX 39 35 74 A+ 4 9 36
RURAL MARKETING 34 37 71 A+ 4 9 36
STRATEGIC COST MANAGEMENTi 15 38 53 B 4 6 24
KUBADIA RIYA JAYESH HEMA 25 250 10 PASSES/O Grade
93 FOUNDATION COURSE (BUSINESi38 45 83 (¢] 3 10 130
2022 0164 0;STRATEGIC MANAGEMENT 37 43 80 (0] 4 10 140
22BMS093 |BUSINESS RESEARCH METHODS|35 43 80* (¢] 4 10 }40
INFORMATION TECHNOLOGY IN E38 43 81 (0] 2 10 20
DIRECT TAX 39 54 93 (¢] 4 10 140
RURAL MARKETING 36 49 85 (0] 4 10 40
STRATEGIC COST MANAGEMENTi 37 53 90 (¢] 4 10 140
MANDHANI VARUN KISHORE RITIKA 25 197 7.88 1PASSES/B+ Grade
95 FOUNDATION COURSE (BUSINES}36 31 70* A+ 3 9 27
2022 0164 0;STRATEGIC MANAGEMENT 29 32 61 A 4 8 32
22BMS095 !BUSINESS RESEARCH METHODS}18 29 47 C 4 5 20
INFORMATION TECHNOLOGY IN E38 33 71 A+ 2 9 18
DIRECT TAX 39 46 85 (¢] 4 10 140
RURAL MARKETING 31 31 62 A 4 8 32
STRATEGIC COST MANAGEMENT; 20 39 59 B+ 4 7 28
MANWANI VIVEK VINOD POOJA 25 180 7.2 IPASSES/B+ Grade
97 FOUNDATION COURSE (BUSINES;}33 33 66 A 3 8 24
2022 0164 0}STRATEGIC MANAGEMENT 29 27 56 B+ 4 7 28
22BMS097 !BUSINESS RESEARCH METHODS|28 27 55 B+ 4 7 28
INFORMATION TECHNOLOGY IN E23 28 51 B 2 6 12
DIRECT TAX 27 28 55 B+ 4 7 28
RURAL MARKETING 30 42 72 A+ 4 9 36
STRATEGIC COST MANAGEMENT; 22 28 50 B 4 6 24
MATLANI URVASHI JAI VEENA 25 179 7.16 |PASSES/B+ Grade
98 FOUNDATION COURSE (BUSINES}38 41 79 A+ 3 9 27
2022 0164 0}STRATEGIC MANAGEMENT 33 32 65 A 4 8 32
22BMS098 'BUSINESS RESEARCH METHODS!37 27 64 A 4 8 32
INFORMATION TECHNOLOGY IN B34 31 65 A 2 8 16
DIRECT TAX 22 30 52 B 4 6 24
RURAL MARKETING 33 35 68 A 4 8 32
STRATEGIC COST MANAGEMENT; 12 23 40# D 4 4 16
MEHTA NEHA SANJAYKUMAR MAMTA 25 234 9.36 |PASSES/A+ Grade
99 FOUNDATION COURSE (BUSINES!38 41 80* (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 33 46 80* (¢] 4 10 140
22BMS099 1BUSINESS RESEARCH METHODSI35 33 70* A+ 4 9 36
INFORMATION TECHNOLOGY IN E26 36 62 A 2 8 16
DIRECT TAX 38 48 86 (¢] 4 10 140
RURAL MARKETING 30 45 75 A+ 4 9 36
STRATEGIC COST MANAGEMENT}22 48 70 A+ 4 9 36

$: Grace Marks for passing a course;
#: Condonation Gracing;

*: Higher Cou

rse Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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MITHRANI MAANAYV DINESH VANDANA 25 236 9.44 1PASSES/A+ Grade
100 FOUNDATION COURSE (BUSINES!37 46 83 (¢] 3 10 130
