JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
ABNANI RAJESH BHAGWAN DAS LATA 25 246 !9.84 !PASSES/A+ Grade
1 FOUNDATION COURSE (BUSINESS ETHICS & CSk37 55 92 o) 3 110 130
2019 0164 G:ISTRATEGIC MANAGEMENT 32 51 83 o) 4 110 140
19BMS001 iBUSINESS RESEARCH METHODS 26 46 72 A+ 4 19 36
INFORMATION TECHNOLOGY IN BUSINESS 34 55 89 o) 2 110 ;20
DIRECT TAX 37 55 92 o) 4 110 140
RURAL MARKETING 32 58 90 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 54 94 o) 4 110 140
AGRAWAL OJUSH MURARI LAL POONAM 25 238 19.52 PASSES/A+ Grade
2 FOUNDATION COURSE (BUSINESS ETHICS & CS§33 56 89 o) 3 110 330
2019 0164 G{STRATEGIC MANAGEMENT 15 51 66 A 4 18 132
19BMS002 BUSINESS RESEARCH METHODS 26 49 75 A+ 4 19 136
INFORMATION TECHNOLOGY IN BUSINESS 30 49 80* o) 2 110 120
DIRECT TAX 37 42 80* o) 4 110 140
RURAL MARKETING 24 58 82 o) 4 110 140
STRATEGIC COST MANAGEMENT 36 56 92 o) 4 110 140
AIDASANI PRACHI NARESH SALONI 25 250 !'10 PASSES/O Grade
4 FOUNDATION COURSE (BUSINESS ETHICS & CSk36 54 90 o) 3 110 130
2019 0164 G:ISTRATEGIC MANAGEMENT 35 54 89 o) 4 110 140
19BMS004 1BUSINESS RESEARCH METHODS 35 50 85 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 34 56 90 o) 2 110 ;20
DIRECT TAX 37 55 92 o) 4 110 140
RURAL MARKETING 36 60 96 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 54 94 o) 4 110 140
ARJWANI KHUSHBOO DEV KANCHAN 25 250 110 PASSES/O Grade
5 FOUNDATION COURSE (BUSINESS ETHICS & CSk35 58 93 o) 3 110 330
2019 0164 GJSTRATEGIC MANAGEMENT 34 57 91 o) 4 110 140
19BMS005 IBUSINESS RESEARCH METHODS 38 53 91 0] 4 110 '40
INFORMATION TECHNOLOGY IN BUSINESS 38 56 94 0 2 110 120
DIRECT TAX 37 48 85 0] 4 110 140
RURAL MARKETING 34 58 92 0 4 110 340
STRATEGIC COST MANAGEMENT 40 52 92 0 4 110 }40
ARORA ABHIROOP RAKESH SEEMA 25 250 !10 PASSES/O Grade
6 FOUNDATION COURSE (BUSINESS ETHICS & CSk33 57 90 0 3 110 130
2019 0164 GISTRATEGIC MANAGEMENT 35 54 89 0] 4 110 140
19BMS006 1BUSINESS RESEARCH METHODS 36 52 88 0 4 410 40
INFORMATION TECHNOLOGY IN BUSINESS 36 55 91 0] 2 110 ;20
DIRECT TAX 37 55 92 0] 4 110 40
RURAL MARKETING 36 60 96 0 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 0 4 110 140
BAGADE KASHISH ASHUTOSH REKHA 25 250 110 PASSES/O Grade
7 FOUNDATION COURSE (BUSINESS ETHICS & CS§40 56 96 0] 3 110 330
2019 0164 OJSTRATEGIC MANAGEMENT 33 60 93 0] 4 110 }40
19BMS007 !'BUSINESS RESEARCH METHODS 38 58 96 (0] 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 40 57 97 (0] 2 10 120
DIRECT TAX 37 49 86 (0] 4 110 140
RURAL MARKETING 36 60 96 (0] 4 ;10 ;40
STRATEGIC COST MANAGEMENT 40 58 98 (0] 4 110 ;40
BALANI PEARL CHANDRU LAVNITA 25 250 !10 PASSES/O Grade
8 FOUNDATION COURSE (BUSINESS ETHICS & CSk37 56 93 0] 3 110 130
2019 0164 GSTRATEGIC MANAGEMENT 35 59 94 (0] 4 110 140
19BMS008 BUSINESS RESEARCH METHODS 34 51 85 (0] 4 10 140
INFORMATION TECHNOLOGY IN BUSINESS 35 54 89 (0] 2 10 ;20
DIRECT TAX 37 46 83 (0] 4 110 }40
RURAL MARKETING 36 60 96 (0] 4 110 140
STRATEGIC COST MANAGEMENT 40 53 93 (0] 4 110 140
BULCHANDANI DIVYA DEEPAK NANDINI 25 250 110 PASSES/O Grade

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
9 FOUNDATION COURSE (BUSINESS ETHICS & CSk37 56 93 o) 3 110 !30
2019 0164 OSTRATEGIC MANAGEMENT 36 56 92 o) 4 110 140
19BMS009 1BUSINESS RESEARCH METHODS 39 52 91 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 39 47 86 o) 2 110 120
DIRECT TAX 37 56 93 o) 4 110 40
RURAL MARKETING 38 57 95 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 56 96 o) 4 110 140
BURAD KHUSHI JEETENDRA MEENA 25 250 110 PASSES/O Grade
10 FOUNDATION COURSE (BUSINESS ETHICS & CSh35 56 91 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 25 55 80 o) 4 110 40
19BMS010 }BUSINESS RESEARCH METHODS 34 55 89 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 35 57 92 o) 2 110 120
DIRECT TAX 37 52 89 o) 4 110 140
RURAL MARKETING 28 60 88 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 51 91 o) 4 110 140
BURAD SHRUTI JEETENDRA MEENA 25 250 10 PASSES/O Grade
11 FOUNDATION COURSE (BUSINESS ETHICS & CSE36 55 91 o) 3 110 !30
2019 0164 OISTRATEGIC MANAGEMENT 26 55 81 o) 4 110 140
19BMS011 1BUSINESS RESEARCH METHODS 35 55 90 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 38 57 95 o) 2 110 120
DIRECT TAX 38 52 90 o) 4 110 40
RURAL MARKETING 24 60 84 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 51 91 o) 4 110 140
CHANDNANI ROSHAN PRAKASH JYOTI 25 250 110 PASSES/O Grade
12 FOUNDATION COURSE (BUSINESS ETHICS & CSh33 55 88 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 32 55 87 o) 4 110 40
19BMS012 }BUSINESS RESEARCH METHODS 34 54 88 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 36 56 92 0] 2 110 120
DIRECT TAX 38 53 91 0 4 110 140
RURAL MARKETING 26 60 86 0] 4 110 140
STRATEGIC COST MANAGEMENT 40 55 95 0 4 110 340
CHELANI RAHUL OMPRAKASH PRIYA 25 250 }10 PASSES/O Grade
13 FOUNDATION COURSE (BUSINESS ETHICS & CSE31 54 85 0] 3 110 !30
2019 0164 OSTRATEGIC MANAGEMENT 34 57 91 0 4 110 140
19BMS013 1BUSINESS RESEARCH METHODS 30 57 87 0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 33 51 84 0 2 110 420
DIRECT TAX 37 51 88 0] 4 110 40
RURAL MARKETING 28 60 88 0] 4 110 40
STRATEGIC COST MANAGEMENT 37 54 91 0 4 110 140
CHHABRIA AYUSSH VISHAL MONICA 25 246 19.84 1PASSES/A+ Grade
14 FOUNDATION COURSE (BUSINESS ETHICS & CSh36 49 85 0] 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 33 50 83 0] 4 110 340
19BMS014 }BUSINESS RESEARCH METHODS 28 45 73 A+ 4 19 136
INFORMATION TECHNOLOGY IN BUSINESS 39 50 89 (0] 2 10 120
DIRECT TAX 36 47 83 (0] 4 110 140
RURAL MARKETING 32 58 90 (0] 4 110 140
STRATEGIC COST MANAGEMENT 38 54 92 (0] 4 ;10 ;40
CHOPRA TANISHA TARUN KAJAL 25 250 }10 PASSES/O Grade
15 FOUNDATION COURSE (BUSINESS ETHICS & CSE38 56 94 (0] 3 10 30
2019 0164 OSTRATEGIC MANAGEMENT 33 53 86 (0] 4 110 140
19BMS015 1BUSINESS RESEARCH METHODS 35 58 93 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 39 55 94 (0] 2 10 120
DIRECT TAX 37 56 93 (0] 4 110 ;40
RURAL MARKETING 34 60 94 (0] 4 110 }40
STRATEGIC COST MANAGEMENT 39 50 89 (0] 4 110 140
CHUGANI JHEEL DILEEP VIVITA 25 250 110 PASSES/O Grade
16 EFOUNDATION COURSE (BUSINESS ETHICS & CSh36 56 92 0] 3 110 130

