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ADVANI KASHISH LALIT NATASHA 36 270 7.5 PASSES/B+ Grade

1 CONTEMPORARY ISSUES24 + 21 + 45 + C 6 5 30

2020 0164 0065 1157DIGITAL MEDIA 36 + 50 + 86 + O 5 10 50

20BMM001 PRINCIPLES & PRACTICE OF DIRECT MARKETING31 + 46 + 80* + O 5 10 50

AGENCY MANAGEMENT & ENTREPRENEURSHIP32 + 43 + 75 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 47 C 5 5 25

LEGAL ENVIRONMENT & ADVERTISING ETHICS29 + 43 + 72 + A+ 5 9 45

MEDIA PLANNING & BUYING15 + 33 + 48 + C 5 5 25

CHAINANI ISHAAN MAHESH DIMPLE 36 281 7.81 PASSES/B+ Grade

8 CONTEMPORARY ISSUES25 + 26 + 51 + B 6 6 36

2020 0164 0066 0906DIGITAL MEDIA 30 + 43 + 73 + A+ 5 9 45

20BMM008 PRINCIPLES & PRACTICE OF DIRECT MARKETING38 + 49 + 87 + O 5 10 50

AGENCY MANAGEMENT & ENTREPRENEURSHIP35 + 43 + 78 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 62 A 5 8 40

LEGAL ENVIRONMENT & ADVERTISING ETHICS31 + 44 + 75 + A+ 5 9 45

MEDIA PLANNING & BUYING13 + 22 + 40$ + D 5 4 20

LALLWANI AANCHAL MAHINDRA AMEE 36 269 7.47 PASSES/B+ Grade

29 CONTEMPORARY ISSUES23 + 21$ + 44 + D 6 4 24

2020 0164 0065 5654DIGITAL MEDIA 34 + 39 + 73 + A+ 5 9 45

20BMM029 PRINCIPLES & PRACTICE OF DIRECT MARKETING36 + 44 + 80 + O 5 10 50

AGENCY MANAGEMENT & ENTREPRENEURSHIP33 + 40 + 73 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 40 D 5 4 20

LEGAL ENVIRONMENT & ADVERTISING ETHICS29 + 42 + 71 + A+ 5 9 45

MEDIA PLANNING & BUYING25 + 35 + 60 + A 5 8 40

MAHESHWARI SHRUTI DHRUV JYOTI 25 200 F(2) FAILS/ATKT

30 CONTEMPORARY ISSUES- - 22F F 0 0 0

2020 0164 0061 0002DIGITAL MEDIA 36 + 31 + 67 + A 5 8 40

20BMM030 PRINCIPLES & PRACTICE OF DIRECT MARKETING33 + 48 + 81 + O 5 10 50

AGENCY MANAGEMENT & ENTREPRENEURSHIP34 + 38 + 72 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 22F F 0 0 0

LEGAL ENVIRONMENT & ADVERTISING ETHICS28 + 42 + 70 + A+ 5 9 45

MEDIA PLANNING & BUYING15 + 26 + 41 + D 5 4 20

K MANU MOHANAN INDU 36 297 8.25 PASSES/A Grade

34 CONTEMPORARY ISSUES35 + 21 + 56 + B+ 6 7 42

2020 0164 0065 6487DIGITAL MEDIA 34 + 38 + 72 + A+ 5 9 45

20BMM034 PRINCIPLES & PRACTICE OF DIRECT MARKETING34 + 34 + 70* + A+ 5 9 45

AGENCY MANAGEMENT & ENTREPRENEURSHIP33 + 34 + 70* + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 83 O 5 10 50

LEGAL ENVIRONMENT & ADVERTISING ETHICS30 + 39 + 70* + A+ 5 9 45

MEDIA PLANNING & BUYING24 + 24 + 48 + C 5 5 25

SURI ASHNA SUMEET RAINA 36 266 7.39 PASSES/B+ Grade

61 CONTEMPORARY ISSUES22 + 30 + 52 + B 6 6 36

2020 0164 0065 9192DIGITAL MEDIA 34 + 37 + 71 + A+ 5 9 45

20BMM061 PRINCIPLES & PRACTICE OF DIRECT MARKETING36 + 41 + 80* + O 5 10 50

AGENCY MANAGEMENT & ENTREPRENEURSHIP34 + 39 + 73 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 40 D 5 4 20