2022 0164 0i1STRATEGIC MANAGEMENT 34 41 75 A+ 4 9 36
22BMS100 iBUSINESS RESEARCH METHODS;35 36 71 A+ 4 9 36
INFORMATION TECHNOLOGY IN E30 44 74 A+ 2 9 18
DIRECT TAX 40 57 97 (¢] 4 10 {40
RURAL MARKETING 32 42 74 A+ 4 9 36
STRATEGIC COST MANAGEMENT!40 53 93 (¢] 4 10 140
MITTAL SOMYA ANIL REENA 25 240 9.6 IPASSES/A+ Grade
101 FOUNDATION COURSE (BUSINES:35 52 87 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 33 42 75 A+ 4 9 36
22BMS101 iBUSINESS RESEARCH METHODS|37 41 80* (¢] 4 10 140
INFORMATION TECHNOLOGY IN E26 32 58 B+ 2 7 14
DIRECT TAX 38 46 84 (¢] 4 10 40
RURAL MARKETING 34 50 84 (0] 4 10 40
STRATEGIC COST MANAGEMENTI 37 44 81 (¢] 4 10 140
MOONDRA ARNAYV VILLSON SONAL 25 207 8.28 1PASSES/A Grade
102 FOUNDATION COURSE (BUSINES:34 38 72 A+ 3 9 27
2022 0164 0:STRATEGIC MANAGEMENT 27 40 70* A+ 4 9 36
22BMS102 {BUSINESS RESEARCH METHODS|31 35 66 A 4 8 32
INFORMATION TECHNOLOGY IN g31 31 62 A 2 8 16
DIRECT TAX 36 24 60 A 4 8 32
RURAL MARKETING 31 44 75 A+ 4 9 36
STRATEGIC COST MANAGEMENTi 14 41 55 B+ 4 7 28
NAHATA SIDDHARTH DHARAMVEER ANJU 25 243 9.72 1PASSES/A+ Grade
103 FOUNDATION COURSE (BUSINESi33 43 76 A+ 3 9 27
2022 0164 01STRATEGIC MANAGEMENT 33 45 80* (0] 4 10 40
22BMS103 }BUSINESS RESEARCH METHODS|34 43 80* (¢] 4 10 }40
INFORMATION TECHNOLOGY IN B25 38 63 A 2 8 16
DIRECT TAX 36 48 84 (¢] 4 10 140
RURAL MARKETING 28 54 82 (0] 4 10 40
STRATEGIC COST MANAGEMENTi 30 53 83 (¢] 4 10 140
NEEKHRA NISHANK NEERAJ GEETA 25 168 6.72 1PASSES/B Grade
104 FOUNDATION COURSE (BUSINES}32 31 63 A 3 8 24
2022 0164 0;STRATEGIC MANAGEMENT 25 24 49 C 4 5 20
22BMS104 !BUSINESS RESEARCH METHODS}26 30 56 B+ 4 7 28
INFORMATION TECHNOLOGY IN E28 33 61 A 2 8 16
DIRECT TAX 25 27 52 B 4 6 24
RURAL MARKETING 28 24 52 B 4 6 24
STRATEGIC COST MANAGEMENT; 23 39 62 A 4 8 32
PAMNANI KASHISH DEVENDER ANITA 25 246 9.84 [|PASSES/A+ Grade
105 FOUNDATION COURSE (BUSINES;}35 52 87 (¢] 3 10 {30
2022 0164 0}STRATEGIC MANAGEMENT 34 47 81 (e} 4 10 40
22BMS105 !BUSINESS RESEARCH METHODS!35 40 75 A+ 4 9 36
INFORMATION TECHNOLOGY IN E37 43 80 (e} 2 10 20
DIRECT TAX 39 49 88 (¢] 4 10 140
RURAL MARKETING 34 46 80 (e} 4 10 40
STRATEGIC COST MANAGEMENT; 38 40 80* (¢] 4 10 140
PARASWANI VRITI TARUN SACHI 25 225 9 PASSES/A+ Grade
106 FOUNDATION COURSE (BUSINES}32 44 76 A+ 3 9 27
2022 0164 0}STRATEGIC MANAGEMENT 34 31 65 A 4 8 32