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail




JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
2019 0164 CISTRATEGIC MANAGEMENT 35 54 89 o) 4 110 '40
19BMS016 1BUSINESS RESEARCH METHODS 36 54 90 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 36 49 85 o) 2 110 120
DIRECT TAX 37 52 89 o) 4 110 40
RURAL MARKETING 32 59 91 o) 4 110 40
STRATEGIC COST MANAGEMENT 30 54 84 o) 4 110 140
DAGA ARPIT PRATUL KUSUM 25 200 18 PASSES/A Grade
17 FOUNDATION COURSE (BUSINESS ETHICS & CSh26 37 63 A 3 18 124
2019 0164 GiISTRATEGIC MANAGEMENT 10 33 43 D 4 14 116
19BMS017 {BUSINESS RESEARCH METHODS 26 37 63 A 4 18 132
INFORMATION TECHNOLOGY IN BUSINESS 32 49 81 o) 2 110 j20
DIRECT TAX 17 51 70* A+ 4 19 136
RURAL MARKETING 20 51 71 A+ 4 19 136
STRATEGIC COST MANAGEMENT 17 52 70* A+ 4 19 136
GALA VIYATI BIPIN NAYNA 25 246 19.84 {PASSES/A+ Grade
18 FOUNDATION COURSE (BUSINESS ETHICS & CSi37 54 91 o) 3 110 30
2019 0164 CISTRATEGIC MANAGEMENT 24 51 75 A+ 4 19 136
19BMS018 1BUSINESS RESEARCH METHODS 34 54 88 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 33 52 85 o) 2 110 120
DIRECT TAX 37 46 83 o) 4 110 40
RURAL MARKETING 36 48 84 o) 4 110 40
STRATEGIC COST MANAGEMENT 40 57 97 o) 4 110 140
GIRISH ARJUN 25 250 110 PASSES/O Grade
19 FOUNDATION COURSE (BUSINESS ETHICS & CSk31 54 85 o) 3 110 130
2019 0164 GiISTRATEGIC MANAGEMENT 36 56 92 o) 4 110 140
19BMS019 {BUSINESS RESEARCH METHODS 33 50 83 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 33 49 82 o) 2 110 j20
DIRECT TAX 37 49 86 0] 4 110 '40
RURAL MARKETING 36 60 96 0 4 110 140
STRATEGIC COST MANAGEMENT 38 56 94 0] 4 110 140
GITE NISHA SATISH KAVITA 25 250 ;10 PASSES/O Grade
20 FOUNDATION COURSE (BUSINESS ETHICS & CSh34 58 92 0 3 }10 }30
2019 0164 CISTRATEGIC MANAGEMENT 35 49 84 0] 4 110 '40
19BMS020 1BUSINESS RESEARCH METHODS 35 56 91 0 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 35 53 88 0] 2 110 120
DIRECT TAX 37 50 87 0 4 410 40
RURAL MARKETING 30 59 89 0] 4 110 40
STRATEGIC COST MANAGEMENT 40 56 96 0] 4 110 40
GOWANI KAVYA VINOD HEMANI 25 250 110 PASSES/O Grade
21 FOUNDATION COURSE (BUSINESS ETHICS & CSk37 43 80 0 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 31 51 82 0] 4 110 140
19BMS021 jBUSINESS RESEARCH METHODS 35 47 82 0] 4 110 340
INFORMATION TECHNOLOGY IN BUSINESS 39 41 80 0] 2 110 j20
DIRECT TAX 37 44 81 (0] 4 110 40
RURAL MARKETING 34 60 94 (0] 4 110 140
STRATEGIC COST MANAGEMENT 35 46 81 (0] 4 110 140
GOYAL KHUSHI 25 250 ;10 PASSES/O Grade
22 FOUNDATION COURSE (BUSINESS ETHICS & CS§35 49 84 (0] 3 10 }30
2019 0164 OSTRATEGIC MANAGEMENT 34 51 85 (0] 4 110 !40
19BMS022 1BUSINESS RESEARCH METHODS 36 53 89 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 39 56 95 (0] 2 10 120
DIRECT TAX 34 45 80* (0] 4 10 140
RURAL MARKETING 34 57 91 (0] 4 110 ;40
STRATEGIC COST MANAGEMENT 37 54 91 (0] 4 110 }40
GULWANI JATIN SUNIL ANSHU 25 250 110 PASSES/O Grade
23 FOUNDATION COURSE (BUSINESS ETHICS & CSk25 53 80* 0] 3 110 130
2019 0164 GSTRATEGIC MANAGEMENT 36 50 86 (0] 4 110 140

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail




JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
19BMS023 !BUSINESS RESEARCH METHODS 34 50 84 o) 4 110 '40
INFORMATION TECHNOLOGY IN BUSINESS 33 53 86 o) 2 110 120
DIRECT TAX 33 46 80* o) 4 110 140
RURAL MARKETING 32 59 91 o) 4 110 40
STRATEGIC COST MANAGEMENT 36 43 80* o) 4 110 40
ISRANI AYUSH KOTOOMAL SANGEETA 25 250 !10 PASSES/O Grade
24 FOUNDATION COURSE (BUSINESS ETHICS & CSk35 54 89 o) 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 35 56 91 o) 4 110 140
19BMS024 1BUSINESS RESEARCH METHODS 27 55 82 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 33 50 83 o) 2 110 ;20
DIRECT TAX 36 43 80* o) 4 110 140
RURAL MARKETING 32 58 90 o) 4 110 140
STRATEGIC COST MANAGEMENT 35 57 92 o) 4 110 140
JAIN KARAN PRAVIN MEENAKSHI 25 246 19.84 1PASSES/A+ Grade
25 FOUNDATION COURSE (BUSINESS ETHICS & CSh36 58 94 o) 3 110 130
2019 0164 GJSTRATEGIC MANAGEMENT 24 50 74 A+ 4 19 136
19BMS025 !BUSINESS RESEARCH METHODS 37 59 96 o) 4 110 '40
INFORMATION TECHNOLOGY IN BUSINESS 38 52 90 o) 2 110 120
DIRECT TAX 37 50 87 o) 4 110 140
RURAL MARKETING 32 59 91 o) 4 110 40
STRATEGIC COST MANAGEMENT 38 51 89 o) 4 110 40
JAIN MEHUL MANISH POOJA 25 242 19.68 [!PASSES/A+ Grade
26 FOUNDATION COURSE (BUSINESS ETHICS & CSk33 55 88 o) 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 32 51 83 o) 4 110 140
19BMS026 1BUSINESS RESEARCH METHODS 22 51 73 A+ 4 19 136
INFORMATION TECHNOLOGY IN BUSINESS 36 42 80* o) 2 110 ;20
DIRECT TAX 38 45 83 o) 4 110 140
RURAL MARKETING 22 54 76 A+ 4 19 36
STRATEGIC COST MANAGEMENT 39 59 98 0 4 110 140
JAIN RISHI SAURABH BARKHA 25 242 19.68 1PASSES/A+ Grade
27 FOUNDATION COURSE (BUSINESS ETHICS & CSh33 48 81 0 3 110 330
STRATEGIC MANAGEMENT 32 44 76 A+ 4 19 }36
19BMS027 IBUSINESS RESEARCH METHODS 33 42 75 A+ 4 19 136
INFORMATION TECHNOLOGY IN BUSINESS 36 48 84 0 2 110 120
DIRECT TAX 36 47 83 0] 4 110 140
RURAL MARKETING 34 55 89 0 4 410 40
STRATEGIC COST MANAGEMENT 28 57 85 0] 4 110 40
JAIN SAKSHI KAJOD MAL SANDHYA 25 250 !10 PASSES/O Grade
28 FOUNDATION COURSE (BUSINESS ETHICS & CSk32 54 86 0 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 35 45 80 0 4 110 140
19BMS028 1BUSINESS RESEARCH METHODS 36 44 80 0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 35 52 87 0] 2 110 ;20
DIRECT TAX 33 48 81 0] 4 110 }40
RURAL MARKETING 34 56 90 (0] 4 110 40
STRATEGIC COST MANAGEMENT 34 57 91 (0] 4 110 140
JAIN YUTIKA SUBHASH SONALI 25 250 1110 PASSES/O Grade
29 FOUNDATION COURSE (BUSINESS ETHICS & CSk36 55 91 (0] 3 10 ,30
2019 0164 G STRATEGIC MANAGEMENT 35 55 90 (0] 4 110 ;40
19BMS029 'BUSINESS RESEARCH METHODS 37 58 95 (0] 4 110 !40
INFORMATION TECHNOLOGY IN BUSINESS 38 55 93 (0] 2 10 120
DIRECT TAX 37 53 90 (0] 4 110 140
RURAL MARKETING 36 58 94 (0] 4 10 140
STRATEGIC COST MANAGEMENT 30 56 86 (0] 4 110 ;40
JASWANI AKARSH MANOHAR RITIKA 25 223 18.92 !PASSES/A Grade
30 FOUNDATION COURSE (BUSINESS ETHICS & CSE35 41 76 A+ 3 19 27
2019 0164 GSTRATEGIC MANAGEMENT 23 40 63 A 4 18 32
19BMS030 1BUSINESS RESEARCH METHODS 30 44 74 A+ 4 19 36

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
INFORMATION TECHNOLOGY IN BUSINESS 34 44 80* o) 2 110 20
DIRECT TAX 33 41 74 A+ 4 19 136
RURAL MARKETING 30 46 76 A+ 4 19 136
STRATEGIC COST MANAGEMENT 31 40 71 A+ 4 19 36
JHAVERI AMAAN TUSHAR ARCHANA 21 206 F(1) FAILS/ATKT
31 FOUNDATION COURSE (BUSINESS ETHICS & CSR29 53 82 o) 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 21 52 73 A+ 4 19 136
19BMS031 1BUSINESS RESEARCH METHODS 33 49 82 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 47 84 o) 2 110 120
DIRECT TAX 36 44 80 o) 4 110 40
RURAL MARKETING 26 AbF 126F F 0 !0 10
STRATEGIC COST MANAGEMENT 40 49 89 o) 4 110 140
KASTURI BHAVESH LOKESH 25 250 110 PASSES/O Grade
32 FOUNDATION COURSE (BUSINESS ETHICS & CSh33 57 90 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 34 54 88 o) 4 110 140
19BMS032 }BUSINESS RESEARCH METHODS 36 52 88 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 54 91 o) 2 110 20
DIRECT TAX 37 55 92 o) 4 110 140
RURAL MARKETING 36 60 96 o) 4 110 140
STRATEGIC COST MANAGEMENT 37 57 94 o) 4 110 40
KESWANI BHUMIKA RAVINDRA SIMRAN 25 242 19.68 |PASSES/A+ Grade
33 FOUNDATION COURSE (BUSINESS ETHICS & CSR31 52 83 o) 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 25 47 72 A+ 4 19 136
19BMS033 1BUSINESS RESEARCH METHODS 37 49 86 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 53 90 o) 2 110 120
DIRECT TAX 36 39 75 A+ 4 19 136
RURAL MARKETING 36 58 94 o) 4 110 140
STRATEGIC COST MANAGEMENT 37 56 93 0] 4 110 '40
KEWALRAMANI TANIYA DEEPAK VEENA 25 250 110 PASSES/O Grade
35 FOUNDATION COURSE (BUSINESS ETHICS & CSh38 54 92 0] 3 110 130
2019 0164 GSTRATEGIC MANAGEMENT 28 57 85 0 4 110 340
19BMS035 }BUSINESS RESEARCH METHODS 39 53 92 0 4 110 }40
INFORMATION TECHNOLOGY IN BUSINESS 40 58 98 0] 2 110 20
DIRECT TAX 38 55 93 0 4 110 140
RURAL MARKETING 34 60 94 0] 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 0 4 410 40
KHATRI PUSHTI RAMESH BHARTI 25 250 ;10 PASSES/O Grade
36 FOUNDATION COURSE (BUSINESS ETHICS & CSE35 51 86 0] 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 28 54 82 0 4 110 140
19BMS036 1BUSINESS RESEARCH METHODS 37 52 89 0 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 38 53 91 0] 2 110 120
DIRECT TAX 37 51 88 0] 4 110 340
RURAL MARKETING 36 60 96 0] 4 110 }40
STRATEGIC COST MANAGEMENT 37 57 94 (0] 4 110 40
KOHLI KISHITA DHIRAJ LALI 25 250 110 PASSES/O Grade
37 FOUNDATION COURSE (BUSINESS ETHICS & CSk35 53 88 (0] 3 10 130
2019 0164 GSTRATEGIC MANAGEMENT 28 52 80 (0] 4 ;10 ;40
19BMS037 }BUSINESS RESEARCH METHODS 34 58 92 (0] 4 110 ;40
INFORMATION TECHNOLOGY IN BUSINESS 36 53 89 (0] 2 10 20
DIRECT TAX 37 50 87 (0] 4 110 140
RURAL MARKETING 34 58 92 (0] 4 110 140
STRATEGIC COST MANAGEMENT 37 56 93 (0] 4 10 140
KUKREJA TRISHA RAKESH SAACHI 25 250 ;10 PASSES/O Grade
38 FOUNDATION COURSE (BUSINESS ETHICS & CSE33 57 90 0] 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 35 55 90 (0] 4 110 140
19BMS038 1BUSINESS RESEARCH METHODS 34 48 82 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 36 54 90 (0] 2 10 120