LEGAL ENVIRONMENT & ADVERTISING ETHICS32 + 54 + 86 + O 5 10 50

MEDIA PLANNING & BUYING14 + 30 + 44 + D 5 4 20

TAYAL AADHYA GAURAV SWATI 21 104 F(3) FAILS/ATKT

63 CONTEMPORARY ISSUES- - 43 D 6 4 24
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2020 0164 0061 5034DIGITAL MEDIA 30 + 23 + 53 + B 5 6 30

20BMM063 PRINCIPLES & PRACTICE OF DIRECT MARKETING- - AbF F 0 0 0

AGENCY MANAGEMENT & ENTREPRENEURSHIP- - AbF F 0 0 0

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 13F F 0 0 0

LEGAL ENVIRONMENT & ADVERTISING ETHICS27 + 24 + 51 + B 5 6 30

MEDIA PLANNING & BUYING14 + 24 + 40$ + D 5 4 20

GALA KASHVI KIRIT VANITA 36 284 7.89 PASSES/B+ Grade

97 CONTEMPORARY ISSUES18 + 22 + 40 + D 6 4 24

2020 0164 0063 8973DIGITAL MEDIA 30 + 42 + 72 + A+ 5 9 45

20BMM097 PRINCIPLES & PRACTICE OF DIRECT MARKETING36 + 38 + 74 + A+ 5 9 45

AGENCY MANAGEMENT & ENTREPRENEURSHIP33 + 37 + 70 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 80* O 5 10 50