22BMS106 !'BUSINESS RESEARCH METHODS!31 31 62 A 4 8 32
INFORMATION TECHNOLOGY IN B35 35 70 A+ 2 9 18
DIRECT TAX 38 43 81 (¢] 4 10 140
RURAL MARKETING 35 39 74 A+ 4 9 36
STRATEGIC COST MANAGEMENT;40 42 82 (¢] 4 10 140
PARPIYANI MOHIT JAIRAM RESHMA 25 157 6.28 |PASSES/B Grade
107 FOUNDATION COURSE (BUSINES!13 33 46 C 3 5 15
2022 0164 0ISTRATEGIC MANAGEMENT 15 38 53 B 4 6 24
22BMS107 1BUSINESS RESEARCH METHODSI19 22 41 D 4 4 16
INFORMATION TECHNOLOGY IN B19 30 49 C 2 5 10
DIRECT TAX 26 50 76 A+ 4 9 36
RURAL MARKETING 30 24 54 B 4 6 24
STRATEGIC COST MANAGEMENT]24 39 63 A 4 8 32

$: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail
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Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
PATIL KARAN JAGADISH POONAM 25 246 9.84 IPASSES/A+ Grade
108 FOUNDATION COURSE (BUSINES!40 46 86 (¢] 3 10 130
2022 0164 0i1STRATEGIC MANAGEMENT 37 41 80* (0] 4 10 140
22BMS108 iBUSINESS RESEARCH METHODS;39 47 86 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E40 44 84 (0] 2 10 120
DIRECT TAX 38 42 80 (¢] 4 10 {40
RURAL MARKETING 35 32 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT!40 53 93 (¢] 4 10 140
PAWAR ATHARVA VIKAS ANITA 25 228 9.12 IPASSES/A+ Grade
109 FOUNDATION COURSE (BUSINES!:36 49 85 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 32 47 80* (0] 4 10 140
22BMS109 iBUSINESS RESEARCH METHODS|35 28 63 A 4 8 32
INFORMATION TECHNOLOGY IN E23 35 58 B+ 2 7 14
DIRECT TAX 38 49 87 (¢] 4 10 40
RURAL MARKETING 37 35 72 A+ 4 9 36
STRATEGIC COST MANAGEMENT! 30 39 70* A+ 4 9 36
PHULWANI DIMPLE MAHESH BHAVNA 25 233 9.32 1PASSES/A+ Grade
110 FOUNDATION COURSE (BUSINES:34 41 75 A+ 3 9 27
2022 0164 0:STRATEGIC MANAGEMENT 34 49 83 (0] 4 10 140
22BMS110 {BUSINESS RESEARCH METHODS|35 37 72 A+ 4 9 36
INFORMATION TECHNOLOGY IN 32 43 75 A+ 2 9 18
DIRECT TAX 37 52 89 (¢] 4 10 40
RURAL MARKETING 30 36 66 A 4 8 32
STRATEGIC COST MANAGEMENTi40 60 100 (¢] 4 10 140
PHULWANI GARV PRAKASH KHUSHBOO 25 242 9.68 IPASSES/A+ Grade
111 FOUNDATION COURSE (BUSINESi38 49 87 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 33 48 81 (0] 4 10 40
22BMS111 }BUSINESS RESEARCH METHODS|36 43 80* (¢] 4 10 }40
INFORMATION TECHNOLOGY IN B27 39 66 A 2 8 16
DIRECT TAX 28 a7 75 A+ 4 9 36
RURAL MARKETING 33 45 80* (0] 4 10 40