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
DIRECT TAX 36 55 91 o) 4 110 '40
RURAL MARKETING 24 58 82 o) 4 110 140
STRATEGIC COST MANAGEMENT 38 51 89 o) 4 110 140
LAKHUPOTA MANAV SHYAM PREETI 25 250 10 PASSES/O Grade
39 FOUNDATION COURSE (BUSINESS ETHICS & CSi35 60 95 o) 3 110 330
2019 0164 C{STRATEGIC MANAGEMENT 35 58 93 o) 4 110 140
19BMS039 1BUSINESS RESEARCH METHODS 32 56 88 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 34 54 88 o) 2 110 120
DIRECT TAX 40 45 85 o) 4 110 140
RURAL MARKETING 36 60 96 o) 4 110 40
STRATEGIC COST MANAGEMENT 40 57 97 o) 4 110 140
LALWANI SOURABH MANOHAR BHAWNA 25 250 110 PASSES/O Grade
40 FOUNDATION COURSE (BUSINESS ETHICS & CSk33 57 90 o) 3 110 130
2019 0164 GiISTRATEGIC MANAGEMENT 37 54 91 o) 4 110 140
19BMS040 BUSINESS RESEARCH METHODS 34 54 88 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 54 91 o) 2 110 j20
DIRECT TAX 38 53 91 o) 4 110 '40
RURAL MARKETING 36 60 96 o) 4 110 140
STRATEGIC COST MANAGEMENT 39 55 94 o) 4 110 140
MALIK WAHAAJ AHMED 25 250 10 PASSES/O Grade
41 FOUNDATION COURSE (BUSINESS ETHICS & CSH35 58 93 o) 3 110 330
2019 0164 O{STRATEGIC MANAGEMENT 28 54 82 o) 4 110 140
19BMS041 1BUSINESS RESEARCH METHODS 32 51 83 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 34 52 86 o) 2 110 120
DIRECT TAX 40 46 86 o) 4 110 140
RURAL MARKETING 34 54 88 o) 4 110 40
STRATEGIC COST MANAGEMENT 40 54 94 o) 4 110 140
MALSHETWAR PARTH RAJENDRA ROHINI 25 225 19 PASSES/A+ Grade
42 FOUNDATION COURSE (BUSINESS ETHICS & CSk10 47 57 B+ 3 17 121
2019 0164 GiISTRATEGIC MANAGEMENT 29 53 82 0] 4 110 140
19BMS042 jBUSINESS RESEARCH METHODS 16 41 57 B+ 4 7 128
INFORMATION TECHNOLOGY IN BUSINESS 31 54 85 0 2 110 }20
DIRECT TAX 40 43 83 0] 4 110 '40
RURAL MARKETING 32 58 90 0 4 110 140
STRATEGIC COST MANAGEMENT 28 47 75 A+ 4 19 136
MANSHANI RIYA 25 250 10 PASSES/O Grade
43 FOUNDATION COURSE (BUSINESS ETHICS & CS}i36 58 94 0] 3 110 30
2019 0164 QISTRATEGIC MANAGEMENT 36 55 91 0] 4 110 40
19BMS043 1BUSINESS RESEARCH METHODS 37 57 94 0 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 35 56 91 0 2 110 120
DIRECT TAX 40 53 93 0] 4 110 140
RURAL MARKETING 34 60 94 0] 4 110 340
STRATEGIC COST MANAGEMENT 40 59 99 0] 4 110 }40
MANSINGHKA MANJARI 25 246 19.84 IPASSES/A+ Grade
44 FOUNDATION COURSE (BUSINESS ETHICS & CSk37 47 84 (0] 3 10 130
STRATEGIC MANAGEMENT 27 43 70 A+ 4 19 36
19BMS044 BUSINESS RESEARCH METHODS 36 53 89 (0] 4 ;10 ;40
INFORMATION TECHNOLOGY IN BUSINESS 39 46 85 (0] 2 10 20
DIRECT TAX 34 45 80* (0] 4 110 !40
RURAL MARKETING 26 56 82 (0] 4 110 140
STRATEGIC COST MANAGEMENT 35 51 86 (0] 4 110 140
MARWAHA VIDUR GAUTAM RACHNA 25 250 10 PASSES/O Grade
45 FOUNDATION COURSE (BUSINESS ETHICS & CS§34 50 84 (0] 3 10 ;30
2019 0164 BSTRATEGIC MANAGEMENT 28 51 80* (0] 4 110 }40
19BMS045 'BUSINESS RESEARCH METHODS 34 58 92 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 33 56 89 (0] 2 10 120
DIRECT TAX 34 53 87 (0] 4 110 140

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
RURAL MARKETING 32 54 86 o) 4 110 '40
STRATEGIC COST MANAGEMENT 36 51 87 o) 4 110 140
MATRA PRANJAL DEELIP SULOCHANA 7 35 F(5) FAILS/ATKT
46 FOUNDATION COURSE (BUSINESS ETHICS & CSh10 35 45 C 3 5 15
2019 0164 G{STRATEGIC MANAGEMENT AbF 123 23F F 0 0 0
19BMS046 !BUSINESS RESEARCH METHODS AbF 133 33F F 0 !0 10
INFORMATION TECHNOLOGY IN BUSINESS AbF 138 38F F 0 0 10
DIRECT TAX AbF 117F 117F F 0 10 10
RURAL MARKETING 14 32 46 C 4 15 120
STRATEGIC COST MANAGEMENT AbF 117F 17F F 0 0 0
MEHROTRA VANSH AMIT MONICA 25 250 10 PASSES/O Grade
47 FOUNDATION COURSE (BUSINESS ETHICS & CSE38 56 94 o) 3 110 130
2019 0164 OISTRATEGIC MANAGEMENT 34 59 93 o) 4 110 140
19BMS047 1BUSINESS RESEARCH METHODS 39 58 97 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 40 57 97 o) 2 110 120
DIRECT TAX 37 49 86 o) 4 110 140
RURAL MARKETING 38 60 98 o) 4 110 '40
STRATEGIC COST MANAGEMENT 40 58 98 o) 4 110 140
MIRANI MANSI PANKAJ NIMISHA 25 250 110 PASSES/O Grade
48 FOUNDATION COURSE (BUSINESS ETHICS & CSh37 56 93 o) 3 110 30
2019 0164 GiSTRATEGIC MANAGEMENT 37 60 97 o) 4 110 40
19BMS048 !BUSINESS RESEARCH METHODS 39 58 97 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 40 57 97 o) 2 110 120
DIRECT TAX 37 53 90 o) 4 110 140
RURAL MARKETING 36 60 96 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 58 98 o) 4 110 40
MISTRY NAZAH TANVIR GULNAR 25 250 10 PASSES/O Grade
49 FOUNDATION COURSE (BUSINESS ETHICS & CSE34 49 83 0] 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 35 54 89 0 4 110 140
19BMS049 1BUSINESS RESEARCH METHODS 36 55 91 0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 34 52 86 0 2 110 ;20
DIRECT TAX 38 54 92 0 4 110 }40
RURAL MARKETING 36 60 96 0] 4 110 '40
STRATEGIC COST MANAGEMENT 40 51 91 0 4 110 140
NARKAR JAITRA NANDU PRITI 25 250 110 PASSES/O Grade
50 FOUNDATION COURSE (BUSINESS ETHICS & CSh38 56 94 0 3 410 30
2019 0164 GJSTRATEGIC MANAGEMENT 32 58 90 0] 4 110 40
19BMS050 !BUSINESS RESEARCH METHODS 39 58 97 0] 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 35 57 92 0 2 110 120
DIRECT TAX 37 45 82 0 4 110 140
RURAL MARKETING 38 60 98 0] 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 0] 4 110 340
NIHALANI HETAL DINESH HARSHA 25 250 }10 PASSES/O Grade
51 FOUNDATION COURSE (BUSINESS ETHICS & CSE36 58 94 (0] 3 10 130
2019 0164 OSTRATEGIC MANAGEMENT 36 51 87 (0] 4 110 140
19BMS051 1BUSINESS RESEARCH METHODS 38 58 96 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 40 54 94 (0] 2 10 ,20
DIRECT TAX 37 50 87 (0] 4 110 ;40
RURAL MARKETING 38 58 96 (0] 4 110 !40
STRATEGIC COST MANAGEMENT 38 56 94 (0] 4 110 140
PANTHAKY MEHERNAAZ DARAYUS NILOUFER 25 250 110 PASSES/O Grade
52 FOUNDATION COURSE (BUSINESS ETHICS & CShk34 52 86 (0] 3 10 130
2019 0164 GSTRATEGIC MANAGEMENT 32 57 89 (0] 4 110 ;40
19BMS052 }BUSINESS RESEARCH METHODS 39 54 93 (0] 4 110 }40
INFORMATION TECHNOLOGY IN BUSINESS 39 49 88 (0] 2 10 120
DIRECT TAX 37 55 92 (0] 4 110 140
RURAL MARKETING 36 58 94 (0] 4 110 140