LEGAL ENVIRONMENT & ADVERTISING ETHICS31 + 47 + 80* + O 5 10 50

MEDIA PLANNING & BUYING24 + 25 + 49 + C 5 5 25

KHANNA RISHIT RAJESH SHALINI 36 297 8.25 PASSES/A Grade

108 PRESS LAW & ETHICS- - 60 A 5 8 40

2020 0164 0062 0894ISSUES IN GLOBAL MEDIA33 + 34 + 70* + A+ 5 9 45

20BMM108 BROADCAST JOURNALISM31 + 33 + 64 + A 5 8 40

BUSINESS & MAGAZINE JOURNALISM33 + 34 + 70* + A+ 5 9 45

NEWS MEDIA MANAGEMENT & ENTREPRENEURSHIP29 + 41 + 70 + A+ 5 9 45

CONTEMPORARY ISSUES35 + 23 + 58 + B+ 6 7 42

DIGITAL MEDIA 28 + 36 + 64 + A 5 8 40

KHATRI RONAK NILESH SAKSHI 36 235 6.53 PASSES/B Grade

109 CONTEMPORARY ISSUES- - 48 C 6 5 30

2020 0164 0065 4241DIGITAL MEDIA - - 45 C 5 5 25

20BMM109 PRINCIPLES & PRACTICE OF DIRECT MARKETING- - 70* A+ 5 9 45

AGENCY MANAGEMENT & ENTREPRENEURSHIP- - 43 D 5 4 20

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 60 A 5 8 40

LEGAL ENVIRONMENT & ADVERTISING ETHICS- - 52 B 5 6 30

MEDIA PLANNING & BUYING- - 70 A+ 5 9 45

RAJWANI HARSH LOKESH NEELAM 36 254 7.06 PASSES/B+ Grade

127 CONTEMPORARY ISSUES- - 40 D 6 4 24

2020 0164 0063 9357DIGITAL MEDIA 34 + 43 + 80* + O 5 10 50

20BMM127 PRINCIPLES & PRACTICE OF DIRECT MARKETING34 + 38 + 72 + A+ 5 9 45

AGENCY MANAGEMENT & ENTREPRENEURSHIP34 + 28 + 62 + A 5 8 40

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING24 + 25 + 49 + C 5 5 25

LEGAL ENVIRONMENT & ADVERTISING ETHICS28 + 43 + 71 + A+ 5 9 45

MEDIA PLANNING & BUYING18 + 29 + 47 + C 5 5 25

RATANPAL YUGAL PADAM JYOTIKA 36 235 6.53 PASSES/B Grade

129 CONTEMPORARY ISSUES25 + 21$ + 46 + C 6 5 30

2020 0164 0065 6506DIGITAL MEDIA 30 + 25 + 55 + B+ 5 7 35

20BMM129 PRINCIPLES & PRACTICE OF DIRECT MARKETING32 + 29 + 61 + A 5 8 40

AGENCY MANAGEMENT & ENTREPRENEURSHIP31 + 30 + 61 + A 5 8 40

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 40 D 5 4 20

LEGAL ENVIRONMENT & ADVERTISING ETHICS32 + 44 + 76 + A+ 5 9 45

MEDIA PLANNING & BUYING20 + 28 + 48 + C 5 5 25

ROHIRA DEVESH KISHORE RAAKHI 36 270 7.5 PASSES/B+ Grade

130 CONTEMPORARY ISSUES28 + 21$ + 49 + C 6 5 30

2020 0164 0065 7846DIGITAL MEDIA 34 + 37 + 71 + A+ 5 9 45

20BMM130 PRINCIPLES & PRACTICE OF DIRECT MARKETING38 + 40 + 78 + A+ 5 9 45
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AGENCY MANAGEMENT & ENTREPRENEURSHIP32 + 35 + 67 + A 5 8 40

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 57 B+ 5 7 35

LEGAL ENVIRONMENT & ADVERTISING ETHICS28 + 48 + 76 + A+ 5 9 45

MEDIA PLANNING & BUYING21 + 29 + 50 + B 5 6 30

SHARMA KRATI NARENDRA VARSHA 36 276 7.67 PASSES/B+ Grade

137 CONTEMPORARY ISSUES20 + 33 + 53 + B 6 6 36

2020 0164 0061 9256DIGITAL MEDIA 30 + 43 + 73 + A+ 5 9 45

20BMM137 PRINCIPLES & PRACTICE OF DIRECT MARKETING33 + 47 + 80 + O 5 10 50

AGENCY MANAGEMENT & ENTREPRENEURSHIP32 + 42 + 74 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 53 B 5 6 30

LEGAL ENVIRONMENT & ADVERTISING ETHICS30 + 50 + 80 + O 5 10 50

MEDIA PLANNING & BUYING18 + 25 + 43 + D 5 4 20

KAUR AMEET GURCHARAN SINGH ANUWINDER 36 245 6.81 PASSES/B Grade

141 CONTEMPORARY ISSUES- - 47 C 6 5 30

2020 0164 0060 2544DIGITAL MEDIA 32 + 28 + 60 + A 5 8 40

20BMM141 PRINCIPLES & PRACTICE OF DIRECT MARKETING36 + 31 + 70* + A+ 5 9 45

AGENCY MANAGEMENT & ENTREPRENEURSHIP32 + 23 + 55 + B+ 5 7 35

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING13 + 30 + 43 + D 5 4 20

LEGAL ENVIRONMENT & ADVERTISING ETHICS30 + 31 + 61 + A 5 8 40

MEDIA PLANNING & BUYING25 + 32 + 57 + B+ 5 7 35

LALWANI GAZAL MOHAN VISHAKHA 36 249 6.92 PASSES/B Grade

38 CONTEMPORARY ISSUES12 + 29 + 41 + D 6 4 24

2019 0164 0063 5532    DIGITAL MEDIA 34 + 39 + 73 + A+ 5 9 45

19BMM038 PRINCIPLES & PRACTICE OF DIRECT MARKETING28 + 37 + 65 + A 5 8 40

AGENCY MANAGEMENT & ENTREPRENEURSHIP33 + 38 + 71 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING27 + 28 + 55 + B+ 5 7 35

LEGAL ENVIRONMENT & ADVERTISING ETHICS27 + 42 + 69 + A 5 8 40

MEDIA PLANNING & BUYING- - 40# D 5 4 20