STRATEGIC COST MANAGEMENTi 30 57 87 (¢] 4 10 140
PIRAKA PARIDHI PANKAJ NILIMA 25 230 9.2 PASSES/A+ Grade
112 FOUNDATION COURSE (BUSINES}37 41 80* (¢] 3 10 130
2022 0164 0;STRATEGIC MANAGEMENT 34 44 80* (e} 4 10 40
22BMS112 !BUSINESS RESEARCH METHODS}35 28 63 A 4 8 32
INFORMATION TECHNOLOGY IN B35 29 64 A 2 8 16
DIRECT TAX 40 59 99 (¢] 4 10 140
RURAL MARKETING 34 34 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT: 35 42 77 A+ 4 9 36
PRITMANI BHAVYAA SURESH KOMAL 25 180 7.2 IPASSES/B+ Grade
113 FOUNDATION COURSE (BUSINES;37 42 80* (¢] 3 10 {30
2022 0164 0}STRATEGIC MANAGEMENT 29 32 61 A 4 8 32
22BMS113 !BUSINESS RESEARCH METHODS|28 27 55 B+ 4 7 28
INFORMATION TECHNOLOGY IN E20 29 49 C 2 5 10
DIRECT TAX 25 34 59 B+ 4 7 28
RURAL MARKETING 35 37 72 A+ 4 9 36
STRATEGIC COST MANAGEMENT; 12 30 42 D 4 4 16
RAJPUROHIT KULDEEPSINGH MADANSINGH GEETA 25 250 10 PASSES/O Grade
114 FOUNDATION COURSE (BUSINES}38 51 89 (¢] 3 10 130
2022 0164 0}STRATEGIC MANAGEMENT 35 45 80 (6] 4 10 40
22BMS114 BUSINESS RESEARCH METHODS!39 50 89 (¢] 4 10 140
INFORMATION TECHNOLOGY IN E37 42 80* (6] 2 10 20
DIRECT TAX 40 60 100 (¢] 4 10 140
RURAL MARKETING 35 46 81 (6] 4 10 40
STRATEGIC COST MANAGEMENT;40 60 100 (¢] 4 10 140
RASTOGI YUVRAJ VISHAL SMEETA 25 229 9.16 |PASSES/A+ Grade
115 FOUNDATION COURSE (BUSINES!32 41 73 A+ 3 9 27
2022 0164 0ISTRATEGIC MANAGEMENT 38 39 80* (6] 4 10 40
22BMS115 1BUSINESS RESEARCH METHODSI37 26 63 A 4 8 32
INFORMATION TECHNOLOGY IN 32 39 71 A+ 2 9 18
DIRECT TAX 33 54 87 (¢] 4 10 140
RURAL MARKETING 32 33 65 A 4 8 32
STRATEGIC COST MANAGEMENT}40 51 91 (¢] 4 10 {40

$: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail
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Student Total |Total
Detail Subject CA SEE 1Overall iGrade IC G CG C CG SGPI IRESULT
SAHANI RITIKA LOKESH MAHIMA 25 232 9.28 IPASSES/A+ Grade
116 FOUNDATION COURSE (BUSINES!36 43 80* (¢] 3 10 130
2022 0164 0i1STRATEGIC MANAGEMENT 31 40 71 A+ 4 9 36
22BMS116 iBUSINESS RESEARCH METHODS;38 37 75 A+ 4 9 36
INFORMATION TECHNOLOGY IN §32 42 74 A+ 2 9 18
DIRECT TAX 37 45 82 (¢] 4 10 {40
RURAL MARKETING 36 34 70 A+ 4 9 36
STRATEGIC COST MANAGEMENT!32 44 76 A+ 4 9 36
SHAH SHASAN SANJAY RUPAL 25 153 6.12 IPASSES/B Grade
117 FOUNDATION COURSE (BUSINES:32 23 55 B+ 3 7 21