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
STRATEGIC COST MANAGEMENT 38 58 96 o) 4 110 '40
PAULOSE BLESSILY MULLANAKATTLE JESEY 25 250 110 PASSES/O Grade
53 FOUNDATION COURSE (BUSINESS ETHICS & CSh34 58 92 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 35 51 86 o) 4 110 40
19BMS053 {BUSINESS RESEARCH METHODS 36 58 94 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 38 53 91 o) 2 110 120
DIRECT TAX 37 51 88 o) 4 110 140
RURAL MARKETING 36 59 95 o) 4 110 140
STRATEGIC COST MANAGEMENT 35 55 90 o) 4 110 140
PESWANI AAYUSH MANOJ ROOPA 25 250 ;10 PASSES/O Grade
54 FOUNDATION COURSE (BUSINESS ETHICS & CSE36 56 92 o) 3 110 130
2019 0164 C!STRATEGIC MANAGEMENT 31 55 86 o) 4 110 140
19BMS054 1BUSINESS RESEARCH METHODS 34 51 85 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 34 55 89 o) 2 110 120
DIRECT TAX 37 44 81 o) 4 110 140
RURAL MARKETING 32 60 92 o) 4 110 140
STRATEGIC COST MANAGEMENT 38 58 96 o) 4 110 '40
PRITAMANI DIVIJ NILESH DRISHTI 25 232 19.28 IPASSES/A+ Grade
55 FOUNDATION COURSE (BUSINESS ETHICS & CSh23 38 61 A 3 18 124
2019 0164 GiSTRATEGIC MANAGEMENT 20 48 70* A+ 4 19 36
19BMS055 {BUSINESS RESEARCH METHODS 34 49 83 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 35 42 80* o) 2 110 120
DIRECT TAX 32 42 74 A+ 4 19 136
RURAL MARKETING 28 51 80* o) 4 110 140
STRATEGIC COST MANAGEMENT 34 37 71 A+ 4 19 136
RAI VEDANT 25 238 19.52 {PASSES/A+ Grade
57 FOUNDATION COURSE (BUSINESS ETHICS & CSk34 43 80* o) 3 110 130
2019 0164 0STRATEGIC MANAGEMENT 34 43 80* 0] 4 110 '40
19BMS057 1BUSINESS RESEARCH METHODS 32 47 80* 0 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 32 50 82 0] 2 110 120
DIRECT TAX 31 25 56 B+ 4 7 128
RURAL MARKETING 30 54 84 0 4 110 }40
STRATEGIC COST MANAGEMENT 36 46 82 0] 4 110 '40
RAITANI PAVITRA ANIL RENU 25 250 110 PASSES/O Grade
58 FOUNDATION COURSE (BUSINESS ETHICS & CSh30 56 86 0] 3 110 130
2019 0164 GSTRATEGIC MANAGEMENT 32 56 88 0 4 410 40
19BMS058 |BUSINESS RESEARCH METHODS 32 52 84 0] 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 32 51 83 0] 2 110 20
DIRECT TAX 37 49 86 0 4 110 140
RURAL MARKETING 38 60 98 0 4 110 140
STRATEGIC COST MANAGEMENT 40 55 95 0] 4 110 140
SAINI YAJAT VIRENDRA POONAM 25 247 19.88 |PASSES/A+ Grade
59 FOUNDATION COURSE (BUSINESS ETHICS & CS#29 47 76 A+ 3 19 127
2019 0164 OSTRATEGIC MANAGEMENT 21 57 80* (0] 4 110 40
19BMS059 1BUSINESS RESEARCH METHODS 33 49 82 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 36 50 86 (0] 2 10 120
DIRECT TAX 36 47 83 (0] 4 ;10 ;40
RURAL MARKETING 32 59 91 (0] 4 110 ;40
STRATEGIC COST MANAGEMENT 40 55 95 (0] 4 110 !40
SAJDEH SHLOKA JAIDEEP REKHA 25 250 110 PASSES/O Grade
60 FOUNDATION COURSE (BUSINESS ETHICS & CSh35 53 88 0] 3 110 130
2019 0164 GSTRATEGIC MANAGEMENT 36 57 93 (0] 4 10 140
19BMS060 BUSINESS RESEARCH METHODS 39 60 99 (0] 4 110 ;40
INFORMATION TECHNOLOGY IN BUSINESS 40 57 97 (0] 2 10 }20
DIRECT TAX 37 53 90 (0] 4 110 140
RURAL MARKETING 37 60 97 (0] 4 110 140
STRATEGIC COST MANAGEMENT 39 58 97 (0] 4 110 140

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
SANGHVI ABHI RAJU NIKITA 25 250 !'10 PASSES/O Grade
61 FOUNDATION COURSE (BUSINESS ETHICS & CSk36 56 92 o) 3 110 130
2019 0164 G:ISTRATEGIC MANAGEMENT 27 56 83 o) 4 110 140
19BMS061 1BUSINESS RESEARCH METHODS 34 47 81 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 37 52 89 o) 2 110 ;20
DIRECT TAX 37 50 87 o) 4 110 140
RURAL MARKETING 32 60 92 o) 4 110 140
STRATEGIC COST MANAGEMENT 39 56 95 o) 4 110 140
SAYAD MOIN KADAR JAINAB 25 250 110 PASSES/O Grade
62 FOUNDATION COURSE (BUSINESS ETHICS & CS§31 53 84 o) 3 110 330
2019 0164 G{STRATEGIC MANAGEMENT 35 56 91 o) 4 110 140
19BMS062 'BUSINESS RESEARCH METHODS 34 48 82 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 34 48 82 o) 2 110 120
DIRECT TAX 37 50 87 o) 4 110 140
RURAL MARKETING 38 60 98 o) 4 110 140
STRATEGIC COST MANAGEMENT 38 50 88 o) 4 110 140
SHAH DHRUVI NILESH DIPALI 25 250 !'10 PASSES/O Grade
63 FOUNDATION COURSE (BUSINESS ETHICS & CSk32 56 88 o) 3 110 130
2019 0164 G:ISTRATEGIC MANAGEMENT 35 55 90 o) 4 110 140
19BMS063 1BUSINESS RESEARCH METHODS 38 55 93 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 34 57 91 o) 2 110 ;20
DIRECT TAX 37 52 89 o) 4 110 140
RURAL MARKETING 34 60 94 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 53 93 o) 4 110 140
SHRIKHANDE SIDDHARTH SANDEEP SHEETAL 25 250 110 PASSES/O Grade
64 FOUNDATION COURSE (BUSINESS ETHICS & CSk35 44 80* o) 3 110 330
2019 0164 GJSTRATEGIC MANAGEMENT 34 54 88 o) 4 110 140
19BMS064 BUSINESS RESEARCH METHODS 32 47 80* 0] 4 110 '40
INFORMATION TECHNOLOGY IN BUSINESS 36 46 82 0 2 110 120
DIRECT TAX 37 41 80* 0] 4 110 140
RURAL MARKETING 34 50 84 0 4 110 340
STRATEGIC COST MANAGEMENT 36 56 92 0 4 110 }40
SINGH ANUSHA SANJAY ANITA 25 246 !9.84 IPASSES/A+ Grade
65 FOUNDATION COURSE (BUSINESS ETHICS & CSk34 48 82 0 3 110 130
2019 0164 GISTRATEGIC MANAGEMENT 20 51 71 A+ 4 19 136
19BMS065 1BUSINESS RESEARCH METHODS 38 46 84 0 4 410 40
INFORMATION TECHNOLOGY IN BUSINESS 38 50 88 0] 2 110 ;20
DIRECT TAX 34 57 91 0] 4 110 40
RURAL MARKETING 34 57 91 0 4 110 140
STRATEGIC COST MANAGEMENT 35 55 90 0 4 110 140
SOLANKI ISHIKA PRADEEP SANGEETA 25 226 19.04 PASSES/A+ Grade
66 FOUNDATION COURSE (BUSINESS ETHICS & CS§30 53 83 0] 3 110 330
2019 0164 OJSTRATEGIC MANAGEMENT 11 50 61 A 4 18 132
19BMS066 !'BUSINESS RESEARCH METHODS 16 49 65 A 4 18 32
INFORMATION TECHNOLOGY IN BUSINESS 33 44 80* (0] 2 10 120
DIRECT TAX 36 36 72 A+ 4 19 36
RURAL MARKETING 20 56 76 A+ 4 9 36
STRATEGIC COST MANAGEMENT 39 48 87 (0] 4 110 ;40
TALREJA PIYUSH MAHESH PAYAL 25 250 !10 PASSES/O Grade
67 FOUNDATION COURSE (BUSINESS ETHICS & CSE40 56 96 (0] 3 10 130
2019 0164 GSTRATEGIC MANAGEMENT 37 57 94 (0] 4 110 140
19BMS067 1BUSINESS RESEARCH METHODS 39 51 90 (0] 4 10 140
INFORMATION TECHNOLOGY IN BUSINESS 40 54 94 (0] 2 10 ;20
DIRECT TAX 37 52 89 (0] 4 110 }40
RURAL MARKETING 36 60 96 (0] 4 110 140
STRATEGIC COST MANAGEMENT 40 60 100 (0] 4 110 140
TEKCHANDANI SARVANAND ANIL SUMITA 25 250 110 PASSES/O Grade

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
68 FOUNDATION COURSE (BUSINESS ETHICS & CSE35 57 92 o) 3 110 !30
2019 0164 OSTRATEGIC MANAGEMENT 35 49 84 o) 4 110 140
19BMS068 1BUSINESS RESEARCH METHODS 35 52 87 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 56 93 o) 2 110 120
DIRECT TAX 37 54 91 o) 4 110 40
RURAL MARKETING 36 60 96 o) 4 110 140
STRATEGIC COST MANAGEMENT 38 55 93 o) 4 110 140
THUKRAL VISHESH VIKAS SHIKHA 25 250 110 PASSES/O Grade
69 FOUNDATION COURSE (BUSINESS ETHICS & CSh33 55 88 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 32 53 85 o) 4 110 40
19BMS069 }BUSINESS RESEARCH METHODS 34 51 85 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 36 54 90 o) 2 110 120
DIRECT TAX 33 52 85 o) 4 110 140
RURAL MARKETING 34 58 92 o) 4 110 140
STRATEGIC COST MANAGEMENT 38 55 93 o) 4 110 140
TONGYA ABHIRUCHI 25 250 10 PASSES/O Grade
70 FOUNDATION COURSE (BUSINESS ETHICS & CSE33 56 89 o) 3 110 !30
2019 0164 OISTRATEGIC MANAGEMENT 35 55 90 o) 4 110 140
19BMS070 1BUSINESS RESEARCH METHODS 36 57 93 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 34 56 90 o) 2 110 120
DIRECT TAX 40 51 91 o) 4 110 40
RURAL MARKETING 38 60 98 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 o) 4 110 140
VANVARIA AVI ANUPAM URVASHI 25 250 110 PASSES/O Grade
71 FOUNDATION COURSE (BUSINESS ETHICS & CSh29 55 84 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 32 56 88 o) 4 110 40
19BMS071 }BUSINESS RESEARCH METHODS 36 57 93 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 34 50 84 0] 2 110 120
DIRECT TAX 40 48 88 0 4 110 140
RURAL MARKETING 34 60 94 0] 4 110 140
STRATEGIC COST MANAGEMENT 40 48 88 0 4 110 340
VORA YASHVI UMESH SHEETAL 25 250 }10 PASSES/O Grade
72 FOUNDATION COURSE (BUSINESS ETHICS & CSE37 56 93 0] 3 110 !30
2019 0164 OSTRATEGIC MANAGEMENT 38 54 92 0 4 110 140
19BMS072 1BUSINESS RESEARCH METHODS 36 51 87 0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 38 53 91 0 2 110 420
DIRECT TAX 40 43 83 0] 4 110 40
RURAL MARKETING 36 59 95 0] 4 110 40
STRATEGIC COST MANAGEMENT 40 57 97 0 4 110 140
AGRAWAL YASH 25 246 19.84 1PASSES/A+ Grade
74 FOUNDATION COURSE (BUSINESS ETHICS & CSh34 55 89 0] 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 16 51 70* A+ 4 19 136
19BMS074 }BUSINESS RESEARCH METHODS 34 50 84 0] 4 110 }40
INFORMATION TECHNOLOGY IN BUSINESS 37 55 92 (0] 2 10 120
DIRECT TAX 33 55 88 (0] 4 110 140
RURAL MARKETING 34 58 92 (0] 4 110 140
STRATEGIC COST MANAGEMENT 36 54 90 (0] 4 ;10 ;40
AGRAWAL SHAGUN MANOJ SHASHI 25 238 19.52 |PASSES/A+ Grade
75 FOUNDATION COURSE (BUSINESS ETHICS & CSE31 51 82 (0] 3 10 30
2019 0164 OSTRATEGIC MANAGEMENT 22 44 66 A 4 18 32
19BMS075 1BUSINESS RESEARCH METHODS 35 43 80* (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 33 53 86 (0] 2 10 120
DIRECT TAX 32 48 80 (0] 4 110 ;40
RURAL MARKETING 32 55 87 (0] 4 110 }40
STRATEGIC COST MANAGEMENT 30 41 71 A+ 4 19 36
AHUJA SRISTI MONESH RICHA 25 250 110 PASSES/O Grade
76 !FOUNDATION COURSE (BUSINESS ETHICS & CSh37 60 97 (0] 3 10 130

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
2019 0164 CISTRATEGIC MANAGEMENT 34 55 89 o) 4 110 '40
19BMS076 1BUSINESS RESEARCH METHODS 35 54 89 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 36 56 92 o) 2 110 120
DIRECT TAX 37 55 92 o) 4 110 40
RURAL MARKETING 32 60 92 o) 4 110 40
STRATEGIC COST MANAGEMENT 40 54 94 o) 4 110 140
AMESUR MUSKAAN SUSHIL KAJAL 25 250 110 PASSES/O Grade
77 FOUNDATION COURSE (BUSINESS ETHICS & CSk36 53 89 o) 3 110 130
2019 0164 GiISTRATEGIC MANAGEMENT 36 51 87 o) 4 110 140
19BMS077 iBUSINESS RESEARCH METHODS 35 52 87 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 35 51 86 o) 2 110 j20
DIRECT TAX 33 53 86 o) 4 110 140
RURAL MARKETING 32 60 92 o) 4 110 140
STRATEGIC COST MANAGEMENT 39 56 95 o) 4 110 140
ARIF MUSHTAQ 25 193 7.72 {PASSES/B+ Grade
78 FOUNDATION COURSE (BUSINESS ETHICS & CSh16 51 70* A+ 3 19 127
2019 0164 CISTRATEGIC MANAGEMENT 22 52 74 A+ 4 19 136
19BMS078 1BUSINESS RESEARCH METHODS 16 43 59 B+ 4 17 128
INFORMATION TECHNOLOGY IN BUSINESS 20 48 70* A+ 2 19 1118
DIRECT TAX 15 28 43 D 4 4 116
RURAL MARKETING 24 53 77 A+ 4 19 136
STRATEGIC COST MANAGEMENT 15 47 62 A 4 18 132
ARORA ANUKOOL ASHWANI SHABNAM 25 250 110 PASSES/O Grade
79 FOUNDATION COURSE (BUSINESS ETHICS & CSk35 56 91 o) 3 110 130
2019 0164 GiISTRATEGIC MANAGEMENT 34 54 88 o) 4 110 140
19BMS079 {BUSINESS RESEARCH METHODS 35 52 87 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 40 56 96 o) 2 110 j20
DIRECT TAX 37 55 92 0] 4 110 '40
RURAL MARKETING 32 60 92 0 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 0] 4 110 140
BANSAL KOVID GAURAV SANDHYA 25 250 ;10 PASSES/O Grade
81 FOUNDATION COURSE (BUSINESS ETHICS & CSB36 53 89 0 3 }10 }30
2019 0164 CISTRATEGIC MANAGEMENT 34 49 83 0] 4 110 '40
19BMS081 1BUSINESS RESEARCH METHODS 37 54 91 0 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 38 47 85 0] 2 110 120
DIRECT TAX 37 47 84 0 4 410 40
RURAL MARKETING 38 60 98 0] 4 110 40
STRATEGIC COST MANAGEMENT 35 48 83 0] 4 110 40
BHAGAT DELRINE MAHRENOSH PARIZAD 25 250 110 PASSES/O Grade
82 FOUNDATION COURSE (BUSINESS ETHICS & CSh34 48 82 0 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 24 55 80* 0] 4 110 140
19BMS082 |BUSINESS RESEARCH METHODS 34 45 80* 0] 4 110 340
INFORMATION TECHNOLOGY IN BUSINESS 35 51 86 0] 2 110 j20
DIRECT TAX 35 44 80* (0] 4 110 40
RURAL MARKETING 34 54 88 (0] 4 110 140
STRATEGIC COST MANAGEMENT 39 49 88 (0] 4 110 140
BHAGTANI YASH SUNIL RIYA 25 246 19.84 |PASSES/A+ Grade
83 FOUNDATION COURSE (BUSINESS ETHICS & CSB31 48 80* 0] 3 }10 }30
2019 0164 OSTRATEGIC MANAGEMENT 34 48 82 (0] 4 110 !40
19BMS083 I1BUSINESS RESEARCH METHODS 22 47 70%* A+ 4 19 36
INFORMATION TECHNOLOGY IN BUSINESS 36 50 86 (0] 2 10 120
DIRECT TAX 34 44 80* (0] 4 10 140
RURAL MARKETING 28 54 82 (0] 4 110 ;40
STRATEGIC COST MANAGEMENT 32 47 80* (0] 4 110 }40
BHAGWANI SHREY VINOD ANITA 25 242 19.68 IPASSES/A+ Grade
84 FOUNDATION COURSE (BUSINESS ETHICS & CShi31 47 80* (0] 3 10 130
2019 0164 GSTRATEGIC MANAGEMENT 25 49 74 A+ 4 19 36

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
19BMS084 !BUSINESS RESEARCH METHODS 24 49 73 A+ 4 19 136
INFORMATION TECHNOLOGY IN BUSINESS 37 52 89 o) 2 110 120
DIRECT TAX 37 52 89 o) 4 110 140
RURAL MARKETING 32 52 84 o) 4 110 40
STRATEGIC COST MANAGEMENT 40 44 84 o) 4 110 40
BHATIA ISHITA VIVEK 25 250 !10 PASSES/O Grade
85 FOUNDATION COURSE (BUSINESS ETHICS & CSk39 60 99 o) 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 35 56 91 o) 4 110 140
19BMS085 1BUSINESS RESEARCH METHODS 34 54 88 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 56 93 o) 2 110 ;20
DIRECT TAX 37 57 94 o) 4 110 140
RURAL MARKETING 32 59 91 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 o) 4 110 140
BHATIA JHANVI RAJESH 25 250 1110 PASSES/O Grade
86 FOUNDATION COURSE (BUSINESS ETHICS & CSh37 56 93 o) 3 110 130
2019 0164 GJSTRATEGIC MANAGEMENT 35 52 87 o) 4 110 140
19BMS086 !BUSINESS RESEARCH METHODS 39 58 97 o) 4 110 '40
INFORMATION TECHNOLOGY IN BUSINESS 40 58 98 o) 2 110 120
DIRECT TAX 37 55 92 o) 4 110 140
RURAL MARKETING 36 60 96 o) 4 110 40
STRATEGIC COST MANAGEMENT 40 58 98 o) 4 110 40
BHOJWANI SAHIL VINOD 25 246 !9.84 !PASSES/A+ Grade
87 FOUNDATION COURSE (BUSINESS ETHICS & CSk31 54 85 o) 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 30 53 83 o) 4 110 140
19BMS087 1BUSINESS RESEARCH METHODS 24 49 73 A+ 4 19 136
INFORMATION TECHNOLOGY IN BUSINESS 35 45 80 o) 2 110 ;20
DIRECT TAX 38 40 80* o) 4 110 140
RURAL MARKETING 30 53 83 0] 4 110 '40
STRATEGIC COST MANAGEMENT 30 47 80* 0 4 110 140
CHAWLA KAREENA PRITENDER JASPREET 25 250 1110 PASSES/O Grade
88 FOUNDATION COURSE (BUSINESS ETHICS & CSh32 52 84 0 3 110 330
2019 0164 OJSTRATEGIC MANAGEMENT 35 52 87 0 4 110 }40
19BMS088 IBUSINESS RESEARCH METHODS 34 54 88 0] 4 110 '40
INFORMATION TECHNOLOGY IN BUSINESS 36 54 90 0 2 110 120
DIRECT TAX 37 52 89 0] 4 110 140
RURAL MARKETING 36 58 94 0 4 410 40
STRATEGIC COST MANAGEMENT 40 51 91 0] 4 110 40
CHOKSI KESHAR NAINESH RITA 25 250 !10 PASSES/O Grade
89 FOUNDATION COURSE (BUSINESS ETHICS & CSk34 60 94 0 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 32 55 87 0 4 110 140
19BMS089 1BUSINESS RESEARCH METHODS 24 54 80* 0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 35 52 87 0] 2 110 ;20
DIRECT TAX 38 49 87 0] 4 110 }40
RURAL MARKETING 30 53 83 (0] 4 110 40
STRATEGIC COST MANAGEMENT 40 52 92 (0] 4 110 140
CHOUHAN RAVINDRA 25 246 19.84 1PASSES/A+ Grade
90 FOUNDATION COURSE (BUSINESS ETHICS & CSh33 52 85 0] 3 110 330
STRATEGIC MANAGEMENT 32 51 83 (0] 4 110 ;40
19BMS090 !'BUSINESS RESEARCH METHODS 34 46 80 (0] 4 110 !40
INFORMATION TECHNOLOGY IN BUSINESS 33 54 87 (0] 2 10 120
DIRECT TAX 28 40 70%* A+ 4 19 36
RURAL MARKETING 34 47 81 (0] 4 10 140
STRATEGIC COST MANAGEMENT 29 50 80* (0] 4 110 ;40
CHUGH MANAN JATINDER DIKSHA 25 238 19.52 IPASSES/A+ Grade
91 FOUNDATION COURSE (BUSINESS ETHICS & CSE32 51 83 (0] 3 10 130
2019 0164 GSTRATEGIC MANAGEMENT 31 53 84 (0] 4 110 140
19BMS091 1BUSINESS RESEARCH METHODS 22 45 70* A+ 4 19 36