2021 0164 01STRATEGIC MANAGEMENT 15 37 52 B 4 6 24
21BMS117 iBUSINESS RESEARCH METHODS| 14 22 40# D 4 4 16
INFORMATION TECHNOLOGY IN E28 32 60 A 2 8 16
DIRECT TAX 31 35 66 A 4 8 32
RURAL MARKETING 28 26 54 B 4 6 24
STRATEGIC COST MANAGEMENTi 21 24 45 C 4 5 20
SARAOGI NAMAN SUNIL VANITA 25 141 5.64 1PASSES/C Grade
117 FOUNDATION COURSE (BUSINES:32 26 58 B+ 3 7 21
2022 0164 0:STRATEGIC MANAGEMENT 27 22 49 C 4 5 20
22BMS117 {BUSINESS RESEARCH METHODS|31 26 57 B+ 4 7 28
INFORMATION TECHNOLOGY IN g29 22 51 B 2 6 12
DIRECT TAX 18 21 40$ D 4 4 16
RURAL MARKETING 32 24 56 B+ 4 7 28
STRATEGIC COST MANAGEMENTi 14 21 40$ D 4 4 16
SARAWAGI AMAN ANURAG ANJANA 25 228 9.12 iIPASSES/A+ Grade
118 FOUNDATION COURSE (BUSINESi36 41 80* (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 29 30 59 B+ 4 7 28
22BMS118 |BUSINESS RESEARCH METHODS|38 41 80* (¢] 4 10 }40
INFORMATION TECHNOLOGY IN B32 39 71 A+ 2 9 18
DIRECT TAX 37 55 92 (¢] 4 10 140
RURAL MARKETING 32 35 70* A+ 4 9 36
STRATEGIC COST MANAGEMENTi 32 45 77 A+ 4 9 36
SETHI ATISHAY ANIL SHARMILA 25 172 6.88 1PASSES/B Grade
120 FOUNDATION COURSE (BUSINES}38 40 80* (¢] 3 10 130
2022 0164 0;STRATEGIC MANAGEMENT 22 29 51 B 4 6 24
22BMS120 !BUSINESS RESEARCH METHODS}18 25 43 D 4 4 16
INFORMATION TECHNOLOGY IN E20 37 57 B+ 2 7 14
DIRECT TAX 34 35 70* A+ 4 9 36
RURAL MARKETING 30 37 70* A+ 4 9 36
STRATEGIC COST MANAGEMENT; 10 34 44 D 4 4 16
SHAH SARA SIMIT PINKY 25 250 10 PASSES/O Grade
121 FOUNDATION COURSE (BUSINES;}40 45 85 (¢] 3 10 {30
2022 0164 0}STRATEGIC MANAGEMENT 37 48 85 (e} 4 10 40
22BMS121 !BUSINESS RESEARCH METHODS!35 45 80 (¢] 4 10 140
INFORMATION TECHNOLOGY IN B35 42 80* (e} 2 10 20
DIRECT TAX 38 53 91 (¢] 4 10 140
RURAL MARKETING 34 50 84 (e} 4 10 40
STRATEGIC COST MANAGEMENT; 35 54 89 (¢] 4 10 140
SHAH BHAVYA KAMLESH SHILPA 17 86 F(2) {FAILS/ATKT
122 FOUNDATION COURSE (BUSINES}25 25 50 B 3 6 18
2022 0164 0}STRATEGIC MANAGEMENT 15 24 40% D 4 4 16
22BMS122 BUSINESS RESEARCH METHODS!IAbF 1AbF  I1AbF F 0 0 0
INFORMATION TECHNOLOGY IN E25 29 54 B 2 6 12
DIRECT TAX 20 21$ 41 D 4 4 16
RURAL MARKETING 30 24 54 B 4 6 24
STRATEGIC COST MANAGEMENT{AbF {AbF  jAbF F 0 0 0
UTTAMCHANDANI DIVYANSH BRIJESH MADHU 25 228 9.12 |PASSES/A+ Grade
123 FOUNDATION COURSE (BUSINES!36 45 81 (¢] 3 10 130
2022 0164 0ISTRATEGIC MANAGEMENT 33 42 75 A+ 4 9 36