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
INFORMATION TECHNOLOGY IN BUSINESS 36 45 81 o) 2 110 20
DIRECT TAX 37 28 65 A 4 18 132
RURAL MARKETING 38 52 90 o) 4 110 140
STRATEGIC COST MANAGEMENT 37 51 88 o) 4 110 40
GARG DRISHTI RAJESH SHALINI 25 250 ;10 PASSES/O Grade
92 FOUNDATION COURSE (BUSINESS ETHICS & CSE34 49 83 o) 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 35 48 83 o) 4 110 140
19BMS092 1BUSINESS RESEARCH METHODS 32 45 80* o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 32 46 80* o) 2 110 120
DIRECT TAX 37 49 86 o) 4 110 40
RURAL MARKETING 34 60 94 o) 4 110 140
STRATEGIC COST MANAGEMENT 34 46 80 o) 4 110 140
GOKLANI MANISHA RAMESH SWATI 25 242 19.68 1PASSES/A+ Grade
93 FOUNDATION COURSE (BUSINESS ETHICS & CSh34 53 87 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 25 48 73 A+ 4 19 136
19BMS093 }BUSINESS RESEARCH METHODS 36 51 87 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 38 50 88 o) 2 110 20
DIRECT TAX 37 54 91 o) 4 110 140
RURAL MARKETING 34 54 88 o) 4 110 140
STRATEGIC COST MANAGEMENT 27 46 73 A+ 4 19 36
GUPTA MANSI ANIL RASHMI 25 250 ;10 PASSES/O Grade
94 FOUNDATION COURSE (BUSINESS ETHICS & CSR38 56 94 o) 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 33 54 87 o) 4 110 140
19BMS094 1BUSINESS RESEARCH METHODS 38 54 92 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 40 57 97 o) 2 110 120
DIRECT TAX 38 53 91 o) 4 110 40
RURAL MARKETING 36 60 96 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 51 91 0] 4 110 '40
JAGADHANE KALYANI ARJUN MANISHA 25 246 19.84 1PASSES/A+ Grade
95 FOUNDATION COURSE (BUSINESS ETHICS & CSh36 54 90 0] 3 110 130
2019 0164 GSTRATEGIC MANAGEMENT 34 54 88 0 4 110 340
19BMS095 }BUSINESS RESEARCH METHODS 39 48 87 0 4 110 }40
INFORMATION TECHNOLOGY IN BUSINESS 40 47 87 0] 2 110 20
DIRECT TAX 38 50 88 0 4 110 140
RURAL MARKETING 38 53 91 0] 4 110 140
STRATEGIC COST MANAGEMENT 21 55 76 A+ 4 19 36
JAGWANI SANYA RAJESH GEETA 25 250 ;10 PASSES/O Grade
96 FOUNDATION COURSE (BUSINESS ETHICS & CSE37 58 95 0] 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 36 47 83 0 4 110 140
19BMS096 1BUSINESS RESEARCH METHODS 36 57 93 0 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 40 53 93 0] 2 110 120
DIRECT TAX 37 50 87 0] 4 110 340
RURAL MARKETING 34 59 93 0] 4 110 }40
STRATEGIC COST MANAGEMENT 40 56 96 (0] 4 110 40
JAIN KRISHA KISHOREKUMAR KUSUM 25 238 19.52 IPASSES/A+ Grade
97 FOUNDATION COURSE (BUSINESS ETHICS & CSh36 52 88 0] 3 110 130
2019 0164 GSTRATEGIC MANAGEMENT 23 51 74 A+ 4 9 36
19BMS097 }BUSINESS RESEARCH METHODS 24 49 73 A+ 4 19 36
INFORMATION TECHNOLOGY IN BUSINESS 36 44 80 (0] 2 10 20
DIRECT TAX 38 38 76 A+ 4 19 36
RURAL MARKETING 24 60 84 (0] 4 110 140
STRATEGIC COST MANAGEMENT 40 53 93 (0] 4 10 140
JAIN LISHA NIRMAL MAMTA 25 250 ;10 PASSES/O Grade
98 FOUNDATION COURSE (BUSINESS ETHICS & CSE33 53 86 0] 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 35 50 85 (0] 4 110 140
19BMS098 1BUSINESS RESEARCH METHODS 36 50 86 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 49 86 (0] 2 10 120

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
DIRECT TAX 38 55 93 o) 4 110 '40
RURAL MARKETING 38 56 94 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 o) 4 110 140
JAIN PALAK SANJAY SUNITA 25 250 10 PASSES/O Grade
99 FOUNDATION COURSE (BUSINESS ETHICS & CSi39 56 95 o) 3 110 330
2019 0164 C{STRATEGIC MANAGEMENT 36 60 96 o) 4 110 140
19BMS099 1BUSINESS RESEARCH METHODS 39 60 99 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 39 57 96 o) 2 110 120
DIRECT TAX 37 57 94 o) 4 110 140
RURAL MARKETING 38 60 98 o) 4 110 40
STRATEGIC COST MANAGEMENT 40 59 99 o) 4 110 140
JAJU VEDANT MANISH BHAWNA 25 250 110 PASSES/O Grade
100 FOUNDATION COURSE (BUSINESS ETHICS & CSk33 55 88 o) 3 110 130
2019 0164 GiISTRATEGIC MANAGEMENT 34 58 92 o) 4 110 140
19BMS100 BUSINESS RESEARCH METHODS 34 58 92 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 34 56 90 o) 2 110 j20
DIRECT TAX 37 53 90 o) 4 110 '40
RURAL MARKETING 30 60 90 o) 4 110 140
STRATEGIC COST MANAGEMENT 38 57 95 o) 4 110 140
JALAN SIDDHARTH DINESH RITU 25 250 10 PASSES/O Grade
101 FOUNDATION COURSE (BUSINESS ETHICS & CS39 53 92 o) 3 110 330
2019 0164 O{STRATEGIC MANAGEMENT 37 53 90 o) 4 110 140
19BMS101 1BUSINESS RESEARCH METHODS 39 55 94 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 39 56 95 o) 2 110 120
DIRECT TAX 37 51 88 o) 4 110 140
RURAL MARKETING 36 60 96 o) 4 110 40
STRATEGIC COST MANAGEMENT 39 57 96 o) 4 110 140
JHUNJHUNWALA ISHA KRISHNA KUMAR NIRMALA 25 250 110 PASSES/O Grade
102 FOUNDATION COURSE (BUSINESS ETHICS & CSk35 55 90 0 3 110 130
2019 0164 GiISTRATEGIC MANAGEMENT 36 57 93 0] 4 110 140
19BMS102 jBUSINESS RESEARCH METHODS 38 58 96 0 4 110 340
INFORMATION TECHNOLOGY IN BUSINESS 40 51 91 0 2 110 }20
DIRECT TAX 37 57 94 0] 4 110 '40
RURAL MARKETING 32 58 90 0 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 0] 4 110 140
JOSHI DHRUV JAYESH 25 250 10 PASSES/O Grade
103 FOUNDATION COURSE (BUSINESS ETHICS & CS}i39 60 99 0] 3 110 30
2019 0164 QISTRATEGIC MANAGEMENT 36 57 93 0] 4 110 40
19BMS103 1BUSINESS RESEARCH METHODS 39 53 92 0 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 40 54 94 0 2 110 120
DIRECT TAX 37 51 88 0] 4 110 140
RURAL MARKETING 36 60 96 0] 4 110 340
STRATEGIC COST MANAGEMENT 40 59 99 0] 4 110 }40
KARANDE AYUSHI JAGDISH SANJANA 25 250 110 PASSES/O Grade
104 FOUNDATION COURSE (BUSINESS ETHICS & CSkE39 56 95 (0] 3 10 130
2019 0164 GSTRATEGIC MANAGEMENT 35 55 90 (0] 4 110 140
19BMS104 BUSINESS RESEARCH METHODS 39 51 90 (0] 4 ;10 ;40
INFORMATION TECHNOLOGY IN BUSINESS 40 56 96 (0] 2 10 20
DIRECT TAX 37 56 93 (0] 4 110 !40
RURAL MARKETING 38 58 96 (0] 4 110 140
STRATEGIC COST MANAGEMENT 38 56 94 (0] 4 110 140
KHAN FARID ASIF HAJIRA 25 242 19.68 iPASSES/A+ Grade
105 FOUNDATION COURSE (BUSINESS ETHICS & CS§32 51 83 (0] 3 10 ;30
2019 0164 BSTRATEGIC MANAGEMENT 28 36 64 A 4 18 32
19BMS105 'BUSINESS RESEARCH METHODS 36 49 85 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 36 55 91 (0] 2 10 120
DIRECT TAX 37 44 81 (0] 4 110 140

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
RURAL MARKETING 30 60 90 o) 4 110 '40
STRATEGIC COST MANAGEMENT 37 57 94 o) 4 110 140
KHIANI RONIT HIRO POOJA 25 250 110 PASSES/O Grade
106 FOUNDATION COURSE (BUSINESS ETHICS & CSh32 53 85 o) 3 110 30
2019 0164 G{STRATEGIC MANAGEMENT 34 57 91 o) 4 110 40
19BMS106 !BUSINESS RESEARCH METHODS 32 58 90 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 31 56 87 o) 2 110 120
DIRECT TAX 37 45 82 o) 4 110 140
RURAL MARKETING 30 60 90 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 o) 4 110 40
KOHLI SIMRAN SANJIV 25 250 10 PASSES/O Grade
107 FOUNDATION COURSE (BUSINESS ETHICS & CSE36 54 90 o) 3 110 130
2019 0164 OISTRATEGIC MANAGEMENT 34 51 85 o) 4 110 140
19BMS107 1BUSINESS RESEARCH METHODS 37 47 84 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 39 56 95 o) 2 110 120
DIRECT TAX 37 50 87 o) 4 110 140
RURAL MARKETING 34 60 94 o) 4 110 '40
STRATEGIC COST MANAGEMENT 40 45 85 o) 4 110 140
KUKREJA HIMANSHI SUSHIL ARTI 25 246 19.84 1PASSES/A+ Grade
108 FOUNDATION COURSE (BUSINESS ETHICS & CSh37 55 92 o) 3 110 30
2019 0164 GiSTRATEGIC MANAGEMENT 37 39 76 A+ 4 19 136
19BMS108 !BUSINESS RESEARCH METHODS 38 53 91 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 39 57 96 o) 2 110 120
DIRECT TAX 38 42 80 o) 4 110 140
RURAL MARKETING 26 56 82 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 44 84 o) 4 110 40
LAKHMANI SOMESH DAYAL KOMAL 25 246 19.84 |PASSES/A+ Grade
109 FOUNDATION COURSE (BUSINESS ETHICS & CSk24 56 80 0] 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 34 55 89 0 4 110 140
19BMS109 1BUSINESS RESEARCH METHODS 30 57 87 0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 49 86 0 2 110 ;20
DIRECT TAX 37 39 76 A+ 4 19 }36
RURAL MARKETING 30 60 90 0] 4 110 '40
STRATEGIC COST MANAGEMENT 32 55 87 0 4 110 140
LALLA TANIA SUSHEEL ANJALI 25 246 19.84 1PASSES/A+ Grade
110 FOUNDATION COURSE (BUSINESS ETHICS & CSh34 44 80* 0 3 410 30
2019 0164 GJSTRATEGIC MANAGEMENT 27 42 70* A+ 4 19 136
19BMS110 !BUSINESS RESEARCH METHODS 39 49 88 0] 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 40 43 83 0 2 110 120
DIRECT TAX 36 51 87 0 4 110 140
RURAL MARKETING 36 54 90 0] 4 110 140
STRATEGIC COST MANAGEMENT 32 51 83 0] 4 110 340
MADHANI KANISHKA PARAG DIMPLE 25 250 }10 PASSES/O Grade
111 FOUNDATION COURSE (BUSINESS ETHICS & CSE35 53 88 (0] 3 10 130
2019 0164 OSTRATEGIC MANAGEMENT 27 51 80* (0] 4 110 140
19BMS111 1BUSINESS RESEARCH METHODS 31 47 80* (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 33 51 84 (0] 2 10 ,20
DIRECT TAX 40 48 88 (0] 4 110 ;40
RURAL MARKETING 30 54 84 (0] 4 110 !40
STRATEGIC COST MANAGEMENT 36 46 82 (0] 4 110 140
MAKKAR VISHAL DEEPAK VARSHA 25 250 110 PASSES/O Grade
112 FOUNDATION COURSE (BUSINESS ETHICS & CShk38 57 95 (0] 3 10 130
2019 0164 GSTRATEGIC MANAGEMENT 34 56 90 (0] 4 110 ;40
19BMS112 }BUSINESS RESEARCH METHODS 39 55 94 (0] 4 110 }40
INFORMATION TECHNOLOGY IN BUSINESS 38 55 93 (0] 2 10 120
DIRECT TAX 38 47 85 (0] 4 110 140
RURAL MARKETING 36 59 95 (0] 4 110 140