22BMS123 1BUSINESS RESEARCH METHODSI31 44 75 A+ 4 9 36
INFORMATION TECHNOLOGY IN E26 33 59 B+ 2 7 14
DIRECT TAX 34 48 82 (¢] 4 10 140
RURAL MARKETING 31 39 70 A+ 4 9 36
STRATEGIC COST MANAGEMENT]28 41 70* A+ 4 9 36

$: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail
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SOMAIYA SAPTAMI VIJAY BIJAL 25 232 9.28 IPASSES/A+ Grade
124 FOUNDATION COURSE (BUSINES!35 51 86 (¢] 3 10 130
2022 0164 0i1STRATEGIC MANAGEMENT 33 45 80* (0] 4 10 140
22BMS124 BUSINESS RESEARCH METHODS35 39 74 A+ 4 9 36
INFORMATION TECHNOLOGY IN E33 41 74 A+ 2 9 18
DIRECT TAX 37 39 76 A+ 4 9 36
RURAL MARKETING 35 36 71 A+ 4 9 36
STRATEGIC COST MANAGEMENT!35 32 70* A+ 4 9 36
TALREJA ANSHITA MANISH BHAVNA 25 240 9.6 IPASSES/A+ Grade
125 FOUNDATION COURSE (BUSINES!:36 46 82 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 32 33 65 A 4 8 32
22BMS125 iBUSINESS RESEARCH METHODS38 39 80* (¢] 4 10 140
INFORMATION TECHNOLOGY IN E38 36 74 A+ 2 9 18
DIRECT TAX 38 44 82 (¢] 4 10 40
RURAL MARKETING 38 44 82 (0] 4 10 40
STRATEGIC COST MANAGEMENT!40 46 86 (¢] 4 10 140
WADHWANI KUSHAL DIPAK ANITA 25 195 7.8 1PASSES/B+ Grade
127 FOUNDATION COURSE (BUSINES:34 35 70* A+ 3 9 27
2022 0164 0:STRATEGIC MANAGEMENT 29 28 57 B+ 4 7 28
22BMS127 {BUSINESS RESEARCH METHODS|34 24 58 B+ 4 7 28
INFORMATION TECHNOLOGY IN g22 32 54 B 2 6 12
DIRECT TAX 33 44 80* (¢] 4 10 40
RURAL MARKETING 29 37 66 A 4 8 32
STRATEGIC COST MANAGEMENTi 18 40 58 B+ 4 7 28
YADAV SHREEN PAWAN MEENAKSHI 25 250 10 PASSES/O Grade
128 FOUNDATION COURSE (BUSINESi36 51 87 (¢] 3 10 130
2022 0164 01STRATEGIC MANAGEMENT 39 51 90 (0] 4 10 40
22BMS128 |BUSINESS RESEARCH METHODS|37 55 92 (¢] 4 10 }40
INFORMATION TECHNOLOGY IN B35 43 80* (0] 2 10 20
DIRECT TAX 37 58 95 (¢] 4 10 140
RURAL MARKETING 36 57 93 (0] 4 10 40
STRATEGIC COST MANAGEMENTi 30 58 88 (¢] 4 10 140
JOSHI JAYADITYA KAUSHIK SANGITA 25 234 9.36 1PASSES/A+ Grade
130 FOUNDATION COURSE (BUSINES}37 52 89 (¢] 3 10 130
2022 0164 0;STRATEGIC MANAGEMENT 37 36 73 A+ 4 9 36
22BMS130 !BUSINESS RESEARCH METHODS}36 26 62 A 4 8 32
INFORMATION TECHNOLOGY IN E36 47 83 (e} 2 10 20
DIRECT TAX 38 58 96 (¢] 4 10 140
RURAL MARKETING 34 42 76 A+ 4 9 36
STRATEGIC COST MANAGEMENT:40 48 88 (¢] 4 10 140

$: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