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
STRATEGIC COST MANAGEMENT 37 53 90 o) 4 110 '40
MALANI AYUSHI HITESH CHANDRAKALA 25 246 19.84 IPASSES/A+ Grade
113 FOUNDATION COURSE (BUSINESS ETHICS & CSh34 54 88 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 26 42 70* A+ 4 19 36
19BMS113 {BUSINESS RESEARCH METHODS 36 53 89 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 36 52 88 o) 2 110 120
DIRECT TAX 38 47 85 o) 4 110 140
RURAL MARKETING 30 58 88 o) 4 110 140
STRATEGIC COST MANAGEMENT 39 47 86 o) 4 110 140
MEHTA ANIKET 25 250 ;10 PASSES/O Grade
114 FOUNDATION COURSE (BUSINESS ETHICS & CSE30 58 88 o) 3 110 130
STRATEGIC MANAGEMENT 36 55 91 o) 4 110 140
19BMS114 1BUSINESS RESEARCH METHODS 35 57 92 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 33 53 86 o) 2 110 120
DIRECT TAX 36 47 83 o) 4 110 140
RURAL MARKETING 30 60 90 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 56 96 o) 4 110 '40
MEHTA ARHA ASHISH DHWANI 25 250 110 PASSES/O Grade
115 FOUNDATION COURSE (BUSINESS ETHICS & CSh37 57 94 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 35 52 87 o) 4 110 40
19BMS115 {BUSINESS RESEARCH METHODS 38 60 98 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 38 51 89 o) 2 110 120
DIRECT TAX 38 49 87 o) 4 110 140
RURAL MARKETING 36 58 94 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 51 91 o) 4 110 140
MIRCHANDANI HARSHITA HARISH RASHMI 25 250 ;10 PASSES/O Grade
116 FOUNDATION COURSE (BUSINESS ETHICS & CSE36 58 94 o) 3 110 130
2019 0164 0STRATEGIC MANAGEMENT 35 57 92 0] 4 110 '40
19BMS116 1BUSINESS RESEARCH METHODS 35 54 89 0 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 36 56 92 0] 2 110 120
DIRECT TAX 37 57 94 0 4 110 340
RURAL MARKETING 30 60 90 0 4 110 }40
STRATEGIC COST MANAGEMENT 40 57 97 0] 4 110 '40
MOTWANI KASHISH KAMAL RITU 25 250 110 PASSES/O Grade
117 FOUNDATION COURSE (BUSINESS ETHICS & CSh34 52 86 0] 3 110 130
2019 0164 GSTRATEGIC MANAGEMENT 36 52 88 0 4 410 40
19BMS117 jBUSINESS RESEARCH METHODS 39 51 90 0] 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 40 42 82 0] 2 110 20
DIRECT TAX 36 53 89 0 4 110 140
RURAL MARKETING 34 56 90 0 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 0] 4 110 140
MOTWANI LAVISHA VIKAS MUSKAAN 25 250 ;10 PASSES/O Grade
118 FOUNDATION COURSE (BUSINESS ETHICS & CS#37 60 97 0] 3 110 }30
2019 0164 OSTRATEGIC MANAGEMENT 35 57 92 (0] 4 110 40
19BMS118 1BUSINESS RESEARCH METHODS 34 54 88 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 56 93 (0] 2 10 120
DIRECT TAX 37 55 92 (0] 4 ;10 ;40
RURAL MARKETING 34 60 94 (0] 4 110 ;40
STRATEGIC COST MANAGEMENT 40 58 98 (0] 4 110 !40
NAIR SWETHA SATHEESAN SINDHU 25 250 110 PASSES/O Grade
119 FOUNDATION COURSE (BUSINESS ETHICS & CSh35 56 91 (0] 3 10 130
2019 0164 GSTRATEGIC MANAGEMENT 36 56 92 (0] 4 10 140
19BMS119 BUSINESS RESEARCH METHODS 38 55 93 (0] 4 110 ;40
INFORMATION TECHNOLOGY IN BUSINESS 40 55 95 (0] 2 10 }20
DIRECT TAX 37 54 91 (0] 4 110 140
RURAL MARKETING 32 57 89 (0] 4 110 140
STRATEGIC COST MANAGEMENT 34 60 94 (0] 4 110 140

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
NARYANI BHAVIK DEEPAK HEENA 25 250 !'10 PASSES/O Grade
120 FOUNDATION COURSE (BUSINESS ETHICS & CSk37 55 92 o) 3 110 130
2019 0164 G:ISTRATEGIC MANAGEMENT 35 58 93 o) 4 110 140
19BMS120 1BUSINESS RESEARCH METHODS 34 58 92 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 38 56 94 o) 2 110 ;20
DIRECT TAX 37 50 87 o) 4 110 140
RURAL MARKETING 32 60 92 o) 4 110 140
STRATEGIC COST MANAGEMENT 35 57 92 o) 4 110 140
PEREIRA RICKY SANJAY JANE 25 200 8 PASSES/A Grade
121 FOUNDATION COURSE (BUSINESS ETHICS & CSi20 43 63 A 3 18 24
2019 0164 G{STRATEGIC MANAGEMENT 28 34 62 A 4 18 132
19BMS121 IBUSINESS RESEARCH METHODS 24 39 63 A 4 18 132
INFORMATION TECHNOLOGY IN BUSINESS 33 48 81 o) 2 110 120
DIRECT TAX 28 21# 149 C 4 15 120
RURAL MARKETING 36 38 74 A+ 4 19 136
STRATEGIC COST MANAGEMENT 40 38 78 A+ 4 19 136
PHULWANI SIMRAN RAMESH SHIKHA 25 250 !'10 PASSES/O Grade
122 FOUNDATION COURSE (BUSINESS ETHICS & CSk36 58 94 o) 3 110 130
2019 0164 G:ISTRATEGIC MANAGEMENT 32 56 88 o) 4 110 140
19BMS122 iBUSINESS RESEARCH METHODS 35 51 86 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 37 52 89 o) 2 110 ;20
DIRECT TAX 37 46 83 o) 4 110 140
RURAL MARKETING 34 55 89 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 56 96 o) 4 110 140
RAHEJA GOPESH DINESH HIMANI 25 246 19.84 PASSES/A+ Grade
123 FOUNDATION COURSE (BUSINESS ETHICS & CSi37 42 80* o) 3 110 330
2019 0164 GJSTRATEGIC MANAGEMENT 27 48 75 A+ 4 19 136
19BMS123 IBUSINESS RESEARCH METHODS 36 49 85 0] 4 110 '40
INFORMATION TECHNOLOGY IN BUSINESS 38 52 90 0 2 110 120
DIRECT TAX 33 53 86 0] 4 110 140
RURAL MARKETING 28 59 87 0 4 110 340
STRATEGIC COST MANAGEMENT 39 53 92 0 4 110 }40
RAJRISHI NAVYA ASHOK MONA 25 250 !10 PASSES/O Grade
124 FOUNDATION COURSE (BUSINESS ETHICS & CSk35 54 89 0 3 110 130
2019 0164 GISTRATEGIC MANAGEMENT 32 53 85 0] 4 110 140
19BMS124 1BUSINESS RESEARCH METHODS 36 58 94 0 4 410 40
INFORMATION TECHNOLOGY IN BUSINESS 39 54 93 0] 2 110 ;20
DIRECT TAX 37 56 93 0] 4 110 40
RURAL MARKETING 36 60 96 0 4 110 140
STRATEGIC COST MANAGEMENT 40 53 93 0 4 110 140
RESHAMWALA SADDIQ AFZAL MUNIRA 25 250 110 PASSES/O Grade
125 FOUNDATION COURSE (BUSINESS ETHICS & CS§29 56 85 0] 3 110 330
2019 0164 OJSTRATEGIC MANAGEMENT 31 57 88 0] 4 110 }40
19BMS125 !'BUSINESS RESEARCH METHODS 33 52 85 (0] 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 35 54 89 (0] 2 10 120
DIRECT TAX 36 41 80* (0] 4 110 140
RURAL MARKETING 32 56 88 (0] 4 ;10 ;40
STRATEGIC COST MANAGEMENT 29 55 84 (0] 4 110 ;40
SAH SIMONI RAJESH NILAM 25 250 !10 PASSES/O Grade
126 FOUNDATION COURSE (BUSINESS ETHICS & CSk36 56 92 0] 3 110 130
2019 0164 GSTRATEGIC MANAGEMENT 32 54 86 (0] 4 110 140
19BMS126 1BUSINESS RESEARCH METHODS 38 50 88 (0] 4 10 140
INFORMATION TECHNOLOGY IN BUSINESS 39 55 94 (0] 2 10 ;20
DIRECT TAX 37 55 92 (0] 4 110 }40
RURAL MARKETING 34 58 92 (0] 4 110 140
STRATEGIC COST MANAGEMENT 38 53 91 (0] 4 110 140
SANGHVI PAULOMI JIGNESH HIRAL 25 242 19.68 1PASSES/A+ Grade

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
128 FOUNDATION COURSE (BUSINESS ETHICS & CSk28 54 82 o) 3 110 !30
2019 0164 OSTRATEGIC MANAGEMENT 20 51 71 A+ 4 19 136
19BMS128 1BUSINESS RESEARCH METHODS 24 49 73 A+ 4 19 136
INFORMATION TECHNOLOGY IN BUSINESS 35 51 86 o) 2 110 120
DIRECT TAX 37 56 93 o) 4 110 40
RURAL MARKETING 30 53 83 o) 4 110 140
STRATEGIC COST MANAGEMENT 38 49 87 o) 4 110 140
SANTWANI KASHISH SHYAM PUSHPA 25 250 110 PASSES/O Grade
129 FOUNDATION COURSE (BUSINESS ETHICS & CSh33 53 86 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 34 50 84 o) 4 110 40
19BMS129 }BUSINESS RESEARCH METHODS 37 50 87 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 48 85 o) 2 110 120
DIRECT TAX 33 53 86 o) 4 110 140
RURAL MARKETING 36 57 93 o) 4 110 140
STRATEGIC COST MANAGEMENT 36 50 86 o) 4 110 140
SHAH RAHIL PRITESH KAVITA 25 250 10 PASSES/O Grade
130 FOUNDATION COURSE (BUSINESS ETHICS & CSE38 50 88 o) 3 110 !30
2019 0164 OISTRATEGIC MANAGEMENT 36 50 86 o) 4 110 140
19BMS130 1BUSINESS RESEARCH METHODS 39 50 89 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 34 46 80 o) 2 110 120
DIRECT TAX 37 45 82 o) 4 110 40
RURAL MARKETING 32 54 86 o) 4 110 140
STRATEGIC COST MANAGEMENT 39 54 93 o) 4 110 140
SHARMA ARSHIA MANISH RIMA 25 250 110 PASSES/O Grade
131 FOUNDATION COURSE (BUSINESS ETHICS & CSh35 60 95 o) 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 36 57 93 o) 4 110 40
19BMS131 }BUSINESS RESEARCH METHODS 38 54 92 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 39 56 95 0] 2 110 120
DIRECT TAX 37 57 94 0 4 110 140
RURAL MARKETING 36 60 96 0] 4 110 140
STRATEGIC COST MANAGEMENT 40 57 97 0 4 110 340
SHIRKE ADITI SUBHASH SUSHMA 25 234 19.36 |PASSES/A+ Grade
132 FOUNDATION COURSE (BUSINESS ETHICS & CSE33 51 84 0] 3 110 !30
2019 0164 OSTRATEGIC MANAGEMENT 34 42 76 A+ 4 19 136
19BMS132 1BUSINESS RESEARCH METHODS 38 52 90 0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 40 42 82 0 2 110 420
DIRECT TAX 33 41 74 A+ 4 19 136
RURAL MARKETING 30 50 80 0] 4 110 40
STRATEGIC COST MANAGEMENT 25 35 60 A 4 18 132
SHUKLA VINAY RAM MAMTA 25 246 19.84 1PASSES/A+ Grade
133 FOUNDATION COURSE (BUSINESS ETHICS & CSh32 55 87 0] 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 24 55 80* 0] 4 110 340
19BMS133 }BUSINESS RESEARCH METHODS 35 49 84 0] 4 110 }40
INFORMATION TECHNOLOGY IN BUSINESS 37 53 90 (0] 2 10 120
DIRECT TAX 35 40 75 A+ 4 19 36
RURAL MARKETING 30 58 88 (0] 4 110 140
STRATEGIC COST MANAGEMENT 38 51 89 (0] 4 ;10 ;40
SINGH DIVYAJEET JASWINDER NIDHI 25 250 }10 PASSES/O Grade
134 FOUNDATION COURSE (BUSINESS ETHICS & CSE33 56 89 0] 3 110 !30
2019 0164 OSTRATEGIC MANAGEMENT 31 55 86 (0] 4 110 140
19BMS134 1BUSINESS RESEARCH METHODS 32 53 85 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 34 56 90 (0] 2 10 120
DIRECT TAX 37 53 90 (0] 4 110 ;40
RURAL MARKETING 30 57 87 (0] 4 110 }40
STRATEGIC COST MANAGEMENT 39 57 96 (0] 4 110 140
SINHA ANUSHKA ANIRUDH RASHMI 25 250 110 PASSES/O Grade
135 !FOUNDATION COURSE (BUSINESS ETHICS & CSh35 54 89 (0] 3 10 130

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (O) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: SYBMS, Sem IV, Regular Exam, May 2021 (Batch 2019-22)

Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
2019 0164 CISTRATEGIC MANAGEMENT 33 52 85 o) 4 110 '40
19BMS135 1BUSINESS RESEARCH METHODS 36 54 90 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 38 53 91 o) 2 110 120
DIRECT TAX 37 51 88 o) 4 110 40
RURAL MARKETING 34 59 93 o) 4 110 40
STRATEGIC COST MANAGEMENT 33 51 84 o) 4 110 140
SURI SAKUN ANIL ANUPAMA 25 246 19.84 IPASSES/A+ Grade
136 FOUNDATION COURSE (BUSINESS ETHICS & CSk34 53 87 o) 3 110 130
2019 0164 GiISTRATEGIC MANAGEMENT 28 46 74 A+ 4 19 136
19BMS136 {BUSINESS RESEARCH METHODS 37 46 83 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 38 54 92 o) 2 110 j20
DIRECT TAX 37 46 83 o) 4 110 140
RURAL MARKETING 36 59 95 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 47 87 o) 4 110 140
TAHILIANI YASH MANISH KANCHAN 25 243 (9.72 {PASSES/A+ Grade
137 FOUNDATION COURSE (BUSINESS ETHICS & CSR19 51 70 A+ 3 19 127
2019 0164 CISTRATEGIC MANAGEMENT 32 45 80* o) 4 110 '40
19BMS137 1BUSINESS RESEARCH METHODS 34 51 85 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 32 56 88 o) 2 110 120
DIRECT TAX 36 44 80 o) 4 110 40
RURAL MARKETING 34 53 87 o) 4 110 40
STRATEGIC COST MANAGEMENT 23 53 76 A+ 4 19 136
TANWANI BHOOMIKA JAGDISH VISHAKHA 25 250 110 PASSES/O Grade
138 FOUNDATION COURSE (BUSINESS ETHICS & CSk34 56 90 o) 3 110 130
2019 0164 GiISTRATEGIC MANAGEMENT 32 51 83 o) 4 110 140
19BMS138 {BUSINESS RESEARCH METHODS 38 55 93 o) 4 110 40
INFORMATION TECHNOLOGY IN BUSINESS 38 53 91 o) 2 110 j20
DIRECT TAX 37 51 88 0] 4 110 '40
RURAL MARKETING 36 60 96 0 4 110 140
STRATEGIC COST MANAGEMENT 40 45 85 0] 4 110 140
TEKCHANDANI SHANKAR ANIL SUMITA 25 250 ;10 PASSES/O Grade
139 FOUNDATION COURSE (BUSINESS ETHICS & CSB37 56 93 0 3 }10 }30
2019 0164 CISTRATEGIC MANAGEMENT 34 54 88 0] 4 110 '40
19BMS139 1BUSINESS RESEARCH METHODS 34 54 88 0 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 37 56 93 0] 2 110 120
DIRECT TAX 37 54 91 0 4 410 40
RURAL MARKETING 36 60 96 0] 4 110 40
STRATEGIC COST MANAGEMENT 40 55 95 0] 4 110 40
TEKWANI SIMRAN JAY CHANDA 25 250 110 PASSES/O Grade
140 FOUNDATION COURSE (BUSINESS ETHICS & CSh38 52 90 0 3 110 130
2019 0164 GiSTRATEGIC MANAGEMENT 34 53 87 0] 4 110 140
19BMS140 jBUSINESS RESEARCH METHODS 37 55 92 0] 4 110 340
INFORMATION TECHNOLOGY IN BUSINESS 39 54 93 0] 2 110 j20
DIRECT TAX 37 53 90 (0] 4 110 40
RURAL MARKETING 38 55 93 (0] 4 110 140
STRATEGIC COST MANAGEMENT 37 49 86 (0] 4 110 140
TIWARI YASH BADRINATH SUNITA 25 250 ;10 PASSES/O Grade
141 FOUNDATION COURSE (BUSINESS ETHICS & CS§36 54 90 (0] 3 10 }30
2019 0164 OSTRATEGIC MANAGEMENT 31 48 80* (0] 4 110 !40
19BMS141 'BUSINESS RESEARCH METHODS 36 56 92 (0] 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 38 54 92 (0] 2 10 120
DIRECT TAX 33 49 82 (0] 4 10 140
RURAL MARKETING 34 60 94 (0] 4 110 ;40
STRATEGIC COST MANAGEMENT 40 55 95 (0] 4 110 }40
VANGANI SHREY NARESH NIRMALA 25 250 110 PASSES/O Grade
142 FOUNDATION COURSE (BUSINESS ETHICS & CSh35 55 90 (0] 3 10 130
2019 0164 GSTRATEGIC MANAGEMENT 32 58 90 (0] 4 110 140

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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Student Total ;Total
Detail Subject CA |SEE [Overall jGrade |C |G |CG |C CG SGPI  |RESULT
19BMS142 !'BUSINESS RESEARCH METHODS 34 58 92 o) 4 110 '40
INFORMATION TECHNOLOGY IN BUSINESS 38 56 94 o) 2 110 120
DIRECT TAX 37 49 86 o) 4 110 140
RURAL MARKETING 36 60 96 o) 4 110 40
STRATEGIC COST MANAGEMENT 40 57 97 o) 4 110 40
YADAV PARTH VINOD MANORAMA 25 250 !10 PASSES/O Grade
145 FOUNDATION COURSE (BUSINESS ETHICS & CSk34 52 86 o) 3 110 130
2019 0164 OSTRATEGIC MANAGEMENT 25 55 80 o) 4 110 140
19BMS145 1BUSINESS RESEARCH METHODS 36 57 93 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 38 55 93 o) 2 110 ;20
DIRECT TAX 40 55 95 o) 4 110 140
RURAL MARKETING 34 58 92 o) 4 110 140
STRATEGIC COST MANAGEMENT 40 55 95 o) 4 110 140
MALHOTRA DHANANJAY AMIT PADMASHREE 25 242 19.68 1PASSES/A+ Grade
146 FOUNDATION COURSE (BUSINESS ETHICS & CSh33 53 86 o) 3 110 130
2019 0164 GJSTRATEGIC MANAGEMENT 21 43 64 A 4 18 132
19BMS146 !BUSINESS RESEARCH METHODS 32 46 80* o) 4 110 '40
INFORMATION TECHNOLOGY IN BUSINESS 32 51 83 o) 2 110 120
DIRECT TAX 37 55 92 o) 4 110 140
RURAL MARKETING 30 47 80* o) 4 110 40
STRATEGIC COST MANAGEMENT 38 49 87 o) 4 110 40
MEHTA DARSHIK DILIP 25 250 !10 PASSES/O Grade
147 FOUNDATION COURSE (BUSINESS ETHICS & CSk34 56 90 o) 3 110 130
STRATEGIC MANAGEMENT 30 52 82 o) 4 110 140
19BMS147 1BUSINESS RESEARCH METHODS 31 49 80 o) 4 110 140
INFORMATION TECHNOLOGY IN BUSINESS 38 53 91 o) 2 110 ;20
DIRECT TAX 37 51 88 o) 4 110 140
RURAL MARKETING 32 53 85 0] 4 110 '40
STRATEGIC COST MANAGEMENT 40 40 80 0 4 110 140
BUHARIWALLA KHSHAEETA 25 250 1110 PASSES/O Grade
148 FOUNDATION COURSE (BUSINESS ETHICS & CSh36 56 92 0 3 110 330
STRATEGIC MANAGEMENT 31 59 90 0 4 110 }40
19BMS148 IBUSINESS RESEARCH METHODS 37 53 90 0] 4 110 '40
INFORMATION TECHNOLOGY IN BUSINESS 38 53 91 0 2 110 120
DIRECT TAX 40 47 87 0] 4 110 140
RURAL MARKETING 36 58 94 0 4 410 40
STRATEGIC COST MANAGEMENT 40 55 95 0] 4 110 40

S: Grace Marks for passing a course;
#: Condonation Gracing;
*: Higher Course Grade (O)

**: Higher Overall Grade;
Ab:Absent; F:Fail
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